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Miami.  Gateway  to  I^atin  America  and  to 
North  America.  Where  businesspeople  from 
both  worlds  Feel  at  home.  Where  hundreds  oF 
thousands  of  e.xiles  and  immigrants  create  a  truly 
international  city.  An  ethnic,  commercial  and 


artistic  melting  pot. 

iMiami.  Dynamic. 
Complex.  Continuously 
reinventing  itself'. 

In  Dade  County, 
iMiami's  home  base, 
there  are  2.2  million 
people.  Hispanics 
comprise  55  percent 
of  them  —  half  Cuban, 
the  rest  Colombian, 
Nicaraguan,  Puerto 
Rican  and  people 
From  every  country 
in  the  hemisphere. 
Hall  a  million  adults 
in  Dade  County 
either  don’t  read 


Knglish  or  prefer  to  read  Spanish. 

Only  The  jMiami  Herald  Publishing 
Company  has  newspapers  that  reach  this 
market  in  two  languages.  Kl  Nuevo  Herald 
has  been  voted  the  best  Spanish-language 


newspaper  in  the  country  for  six  of  the 
last  seven  years  by  the  National  Association 
of  Hispanic  Publications.  The  Miami  Herald, 
one  of  the  nation's  most  honored  papers, 
has  won  15  Pulitzer  Prizes  -  seven  in 


the  last  10  years. 

Both  make  in¬ 
comparable  Latin 


their  mission,  drawing 
on  correspondents 
in  Mexico  City, 
Managua,  Bogota  and 
Rio  de  Janeiro,  as 
well  as  others  who 
roam  the  hemisphere 
or  cover  Latin 
American  diplomacy 
in  Washington. 
Each  paper  carries 
more  news  from 
Central  and  South 
America  and  the 


Caribbean  than  any  other  newspaper  in 
the  United  States. 

The  Miami  Herald.  El  Nuevo  Herald. 
Two  great  newspapers.  I3ynamic.  Complex. 
Continuously  reinventing  themselves. 
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Journal  Register  Company  promotes, 


fosters  and  rewards  excellence. 


We  would  like  to  thank 


the  1996  Editorial  and  Photography 


Excellence  Award  winners 


for  their  hard  work,  innovation 


and  commitment  to  serving  their  readers. 


Congratulations  and  thanks  again 


for  another  year  of  great  community 


journalism  and  photojournalism. 
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1996  Excellence  Awards 

Photography  Award  Winners 


Excellence  in  Spot  News  Photography 
First  Place:  John  Badman,  The  Telegraph, 

Alton,  IL 

Second  Place:  Duncan  Scott,  The  News-Herald, 
Lake  County,  OH 

Third  Piace:  Gene  Walsh,  The  Times  Herald, 
Norristown,  PA 

Excellence  in  Sports  Photography 
First  Place:  JefF  Holt,  New  Haven  (CT)  Register 
Second  Place:  Michael  Laughlin,  The  Morning 
Journal,  Lorain,  OH 

Third  Place:  Paul  Hawthorne,  The  Times  Herald, 
Norristown,  PA 

Honorable  Mention:  John  Spivey,  The 
Middletown  (CT)  Press 

Excellence  in  Feature  Photography 

First  Place:  Maribeth  Joeright,  The  News-Herald, 
Lake  County,  OH 

Second  Place:  Paul  Hawthorne,  The  Times 

Herald,  Norristown,  PA 

Third  Pi^CE:  Chris  Volpe,  New  Haven  (CT) 

Register 

Editorial  Award  Winners 

Excellence  in  Page  One  Design  and  Content 

Daily  Newspapers  Over  30,000  Circulation: 

Staff,  New  Haven  (CT)  Register 

Daily  Newspapers  Under  30,000  Circulation: 

Staff,  The  Record,  Troy,  NY 

Weekly  Newspapers:  Staff,  South  Side  Journal, 

Suburban  Newspapers  of  Greater  St.  Louis 

Excellence  in  Investigative  Reporting 

Daily  Newspapers  Over  30,000  Circulation: 
Darlene  Brown  and  Torn  Germanska,  The 
Morning  Journal,  for  “A  Century  of  Children/ 

An  American  Family  Experience.” 

Excellence  in  Community  Human  Interest 

Daily  Newspapers  Under  30,000  Circulation: 
Kelly  Beaucar,  The  Herald  Press,  New  Britain,  CT, 
for  “Teen  Turmoil,”  published  in  the  inaugural  edi¬ 
tion  of  The  Herald  Press. 


Weekly  Newspapers:  Catherine  Puleo,  The 
Suburban  and  Wayne  Times,  Wayne,  PA,  for 
“From  slavery  to  salvation:  The  Main  Lines  black 
churches  have  supplied  a  continuous  foundation. 
Now  they  call  for  racial  unity.” 

Excellence  in  Local  Sports  Feature 

Daily  Newspapers  Over  30,000  Circulation: 
Sports  Staff,  New  Haven  (CT)  Register,  for 
“Yale  athletics:  from  mastery  to  mediocrity.” 

Daily  Newspapers  Under  30,000  Circulation: 
Mike  Barger,  The  Register  Citizen,  Torrington,  CT, 
for  “Psycho  about  softball.” 

Weekly  Newspapers:  Carl  Kip  Christianson, 
Citizen  Journal,  Suburban  Newspapers 
of  Greater  St.  Louis,  for 
“Defense  to  the  max.” 

Excellence  in  Local  Editorial  Writing 
General  Excellence  Award:  Mark  Stradling, 

The  Trentonian,  Trenton,  NJ,  for 
“Taught  to  fail.” 

Honorable  Mention:  Anna  Chinappi,  The  Call, 
Woonsocket,  RI,  for  “Uxbridge:  Take  a  hard  look 
at  the  real  tragedy.” 

Skill  Award:  Lead  Writing 

Daily  Newspapers  Over  30,000  Circulation: 

Jim  Shelton,  New  Haven  (CT)  Register,  for 
“It  might  take  a  village  to  raise  a  child,  Peter 
Kilbride  says,  but  to  raise  seven  children,  you  need 
a  good  wall  calendar.” 

Daily  Newspapers  Under  30,000  Circulation: 
Bob  Carville,  The  Times  Herald,  Norristown,  PA, 
for  “Zori  V.  Barna,  Norristown  police  said,  was  a 
crooked  young  man  with  a  crooked  nose  and  a 
crooked  plan.” 

Weekly  Newspapers:  Glen  Sparks,  Southwest  City 
Journal,  Suburban  Newspapers  of  Greater  St. 

Louis,  for  “Burglars  are  looking  onto  area  garages 
and  liking  what  they  see.” 


CALENDAR 


OCTOBER 

2- 5  Society  of  Environmental  Journalists,  University  of 

Arizona/University  Marriott, Tucson,  Ariz. 

3- 6  Society  of  Professional  Journalists  National 

Convention,  Denver,  Colo. 

7-9  International  Newspaper  Group  Annual  C^onference, 
Crowne  Plaza  La  Guardia  Hotel,  La  Guardia  Airport, 
New  York  City 

9- 11  Society  of  Newspaper  Design  Annual  Workshop, 

Hyatt  Regencty  San  Diego,  San  Diego 

10- 11  Freedom  of  Information  Foundation  of  Texas  Annual 

Fol  Conference,  Marriott  at  the  Capitol,  Austin.Texas 

12-15  Southern  Newspaper  Publishers  Association 

Convention,  the  Greenbrier, White  Sulphur  Springs, 
WVa. 

12- 15  Advertising  Media  Credit  Executives  Association 

International  Annual  C^onference,  Oklahoma  City, 
Okla. 

13- 16  IFRA  97  Annual  Congress  and  Expo,  Am.sterdam,The 

Netherlands 

15- 18  Associated  Press  Managing  Editors  Conference, 

Westin  Peachtree  Plaza,  Atlanta 

16- 17  TThe  World  Electronic-Publishing  Conference, 

Amsterdam.The  Netherlands 
16-19  Media  &  DemtK'racy  Congress,  New  York  City 

18- 22  Inter  American  Press  Association,  General  Assembly, 

Hotel  Fiesta  Americana,  Ciuadalajara,  Mexico 
19  Inland  Press  Foundation  Minority  Job  Fair,  Fairmont 
Hotel,  C^hicago 

19- 21  Inland  Press  Association  Annual  Meeting,  Fairmont 

Hotel,  Chicago 

19-21  Youth  Editors  Cx)nference,  Newspaper  Association  of 
America  Foundation,  Vienna,  Va. 

22-23  Associated  Press  Board  Meeting,  New  York  (aty 

22- 24  The  2nd  Annual  America  West,  John  Ascuaga’s 

Nugget,  Reno,  Nev. 

23- 25  National  Copy  Editors  Conference,  University  of 

North  C3arolina,  Chapel  Hill.  N.C. 

24- 26  Foundation  for  American  Communications,  Scripps 

Institution  of  Oceanography,  La  Jolla,  C-alif. 


NOVEMBER 

2-5  Medios  Interactivos  Conference,  Hotel  Melia  C2ariari, 
San  Jose,  Costa  Rica 

12-15  Audit  Bureau  of  Circulations  Board  Meeting  & 

Annual  Conference,  Waldorf-Astoria,  New  York  City 

14-15  Medical  News  Reporting  Symposium.  University  of 
North  C-arolina,  Chapel  Hill,  N.C. 


October  November  December 
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STOCKQUOTES 


EcSfP  Newspaper  Stocks 

I 

i 

(weekly  stock  prices  of  public  companies 

1 

with  significant  newspaper  interests) 

1 

U.S. 

1 

9/30/97 

8/29/97 

10/2/96 

A.H.  Belo  Corp.  (NY) 

48.500 

43.562 

34.250 

American  Media  Inc.  (NY) 

8.500 

8.250 

5.375 

Central  Newspapers  Inc.  (NY) 

74.250 

68.375 

39.000 

Dow  Jones  &  Co.  Inc.  (NY) 

46.750 

43.000 

37.125 

Gannett  Co.  Inc.  (NY) 

107.937 

96.000 

70.750 

Gray  Comm.  Sys.  (NY) 

25.250 

21.750 

20.500 

Harte-Hanks  Comm.  (NY) 

32.937 

30.562 

27.625 

Hollinger  International  (NY) 

13.187 

12.875 

10.750 

Journal  Register  Co.## 

19.625 

16.937 

N/A 

Knight-Ridder  Inc.  (NY)# 

54.625 

51.062 

36.875 

Lee  Enterprises  Inc.  (NY) 

28.375 

25.500 

22.500 

McClatchy  Newspapers  Inc.  (NY)***  34.375 

30.500 

28.250 

Media  General  Inc.  (AM) 

39.625 

36.750 

31.625 

New  York  Times  Co.  (AM) 

52.500 

48.000 

33.625 

Pulitzer  Publishing  Co.  (NY)** 

56.500 

52.250 

57.625 

E.W.  Scripps  Co.  (NY) 

27.548* 

24.727* 

29.312* 

Times  Mirror  Co.  (NY) 

54.937 

50.750 

43.875 

Tribune  Co.  (NY)# 

53.312 

49.625 

38.687 

Washington  Post  Co.  (NY) 

446.875 

424.500 

343.250 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 

share  of  E.W.  Scripps  as  of  1 1/13/96 
**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 

***  Adjusted  for  5-for-4  stock  split 

#  Company  went  public  on  5/8/97 

Non-U.S. 

9/30/97 

8/29/97 

10/2/96 

j  Hollinger  Inc.  (a) 

18.230 

17.857 

14.806 

1  News  Corp.  Ltd.  (c) 

20.437 

17.937 

21.000 

j  Pearson  Ltd.  (b) 

7.835 

7.275 

6.840 

I  Quebecor  Inc.  Class  A  (a) 

25.000 

25.900 

20.400 

j  Reuters  Holdings,  ADR  (c) 

71.250 

61.375 

70.000 

I  Southam  Inc.  (a) 

27.000 

26.000 

17.000 

I  Thomson  Corp.  (a) 

33.550 

32.050 

24.750 

1  Torstar  Corp.  (a) 

47.950 

44.500 

27.050 

1  |a|  Canadian  dollars 

j  (b)  British  pounds 

j  |c)  U.S.  dollars 

:  Source:  Schroder  Wertheim  &  Co.  Inc 
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IN  BRIEF 


Lee  buys  two 
LHsney  dailies 

Lee  enterprises  INC:.  has  added  to 
its  Northwest  properties  by  acquir¬ 
ing  Pacific  Northwest  Publishing  Ciroup 
from  Disney’s  publishing  unit,  ('.apital 
Cities/AB('. 

The  price  was  approximately  $185 
million  for  two  daily  newspapers  in 
Oregon,  the  Albany  Democrat-HeraUl 
and  Lebanon  Express,  and  22  weekly 
and  specialty  publications. 

Ixre,  based  in  Davenport,  Iowa,  already 
owned  KOIN-TV  in  Portland,  the 
Cort’allis  (Ore.)  Gazette-Times  and 
Montana  newspapers  in  Butte,  Billings, 
Helena  and  Missoula.  Lee  publishes  21 
daily  newspapers,  63  weeklies,  nine  net- 
work-affiliated  TV  stations  and  seven 
satellite  stations  in  the  Midwest. 

Lee  president  and  CEO  Richard  D. 
Gottlieb  said  the  acquisitions  were  “a 
g(K)d  fit  with  our  presence  already  in 
the  Northwest.” 

Dick  Anderson,  who  operated  the 
Pacific  gn)up  for  ('^ip  Cities/AB(],  will 
stay  in  his  position  under  la;e,  it  was 
reported. 

"We’re  all  pleased  to  be  joining  a 
media  company  whose  business  is  con¬ 
centrated  in  publishing  and  bniadcast- 
ing,”  Anderson  said.  “Ia;e  has  a  long  his¬ 
tory  of  quality-  pnxlucts,  gixxl  treatment 
of  employees  and  continued  business 
gn)wth.”  —  M.L.  Stein 

Cops  admit  lie 
to  nab  killer 

POUCE  IN  NORTH  Salt  Lake  admit¬ 
ted  they  released  faLse  information 
to  nab  a  murder  suspect  —  a  ruse 
denounced  in  harsh  terms  by  a  Society 
of  Professional  Journalists  officer. 

According  to  the  Salt  Ixike  Tribune, 
officers  created  a  fictional  couple  sup¬ 
posedly  necking  in  a  car  outside  the 
apartment  of  the  victim,  Jill  Allen,  the 
night  she  was  murdered.  The  couple, 
according  to  the  police  story,  said  they 
had  seen  a  man  walk  by.  Police  then 
released  a  bogus  sketch  of  the  suspect, 
purportedly  from  a  description  supplied 
by  the  neckers. 

A  week  later,  Cieorge  Anthony  Taylor 
was  arrested  for  Allen’s  murder,  causing 
news  outiets  to  link  the  arrest  to  the 


couple’s  reports. 

The  truth  emerged  while  Taylor’s 
lawy  er  was  questioning  north  Salt  Lake 
detective  John  Herndon  during  a  prelim¬ 
inary  hearing.  Herndon  admitted  the 
sketch  was  based  on  a  photograph  of 
Taylor,  not  on  information  provided  by 
the  phony  couple.  TThe  officer  said 
Taylor  had  been  a  prime  suspect  in  the 
case  and  allegedly'  had  confessed  to  two 
friends. 

“We  wanted  to  get  a  reaction  out  of 
Taylor  and  Joe  Wright,”  Herndon  said, 
referring  to  another  man  who  had  been 
tjuestioned  in  the  murder.  “Is  that  a  lie?” 
asked  attorney  James  Bradshaw. 

“1  wouldn’t  call  it  a  lie,”  Herndon 
replied. 

Doug  Fabrizio,  president  of  the  Utah 
chapter  of  the  Society  of  Pn)fessional 
Journalists,  termed  the  police  trickery' 
“extremely  manipulative,  deceptive  and 
baffling.” 

Noting  that  the  media  were  trying  to 
assist  police  by  repnxlucing  the  sketch, 
he  added;  “Lying  breaks  down  the  basic 
trust  between  police  and  the  press. 
That’s  dangerous.” 

Business  papers 
sold  in  Tennessee 

The  NASHVIIXE  business  journal 
and  Memphis  Business  Journal  are 
being  sold  to  American  (aty  Business 
Journals,  a  Charlotte,  N.C.-based  affiliate 
of  Newhouse  Newspapt*rs.  Terms  were 
not  disclosed. 

The  seller,  Mid-South  Communi¬ 
cations  of  Memphis,  said  Memphis 
Health  Care  Neu’s  and  Active  Times  are 
included  in  the  deal. 

The  two  business  publications  have  a 
combined  circulation  of  21,5(K). 

American  City  owns  business  journals 
in  over  30  U.S.  markets.  —  AP 

Patriot  Ledger 
collects  bids 

The  patriot  ledger,  Quincy, 

Mass.,  expects  to  decide  by  year’s 
end  what  to  do  with  nearly  a  dozen 
offers  to  buy  it. 

In  a  memo  to  empk)y'ees,  publisher  K. 
Prescott  Low  said  the  newspaper,  which 
has  been  family  owned  for  160  years, 
said  1 1  media  companies  have  toured 


the  facilities. 

The  Patriot  Ledger,  circulation  77,(X)0 
daily,  94,5(K)  Saturday,  and  its  sister  com¬ 
pany,  Memorial  Press  Group,  a  small 
communications  company  in  Plymouth, 
Mass.,  are  owned  by  Prescott  Publishing. 

The  bidding  pnx:ess  was  expected  to 
finish  in  September,  Low  said,  and  the 
company  would  then  examine  the  bids 
and  decide  which,  if  any,  to  accept. 

Calls  to  (iannett  and  Knight-Ridder, 
which  have  newspapers  in  the  region 
and  could  be  possible  bidders,  and 
Prescott’s  bn)ker  Dirks, Van  Essen  and 
Associates,  were  not  returned. 

L,A.  Times 

revamps 

distribution 

The  LOS  ANGEIJiS  Times  wiU 

eliminate  the  equivalent  of  75  jobs 
as  part  of  a  major  reorganization  of  cir¬ 
culation  sales  and  distribution  opera¬ 
tions. 

The  plan,  to  be  completed  in  60  to  90 
days,  is  designed  to  impnwe  customer 
service  by  empowering  lower-ranking 
employees  to  make  decisions  and  by 
streamlining  bureaucracy  and  increasing 
flexibility. 

('hanges  involve  job  cuts,  reassign¬ 
ments  and  additional  part-time  hours. 
Severance  packages  were  to  be  offered 
to  displaced  workers. 

The  changes  follow  a  reorganization 
earlier  this  year  into  five  geographical 
regions  of  sales  and  distribution. 

The  Times,  with  the  equivalent  of 
1 ,320  employees  overall,  distributes 
more  than  1  million  papers  daily  in  an 
area  the  size  of  Ohio.  In  March  it  posted 
the  biggest  daily  circulation  gain  in  the 
industry,  nearly  48,000. 

UPS  losing 
catalogs 

A  SURVEY  BY  the  Direct  Marketing 
A.ssociation  shows  that  over  50  cat¬ 
alog  companies  plan  to  shift  some  of 
their  package  business  to  other  carriers 
in  the  wake  of  the  strike  against  United 
Parcel  Service.  Approximately  44%  said 
they  plan  to  “develop  relationships  with 
various  service  providers,”  said  DMA’s 
Connie  LaMotta. 
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What  Next, 
Creed,  Al? 


Two  LEGENDARY  editor/ 
publishers-tumed  newspa¬ 
per  foundation  gurus,  this 
fell,  ob.serve  major  mile¬ 
stones  in  their  professional 
careers.  They  both  deserve  a  hefty 
salute. 

One  is  Creed  Black,  70,  who  steps 
down  in  February  as  president  of  the 
John  S.  and  James  L. 

Knight  Foundation  after 
10  years  of  painstakingly 
creating  and  funding 
huge  educational,  journal¬ 
ism  and  urban  enterprises 
in  the  United  States  and 
abn)ad.  When  he  turns 
his  chair  over  to  Hodding 
Carter  III  in  February,  he 
will  have  presided  over 
grants  totaling  more  than  $300  million. 
“I’ve  made  a  lot  of  new  friends  the  la,st 
few  years.  I’ll  tell  you,”  says  the  urbane 
Paducah,  Ky,  native. 

The  other  is  Al  Neuharth,  the  indus¬ 
try’s  greatest  marketing  visionary',  and 
then  some,  who  celebrates  the  1 5th 
birthday  of  his  bouncing  baby,  USA 
Today. 

The  two,  old  friends  and  competi¬ 
tors,  are  about  as  different  in  style,  man¬ 
ner  and  dress  xs  any  two  people  could 
be. 

Black  is  the  cool  doer,  a  small  mega¬ 
phone  man.  Neuharth,  Mr.  Flamboy¬ 
ance  himself,  mans  a  large  megaphone, 
very  large. 

Both  clawed  their  way  to  the  front 
office  via  the  newsroom  jungle.  B<jth 
were  civilized  by  the  late,  great 
Montgomery  Curtis  at  a  memorable 
American  Press  In.stitute  seminar  in 
New  York  in  1962.  It  was  there  that 
Neuharth  and  Black  ate,  drank  and 
were  housebroken  at  the  feet  of  Monty, 
along  with  such  two-fisted  editors  as 
Pete  McKnight,  of  the  Charlotte 


Winship,  former  editor  of  the  Boston 
Globe,  is  chairman  of  the 
International  Center  for  Journalists, 
Washington,  D.C. 


Obsenvr,  Mike  Ogden  of  the 
Providence  Journal,  Newbold  Noyes  of 
the  Washington  Star,  Norman  Issacs  of 
the  Louisville  Courierjoumal  and 
Eugene  Patterson,  then  of  the  Atlanta 
Journal  and  Constitution. 

Under  Black’s  tutelage,  the  Knight 
Foundation  went  about  searching  for 
and  funding  large  journalistic  ventures, 

1 1  in  all,  with  a  minimum 
of  fanfare.  Among  them: 
the  Newspaper 
Management  Center  at 
Northwestern  University; 

1 1  Knight  chairs  at  major 
universities  across  the 
country;  the  ASNE 
Institute  for  Excellence  in 
Journalism;  the  Knight 
Center  for  Specialized 
Journalism  at  the  University  of 
Mary  land;  mid<'areer  programs  for  jour¬ 
nalists  at  Stanford,  Michigan,  Columbia, 
MIT,  Harvard  and  Yale;  the  Knight 
International  Press  Fellowships  to  assist 
journalists  in  less-developed  countries;  a 
joint  project  to  promote  dialogue  on 
public  journalism;  and  an  Inter 
American  Press  Ass(x:iation  project  on 
unpunished  crimes  against  journalists. 

Black  explains,  “We  try  to  encourage 
creativity  and  innovation  and  concen¬ 
trate  on  things  that  probably’  wouldn’t 
happen  without  our  support.”  He  has 
succeeded,  and  then  some. 

Under  the  eye  of  Hcxlding  Carter,  the 
Knight  Foundation  doubtless  will  con¬ 
tinue  its  activist  tradition  in  journalism. 
Nobody  has  a  bigger  network  with 
those  who  count  in  all  fields  of 
communications,  nor  is  there  a  more 
ekxjuent  voice  in  front  of  a  mike  than 
Hcxlding’s. 

Before  becoming  a  foundation  guru. 
Black  touched  more  newspaper  bases 
and  held  more  elected  leadership  roles 
in  the  business  than  perhaps  anyone 
we  can  think  of,  i.e.,  president,  execu¬ 
tive  editor,  publisher,  as  the  case  may 
be,  of  the  National  Conference  of 
Editorial  Writers,  American  Society  of 
Newspaper  Editors  and  the  Southern 


Newspaper  Publishers  Association. 

These  as.signments  came  as  a  result  of 
holding  editing  or  publishing  billets  at 
papers  in  Chicago,  Nashville,  Savannah, 
Wilmington,  Philadelphia  and 
Lexington.  Over  this  varied  terrain. 

Black  honed  just  about  the  driest  wit  in 
the  game  today. 

As  for  Al  Neuharth,  he  will  go  down 
in  the  annals  of  American  newspapers 
as  fer  more  than  a  marketing  genius  or 
a  hurler  of  custard  pies  at  Ben  Bradlee 
or  a  jazzy  dres,ser  whose  shirts  and  ties 
matched  the  interior  of  his  fleet  of 
planes  in  the  good  old  days.  Obviously, 
USA  Today  will  endure  as  the  center- 
piece  of  the  Al  Neuharth  story,  and  it 
should. 

He  made  his  experiment  into  the 
most  read  daily  in  the  nation.  Critics 
will  argue  that  USA  Today,  with  its  car¬ 
nival  of  color,  has  induced  most  news¬ 
papers  to  use  color  to  excess,  especially 
spot  color. 

Others  rap  USA  Today  for  intnxluc- 
ing  over-simplified,  capsulized  and  sani¬ 
tized  news.  TThat’s  a  feir  criticism,  and 
one  its  managers  have  taken  to  heart. 
USA  Today  is  hailed  these  days  as  a 
much  heftier  newspaper. 

But  these  arguments  miss  two  larger 
points.  We  forget  the  timing  of  USA 
Today's  appearance,  when  the  newspa¬ 
per  community  was  in  a  psychic 
depression,  gripped  by  .sagging  circula¬ 
tion,  advertising  losses  to  television  and 
fear  of  the  impart  of  new  technology. 

Not  so  with  Al  Neuharth.  Here  was  a 
guy  who  remained  optimistic  about  the 
future  of  newspapers.  Something  very 
different  should  be  tried,  he  felt,  so  he 
came  forth  with  USA  Todt^,  a  bomb¬ 
shell.  It  was  a  double  dose  of  optimism 
to  a  deeply  depressed  patient.  That  will 
be  the  great  Neuharth  legacy. 

Another  overlooked  point:  With  all  its 
positive  thinking,  staric  prose,  riot  of 
color  and  down-market  trendiness,  USA 
Today  never,  never  succumbed  to  the 
salaciousness  and  celebrity  snooping  of 
tabloid  journalism.  .\1  is  a  prude  about 
(See  Curmudgeon  on  page  39) 
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No  News?  No  Way! 


IN  YET  ANOTHER  of  those  all-too-firequent  occasions  when  the 
American  press  corps  loses  all  sense  of  proportion,  some  250 
journalists  —  including  100  White  House  correspondents  — 
decamped  to  Stanford  University  the  other  day  to  “cover”  first  daugh¬ 
ter  Chelsea  Clinton’s  first  day  at  college. 

Corralled  for  most  of  the  day  in  the  cavernous  Ford  Center,  the 
journalists  might  as  well  have  been  in  Iowa  for  all  they  saw  of 
Chelsea  or  her  parents.  The  elite  White  House  press  corps  had  its 
own  special  section  and  even  its  own  caterer,  but  die  Beltway  jour¬ 
nalists  and  their  mote  plebeian  colleagues  hungered  for  a  sustenance 
beyond  bread  and  water.  They  groused  repeatedly  to  our  M.L.  Stein 
—  who  lives  just  a  long  and  pleasant  walk  from  the  campus  —  about 
the  lack  of  news. 

Well,  duh!  as  the  kids  in  Chelsea’s  freshmen  dorm  might  say.  While 
our  “Simon  Says”  Washington  press  corps  was  deploying,  as  usual,  a 
crowd  that  resembles  a  hideously  overgrown  rugby  scrum  —  kxrked 
arms,  lock-step  and  heads  down,  .staring  at  the  ground  —  to  cover  an 
event  that  warranted  littie  mote  than  pool  reporter  and  photograph¬ 
er,  there  was  plenty  of  news  crying  out  for  coverage  back  home  in 
DC. 

Here’s  a  partial  list:  campaign  finance  reform,  the  Teamsters  elec¬ 
tion  rerun,  changes  in  immigration  law,  proposals  to  speed  up  FDA 
appro\'al  of  drugs.  Congressional  pay  raises,  IRS  abuses,  special  prose¬ 
cutors,  NASA  support  for  the  Mir  space  station  and  the  deplorable 
physical  condition  of  the  District  of  Columbia  itself. 

Here’s  hoping  the  next  time  President  Clinton  takes  an  insignifi¬ 
cant  road  trip,  the  White  House  press  corps  wishes  him  bon  voyage 
—  and  gets  back  to  work. 
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Page  One  ads 

oversold, 

underselling 

As  THE  OWNER  and  publisher  of  a 
weekly  newspaper  in  Kokomo,  Ind., 
I  found  your  Sept.  6  article  about  front¬ 
page  advertising  (“Page  One  Play:  Adver¬ 
tising")  somewhat  misleading.  The  arti¬ 
cle  appeared  to  hail  Thomson’s  open¬ 
ing  of  the  front  page  to  revenue-genera¬ 
tion  as  a  courageous  move  that  success- 
full)'  breaks  a  trivial,  anachronistic  taboo. 

That’s  not  an  entirely  accurate  pic¬ 
ture,  as  seen  by  somebody  who  is 
actively  involved  in  selling  newspaper 
ads  in  Kokomo,  and  who  therefore 
closely  monitors  the  Kokomo  Tribune's 
ad  content.  One  of  the  pull-quotes  in 
the  piece  read,  “Given  three  weeks  to 
sell  frttnt-page  ads,  the  Kokomo  Tribune 

Newspaperdom* 

50  YEARS  AGO  . . .  The  U.S.  govern¬ 
ment  invoked  the  Immigration  Act  of 
1918,  as  amended,  to  bar  persons  who 
write  few  or  publish  Communist  publi¬ 
cations  from  attending  and  reporting 
sessions  of  the  United  Nations.  After 
protests  by  U.S.  publications,  a 
reporter  for  L’Humanite  in  Paris  was 
given  a  visa  to  enter  the  United  States 
for  the  UN  meetings  with  the  restric¬ 
tion  that  he  would  stay  in  the  New 
York  area,  that  he  would  write  only 
about  UN  activities  and  that  he  would 
return  home  as  soon  as  the  meetings 
ended.  Accordingly,  he  was  barred 
from  accompanying  the  French  for¬ 
eign  minister  on  an  official  visit  to 
Washington.  Protests  by  the  U.S.  press 
at  this  un-American  violation  of  press 
freedoms  reversed  that  decision. 

From  Editor  &  Pubusher 
October  4,  1947 
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sold  out  in  2.5  hours.” 

Aside  from  the  obvious  jibe  brought 
to  mind  by  the  phrase  sold  out,  it  should 
be  noted  that  the  Tribune’s  sales  of  the 
front-page  space  have  dropped  substan¬ 
tially  since  the  initial  excitement  over 
the  idea.  At  least  half  of  the  original 
advertisers  have  canceled  their  purchas¬ 
es  of  the  spot,  and  it  routinely  goes 
unsold  two  days  a  week.  Instead  of  ads, 
the  Tribune  often  uses  the  spot  to  pro¬ 
mote  upcoming  features  it  plans  to  run, 
asking  advertisers  to  contact  Tribune 
ad  reps  about  purchasing  space. 

The  lack  of  advertisers  persists  in 
spite  of  the  price  of  the  spot  having  been 
reduced  by  more  than  20%.  As  I  also 
own  an  advertising  agency,  1  could  go 
into  detail  on  the  reasons  behind  the  ad 
spot’s  apparent  impotence,  but  1  won’t. 

Also,  a  former  Kokomo  Tribune 
reporter  has  defected  to  our  news¬ 
room,  and,  contrary  to  Tribune  publish¬ 
er  Wayne  Lohman’s  account,  the  re¬ 
porter  says  that  not  one  person  in  the 
Tribune  newsroom  thought  the  front¬ 
page  ad  was  anything  but  a  sell  out. 

My  point  is  not  to  point  my  finger 
and  laugh  at  the  main  competition  to 
my  own  paper,  but  to  exhort  E&P  to 
get  the  other  side  of  stories  like  these. 

As  a  publisher,  I  look  to  E&P  to  pro¬ 
vide  me  with  in-depth  information  that 
helps  me  come  to  an  informed  conclu¬ 
sion  about  a  particular  issue.  This  arti¬ 
cle  on  front-page  advertising  failed  to 
do  so. 


Don  Wilson 

Wilson  is  the  owner  and  publisher 
of  the  Kokomo  Perspective 

Editor’s  note:  Please  see  our  reaction 
story  (Sept.  13,  pp-  24-25)  for  some 
pretty  harsh  criticism  that  circum¬ 
stances  precluded  us  from  including 
the  first  time  around. 

Cheap  assay  of 
credibility  decline 

SO,THE  AMERICAN  Society  of  News¬ 
paper  Editors  plans  to  spend 
$780,000  “to  identify  and  address  the 
root  causes  of  journalism’s  decaying 
credibility”  (Aug.  23,  p.  10).  The  follow¬ 
ing  analysis  cost  me  only’  a  sheet  of  sta¬ 
tionery,  an  envelope  and  a  32<ent  stamp; 
♦  Reporters  must  relearn  the  funda¬ 


mental  principle  of  accuracy  in  facts 
and  quotes,  not  to  mention  the  differ¬ 
ence  between  news  and  opinion  when 
writing  “news”  stories. 

♦  Editors  must  relearn  the  definition 
of  “local”  news,  and  thus  stop  trying  to 
make  every  newspaper  look  like  a 
world  authority. 

♦  Publishers  must  relearn  the  defini¬ 
tion  of  “news”  and  stop  directing  their 
staffs  to  pander  to  pop  culture. 
(Examples  of  the  above  problems  seem 
clearly  evident:  to  enumerate  them 
would  require  more  sheets  of  sta¬ 
tionery  and  more  postage,  and  I  don’t 
have  a  grant  to  pay  for  it.) 

♦  Everyone  in  the  “journalism”  business 
must  recommit  to  the  principle  of  qual¬ 
ity  communication.  Only  then  can  we 
uige  the  public  to  relearn  the  importance 
of  the  written  word  in  our  society. 

In  the  meantime,  perhaps  part  of  this 
grant  money  could  go  toward  helping 
major  chains  like  Gannett  (front-page 
ad,  same  edition  of  E&P)  relearn  that 
“weeklies”  are  bona  fide  “newspapers,” 
which  in  many  cases  are  more  respect¬ 
ed  than  dailies  operating  in  the  same 
geographic  area. 

Talk  about  a  credibility  problem. . . . 

Don  Schelske 
Schelske  is  editor  of  the 
Davison  Index.  Davison,  Mich. 
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EVERY  SATURDAY  SINCE  1884 


Happy  Days 
Here  Again 


The  strongest  surge  in  a 
decade  lifts  ad  revenue 
beyond  expectations 
—  led  by  national, 
help  wanted 


k  T  THE  PAINE 

Webber  media 

/  conference  in 

New  York  last 
y  December,  pre- 

^Lm  dictions  were 

nearly  unanimous  that  news¬ 
paper  ad  revenues  would 
increase  modestly  in  1997. 

With  first-half  reports  in,  and 
ad  revenues  nearly  double 
some  forecasts,  the  industry  is 
pleasantly  surprised  and  won¬ 
dering  what  it  really  means. 

According  to  the  Newspaper  Association  of 
America,  U.S.  daily  newspaper  ad  revenues  grew 
9.5%,  to  $19.2  billion,  in  the 
first  half  of  1997,  from  the 
first  six  months  of  1996  — 
growth  not  seen  since  the 
boom  years  of  the  late  1980s. 
Six-month  classified  revenue 
advanced  1 1 .4%,  retail  7%,  and 
national  13.6%. 

Second-quarter  figures 
were  higher  still:  classified  up 
12.5%,  retail  up  5.7%,  national 
a  hefty  14.2%  higher,  compared 
with  year-earlier  numbers. 

The  stronger  than  anticipated 
gains  prompted  NAA  chief  econ¬ 
omist  Miles  Groves  to  revise  his 
1997  forecast  upward  to  6.5%, 
from  5.8%. 

Growth  in  classifieds,  which 
have  accelerated  over  the  last 
three  years,  continued  unabated. 

Traditionally,  high  classified 
growth  is  associated  with  an 
expanding  economy.  While  this  is 
still  true,  recent  statistics  suggest 
a  shifting  in  that  relationship. 

The  most  recent  Veronis,  Sub¬ 
let  Communications  Industry 
Forecast  offers  an  example.  In 
1995  and  1996  classified  ads 
grew  at  an  average  rate  of  10.1%, 
but  economic  growth  averaged 
only  2.3%. 

From  1985  through  1996  clas¬ 
sified  ad  growth  has  topped  9% 
six  times,  but  in  those  six  years 


real  GDP  growth  never 
climbed  above  3  7%. 

Partial  credit  lor  classified’s 
recent  strength  is  being  given 
to  Web  sites  and  specialized 
ad  publications,  both  of 
which  have  stimulated  overall 
classified  spending. 

The  Philadelphia  Inquirer 
and  the  Boston  Globe  each 
published  Sept.  7  help 
wanted  sections  of  more  than 
100  pages. 

National  advertising,  how¬ 
ever,  has  enjoyed  the  strongest  expansion  in  1997, 
said  Groves,  with  computer  equipment,  medical/toi- 
letries  and  apparel  especially  vibrant. 

The  last  time  such  ad  revenue  numbers  delighted 
the  industry'  was  in  1987,  despite  a  recession  in  the 
early  1980s,  when  regional  imbalances  propelled  ad 
growth  on  the  East  and  West  Coasts  while  the  rest 
of  the  nation  lagged  behind. 

Now,  said  Groves,  “I  haven’t  talked  to  any  news¬ 
paper  that’s  complaining  about  their  advertising.” 

But  growth  this  year  is  aided  by  comparisons  to 
1996,  when  first-half  revenues  were  held  down  by 
a  bad  winter  in  the  East,  a  buyer  season  one  week- 
end  shorter,  preprint  softness 
due  to  higher  newsprint 
prices  and  the  government’s 
delay  in  approving  a  federal 
budget,  said  Groves. 

A  slowdown  in  retail  con- 
solidations  has  also  played  a 
I  1  role  in  the  boom,  said  Lanny 

’  Baker,  publishing  analyst  for 

^  Salomon  Brothers.  He  called 

I  Groves’  revenue  statistics  “a 

r  *.  J  i  little  high,”  but  generally 

agreed  on  the  strength  of  ad 
revenue  growth  during  the 
first  half  of  1997. 

II&  “This  year  fewer  retailers 

are  going  out  of  business,”  said 
Baker.  “You  don’t  have  an  ero- 
sion  in  your  core  revenue.” 

Still,  the  most  common 
explanation  for  the  strength 
of  ad  revenues  was  simply  the 
amazing  economy.  Real  eco¬ 
nomic  growth  is  running 
about  2.5%,  nominal  GDP 
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‘This  year  fewer 
retailers  are  going 
out  of  business.  You 
don’t  have  an 
erosion  in  your 
core  revenue.” 


"I  haven't  talked  to  any  newspaper  that's 
complaining  about  their  advertising." 

—  Miles  Groves,  chief  economist, 
Newspaper  Association  of  America 
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Package  pricing  and 
efforts  to  sell  more  inserts 
have  helped  advertisers 
and  Gannett,  said  Stinson, 
vice  president  of  advertis¬ 
ing  for  Gannett’s  newspa¬ 
per  division.  “The  adver¬ 
tiser  gets  better  results 
and,  of  course,  it  increases 
our  revenue  stream.” 

A  program  of  selling  ads 
in  discount  packages  of 
four  appearing  in  the  same 
week  has  increased  adver¬ 
tisers’  returns  and  reduced 
advertiser  chum,  said  Stin¬ 
son. 

Total  ad  revenues  at 
Gannett  grew  8%  in  the 
first  half.  Classified  was 

growth  is  4. 5%  to  5. 5%,  unemployment  is  at  a  seven-  up  11%,  national  climbed  12%  and  retail  gained 
year  low,  interest  rates  remain  low,  and  the  stock 
markets  are  on  one  of  the  most  prolonged  rolls  in 
history. 

“To  see  this  kind  of  increase,  it’s  not  just  because 
we’re  selling  smarter,”  said  Polk  Laffoon,  spokesman 
for  Knight-Ridder  Inc.,  the  nation’s  second-largest 
newspaper  publisher. 

Generally,  analysts  expect  the  economy  and  ad 
revenues  to  remain  strong  through  the  year  2000 
when  an  Olympics,  a  presidential  election  and  the 
turn  of  the  millennium  will  fuel  higher  ad  spending. 

One  matter  of  concern  to  industry  profits,  how¬ 
ever,  is  newsprint  costs.  Prices  mse  Oct.  1 ,  on  the 
heels  of  a  May  increase. 

At  the  Paine  Webber  conference,  Laffoon  pre¬ 
dicted  Knight-Ridder  papers  would  grow  ad  rev¬ 
enues  3%  to  4%  this  year.  In  fact,  through  August,  ad 
revenues  were  up  7.4%  —  nearly'  double  his  predic¬ 
tion  —  excluding  acquisitions.  Retail  gained  5.4%, 
classified  8.8%,  and  national  9.7%. 

“We’ve  really  been  helped  by  the  help  wanted 
boom,”  said  Laffoon. 

Knight-Ridder’s  Philadelphia  papers  and  the  San 
Jose  Mercury  News  were  doing  especially  well  in 
classified,  with  Philadelphia  18%  higher  and  San  Jose 
matching  its  “very,  very  good  year”  in  1996,  Laffoon 
said. 

Besides  the  economy,  newspajjer  selling  net¬ 
works  have  succeeded  in  building  national  revenue 
by  “streamlining  the  process,”  said  Groves.  “From 
what  I’ve  seen,  those  buying  networks  have  made  a 
difference.  They’ve  left  a  positive  impression.” 

Another  factor,  noted  Groves,  has  been  new  prod¬ 
uct  introductions  to  a  cash-flush  consumer  market. 

“National  advertising  is  a  function  of  overall  eco¬ 
nomic  activity,”  said  Groves.  “It’s  an  expectation  of 
what  it  will  be  next  year.” 

While  giving  the  economy  due  credit,  Gannett’s 
Don  Stinson  believes  rate  and  sales  management 
programs  have  helped  lift  ad  revenues  for  Gannett, 
the  biggest  U.S.  newspaper  publisher. 
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To  combat  the  lost  business,  the  Virginian-Pilot 
modified  its  sales  operations  in  ways  Antle  credits 
for  the  increases  the  paper  has  posted. 

Changes  include  training  account  reps  to  be  more 
aggressive  about  landing  new  business  and  reorga¬ 
nizing  the  advertising  department  into  teams  com¬ 
prised  of  sales  representatives,  graphic  designers, 
marketing  coordinators  and  telemarketers. 

So  far  this  year,  the  number  of  advertising 
accounts  is  up  10%  compared  to  the  same  period 
last  year,  said  Antle. 

Ad  revenue  was  also  higher  at  Landmark 
Communications,  parent  company  of  the  Virginian- 
Pilot,  its  flagship.  Overall  ad  revenues  for  the  first 
half  increased  7.1%,  including  retail  8%  higher  and 
classified  6.6%  higher. 

The  Virginian-Pilot  wasn’t  the  only  paper  to  suf¬ 
fer  consolidation  woes.  Sacramento-based  McClatchy 
Newspapers  saw  ad  revenues  decline  in  two  of  its 
three  areas  of  operation  due  to  retail  mergers. 

Overall,  McClatchy  ad  revenue  for  the  first  half 
was  up  4.9%.  Excluding  four  community  newspa- 


w3«»  cricf  ^  ^ 

2ncl  Quarter  Newspaper 
^  Classified  Revenue 


pro 


know  h 


them 


<t  ,  NO.  i 

(%  growth  by  region) 

,n*K)US.io  >««>»" 


antcHHiJ'  to  «  • 

frwm  t  ai»v  ^ 


vocafti 


Anre.  Mitny 


IK 


jolonl 


diod 


tbllHRS 


i  «iire€ 


bu»id\t5it 


Smcr  «'■ 


fi-  ^ - ipcop 


IS 

I 

and  aHeij 

gTaif.-  - 
Ihd. 
Guvt^nax  I 
Coinnu*^ 
otdy  ’ . 
urtMtfi  di| 
yperv 

2nd  Qtr  atwragi  nn* 

“■  11  V  inc»«asf  n.5% 

4»!ftri  i.3ve  ,  iKi  Iirf!..  be  , 

■■  pwipte! 

— - 1 - ■;-< - nw 

„,ty  12%  »  «  <;',  ‘7,,  lt%  to*  to 
■  he  said,  ^be  ‘  ■  » 


pers  sold  in  the  California  division  and  one  sold  in 
the  Northwest  division,  ad  revenue  climbed  6.2%. 
Broken  down  by  divisions  in  California,  the  Caroli- 
nas,  and  the  Northwest  —  the  numbers  get  worse. 

At  the  Bee  papers  in  Sacramento,  Modesto  and 
Fresno,  ad  revenue  grew  5.1%.  The  merger  of  two 
large  advertisers  —  Macy’s  and  Weinstock’s  depart¬ 
ment  stores  —  “significantly  reduced  ad  revenue 
and  linage,  holding  increases  below  industry  stan¬ 
dards,”  said  Elaine  Lintecum,  McClatchy  investment 
relations  manager. 

The  situation  was  more  severe  in  the  Northwest, 
where  ad  revenue  grew  just  1 .4%,  again  due  to  retail 
consolidation  in  Tacoma  and  Tri-Cities,  Wash.  The 
shrinking  of  the  area’s  ad  base  was  constant 
throughout  1995  and  1996,  said  Lintecum.  “We’re 
still  dealing  with  it.” 

The  good  news  for  McClatchy  came  out  of  its  Car¬ 
olina  division,  meaning  mainly  the  Raleigh  News  & 
Observer, -wtuch  boasted  a  12.2%  increase  in  ad  rev¬ 
enue.  Located  in  the  “research  triangle”  of  Raleigh, 
Durham  and  Chapel  Hill,  the  Observer's  coverage 
area  has  a  stream  of  high-income  professionals  mov¬ 
ing  in  and  three  universities.  “It’s  a  good  newspaper 
market,”  said  Lintecum.  “It  is  really  booming.”  ■ 


Job  Offer 
Withdrawn 


T 


Harassment  accusations 
prompt  first  lady  to  yank 
speech  writing  offer 
from  former  editor 


HE  FORMER  EDITORIAL  page  editor  for  the 
San  Diego  Tribune  was  offered  $90,000  to 
write  speeches  for  Hillary'  Rodham 
Clinton,  only  to  have  the  offer  with¬ 
drawn  a  week  later  when 
the  White  House  learned 
he  was  once  accused  of 
sexual  harassment  and  dis¬ 
crimination. 

According  to  stories  in 
the  San  Diego  Union-Tri- 

_  bune  and  Washington 

Post,  Joseph  Holley,  cur¬ 
rently  a  freelance  writer  and  journalism  instructor 
in  Austin,  Texas,  believes  he  was  treated  unfciirly  by 
the  White  House,  which,  he  claims,  did  not  allow  him 
to  present  his  side  of  the  accusations  made  against 
him  while  at  the  Tribune  in  1990.  The  Tribune  later 
merged  with  the  Union. 

Lynn  Carrier,  a  Tribune  editorial  writer  at  the  time 
and  the  only  woman  in  the  department,  sued  Holley, 
Copley  Newspapers  and  then-Tribune  editor  Neil 
Morgan,  alleging  sexual  harassment  and  discrimina¬ 


tion.  She  said  she  endured  a  “locker  room”  work  envi¬ 
ronment  in  which  Holley  and  other  editorial  page 
staffers  made  carnal  comments,  gestures  and  demean¬ 
ing  references  to  women,  as  well  as  inquiring  about 
her  own  sex  life.  When  she  complained,  she  asserted, 
Holley  began  an  intra-office  campaign  to  discredit 
her.  The  company  settled  the  suit  in  1991,  paying  Car¬ 
rier  $201,000  to  leave  the  paper. 

The  Union-Tribune  quoted  Harold  W  Fuson,  vice 
president  and  legal  counsel  for  Copley  Press  Inc.,  as 
saying  the  company  investigated  Carrier’s  complaints 
and  concluded  that  “neither  Mr.  Holley  nor  anyone 
else  had  engaged  in  behavior  that  merited  discipli¬ 
nary  action.  A  decision  by  the  company  to  settle  . . . 
in  a  case  like  this  is  no  more  concession  of  guilt  than 
is  a  decision  by  the  plaintiff  a  concession  of  falsity.” 

Press  accounts  said  Holley  had  attended  grxxlbye 
parties  in  Austin,  put  a  deposit  down  to  rent  a  Mary¬ 
land  home  and  arranged  for  his  children  to  attend 
school  there  when  he  was  informed  in  late  August 
that  he  was  not  getting  the  job.  The  Post  said  the 
offer  came  from  the  first  lady  ’s  chief  of  staff,  Melanie 
Verveer,  and  was  withdrawn  by  White  Hoase  counsel 
Charies  Ruff,  who  said  the  lawsuit  was  the  reason.  It 
quoted  White  House  press  secretary  Michael 
McCurry  as  saying,  “We  have  a  vetting  process.  The 
vetting  ptxK'ess  works.  And  it  is  confidential.” 

The  first  lady’s  office  did  not  return  phone  calls 
from  the  newspapers  or  E&P. 

Holley  told  the  Union-Tribune  he  mentioned  the 
lawsuit  when  he  was  interviewed  by  a  woman  who 
now  writes  Hillary  Clinton’s  speeches  and  was  told 
the  information  would  be  relayed  to  the  first  lady’s 
chief  of  staff. 
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School  Spurns 
Playboy  Award 


SAN  FRANCISCO  SCHOOL  authorities  have 
refused  a  $5,(M)0  Playboy  Foundation 
award  to  the  adviser  of  a  gutsy  high  school 
newspaper,  but  she  has  opted  to  accept  the 
honor  anyway. 

Associate  superintendents  for  high 
schools  Gwen  Chan  and  John  Quinn  thanked  the 
foundation  for  the  Hugh  M.  Hefner  First  Amend¬ 
ment  Award  “recognizing  the  quality"  of  Mission 
High  School's  West  Wing  paper  but  said  acceptance 
would  be  inappropriate  because  of  Playboy  ’s  "adult” 
content  and  products. 

jUt  nBWSpdpSr  Katharine  Swan,  the  jour¬ 
nalism  teacher  who  advised 

'dviser  vows  to  West  Wing  last  year,  con¬ 
tended  in  an  interview  that 

ollect  the  cash  the  award  is  a  tribute  to  her 

and  her  student  staff,  not  the 

anyway — for  school  or  the  district,  a  con- 

^  ^  tention  supported  by  the  Play- 

scholarships  Foundation. 

_ ~  “I  don’t  see  a  conflict,”  she 

added. 

“The  foundation,  not  Playboy  magazine,  is  mak¬ 
ing  the  award.  Frankly,  I  think  this  is  an  attempt  at 
censoring  the  newspaper  and  intimidation.  It’s  inter¬ 
ference  with  West  Wing? 

The  newspaper  last  year  also  won  the  Edmund  J. 
Sullivan  award  from  the  Columbia  Scholastic  Press 
Advisers  Association,  which  congratulated  the  staff 
for  “fighting  for  the  right  to  speak  their  minds 
while  in  pursuit  of  the  truth  on  behalf  of  their  audi¬ 
ences.”  The  newspaper  has  been  known  for  its 
investigative  reporting  into  such  issues  as  why  bas¬ 
ketball  players  received  expensive  new  sneakers, 
the  replacement  of  three  top  administrators  and 
the  “reconstitution”  of  Mission  High  as  part  of  a 
policy  that  replaces  administrations  of  schools 
with  low  academic  rankings. 

In  a  letter  to  Cleo  F.  Wilson,  executive  director 
of  the  Playboy  Foundation,  Chan  and  Quinn 
stated,  “While  we  are  proud  of  our  students’ 
achievement,  it  would  be  inconsistent  with  San 
Francisco  Unified  School  District’s  mission”  to 
accept  the  award. 

"We  believe  that  to  accept  an  award,  no  matter 
how  well-intentioned,  from  a  foundation  which  rep¬ 
resents  an  adult  magazine  and  adult  products  that 
are  1)  inappropriate  for  minors,  and  2)  illegal  to  sell 
to  minors,  would  represent  a  tacit  endorsement  for 
those  pnxlucts  and  therefore  contrary  to  the  mis¬ 
sion  of  our  sch(X)ls.” 


But  newspaper 
adviser  vows  to 
collect  the  cash 


In  an  interview,  Chan  said  the  administration 
has  received  “positive  feedback”  from  several  peo¬ 
ple  and  “no  protests  that  1  am  aware  of”  for  its  posi¬ 
tion. 

Her  statement  was  backed  by  Gail  Kaufman,  the 
district’s  spokeswoman,  who  disagreed  with  Swan 
about  who  actually'  receives  the  award. 

“The  newspaper,  the  students  and  teachers  are 
part  of  the  district,”  she  asserted,  defending  the  rejec¬ 
tion  of  the  award  by  saying,  “It  is  not  dissimilar  from 
the  paper  getting  an  award  from  a  tobacco  or  liquor 
company.” 

Otis  Cobb,  a  student  ap 

reporter  on  last  year’s  West  rTCitlKiy, 

Wing  and  a  member  of  this  /  thitlk  thiS  iS 

an  attempt  at 

“We  all  worked  very  hard  CPHSOfiflg  thc 

>^etvspaper  and 

given  to  individuals,  not  the  itltitniclcltiOTl” 
school. 

“So  what  if  Playboy  is  an  adult  magazine.  The 
foundation  represents  a  large  and  powerful  organi¬ 
zation  and  they  could  have  given  this  to  many  other 
high  school  papers  in  the  country,  but  they  chose 
us.” 

Actually,  Playboy  Foundation’s  Cleo  Wilson  said, 
the  award  is  being  given  solely  to  Swan,  as  stated  on 
the  plaque  accompanying  the  cash. 

“I  don’t  know  where  the  school  or  the  district  got 
the  idea  that  this  is  an  award  to  Mission  High 
School,”  she  said.  “We  have  never  given  the  award  to 
an  institution.” 

Replying  by  letter  to  the  school  officials,  Wilson 
stated  that  the  Hugh  M.  Hefner  First  Amendment 
Awards  “recognize  and  honor  individual  efforts  in 
defense  of  First  Amendment  freedoms.  Although 
the  independent  panel  of  judges  were  impressed  by 
West  Wing  staff  ’s  pursuit  of  journalistic  truth,  it  is 
Ms.  Swan’s  effort  to  enshrine  those  values  that  the 
award  honors.” 

The  plaque  says  Swan  “in  the  face  of  daunting 
odds  —  including  opposition  from  the  school 
administration  —  understood  and  enshrined  the 
value  of  the  First  Amendment  and  the  pursuit  of 
journalistic  truth  in  her  students.” 

Swan,  who  now  teaches  journalism  at  Lowell 
High  School  in  San  Francisco,  said  she  plans  to  travel 
to  New  York  for  the  Nov.  5  award  ceremony.  Most  of 
the  $5,000  probably  will  be  used  for  student  schol¬ 
arships,  she  added.  ■ 
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First  Daughter 
Goes  To  College 


30  feet  from  the  front  row  where  the  Clintons  sat, 
giving  photographers  a  perfect  shot  of  them  and  the 
action  on  the  dais.  But  security  was  tight  as  the 
Secret  Service  restricted  access  to  parts  of  the  cam¬ 
pus  and  required  media  personnel  to  undergo  a  bag 
search  and  pass  through  metal  detectors  before 
reaching  their  seating  area. 

In  previous  days,  some  reporters  prowled  the 
campus  seeking  student  reaction  to  the  campus’s 
new  and  most  famous  undergrad. 

Overall,  the  coverage  was  low-key.  Reporters  said 
they  treated  the  event  as  a  human-interest  story, 
comparing  the  president  and  first  lady  with  parents 
of  the  other  1,653  first-year  students  going  through 
the  trauma  of  sending  their  offspring  away  fn)m 
home  for  the  first  time. 

“It’s  a  rite  of  passage  that  all  parents  go  through 
with  their  kids,”  said  Nancy  Mathis  of  the  Houston 
Chronicle.  “The  Clintons  are  trying  to  blend  in  and 
not  quite  doing  it.  Chelsea,  after  all,  is  the  president’s 
daughter,  even  though  the  Clintons  want  her  treated 
like  any  other  student.” 

Catalina  Ortiz  of  the  Associated  Press  said  the 
story  took  on  an  extra  dimension  “because  Chelsea 

■  has  been  so  much  out  of  the 
spotlight,  and  now  daughter 
goes  away  to  college.”  How¬ 
ever,  Ortiz  didn’t  see  Chelsea 
as  much  of  a  story  in  the 
weeks  ahead. 

“What  do  we  write  about 
—  that  she  got  up  in  the 
morning  and  went  to  a  chem¬ 
istry  class?”  the  reporter 
asked.  “Of  course,  we’ll  keep 
an  eye  on  her  for  anything 
newsworthy  that  might  hap¬ 
pen,  but  I  see  no  need  to 
intrude  on  her  daily  life.” 

Not  all  of  the  media  may  be 


Photographers  (left)  working 
in  the  Main  Quad  at  Stanford 


University's  Palo  Alto  campus 
for  convocation  ceremonies 
attended  by  the  first  family, 
and  (right)  reporters  at  press 
center  for  the  event  include 
(left  to  right  seated)  Elizabeth 
Shogren  and  Maria  LaGanga 
of  the  Los  Angeles  Times  and 
Kathy  Kiely  of  the  New  York 
Daily  News 


IN  HER  RECENT  syndicated  column,  Hillary' 
Rodham  Clinton  thanked  the  media  —  “with 
very  few  exceptions”  —  for  sparing  her 
daughter,  C^helsea,  “unwelcome  and  intrusive 
press  attention  in  the  past  four  and  a  half 
years.” 

There  was  seemingly  nothing  in  the  media  cover¬ 
age  of  Chelsea’s  arrival  Sept.  19  at  Stanford  Univer¬ 
sity  as  a  freshman  to  change  the  first  lady’s  view. 
The  200  to  250  press  and  broadcast  representatives 
on  campus,  including  100  White  House  correspon¬ 
dents,  were  models  of  civility;  and  the  White  House 
responded  by  providing  a 
NGWS  fldSri!  photo  op  with  President  Bill 
Clinton  and  his  family.  No 

TtlG  prGSidGnt'S  paparazzi  in  sight. 

Further  courtesy  was 
dGUClhtGr  hGSdS  extended  to  the  media  at  the 
^  3:30  p.m.  campus  convoca- 

to  Stanford,  tion,  the  only  event  in  the  day- 

'  long  series  of  freshman  and 

Dress  in  tow  parent  activities  the  media 

'  _  could  legitimately  attend.  The 

press  gallery  was  only  about 
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Q:  WlmVs  the  full  name 
of  the  dorm  she’s  in? 
I’m  not  going  to 
say  what  it  is. 


as  considerate.  The  San  Fran¬ 
cisco  Chronicle  quoted  one 
photographer  who  regarded 
the  president’s  demand  for 
privacy’  for  Chelsea  as  a  challenge,  the  theory-  being 
that  the  more  a  celebrity  wants  to  avoid  the  lime¬ 
light,  the  more  valuable  the  photos. 

The  Chronicle  also  got  this  observation  fn)m 
reporter  John  Marelius  of  the  San  Diego  Union-Tri¬ 
bune’.  “The  first  time  she  gets  drunk  at  a  frat  party-, 
.somelKxly  will  report  it.  Until  now,  everybody-  gave 
her  space.  But  this  stuff  is  going  to  filter  out.  Who 
she  dates,  where  she  goes,  what  she  dcxrs.” 

The  San  Jose  Mercury  Neu’s,  which  gave  major 
coverage  to  Chelsea’s  appearance  at  nearby  Stan¬ 
ford,  will  ease  off  from  now  on,  executive  editor 
Jerry-  ('.eppos  said  in  an  interview. 

“She'll  be  treated  as  any-  other  student,”  he  said. 

“  She  would  have  to  do  something  really  unusual  to 
make  the  paper.” 

The  campus  newspaper,  the  Stanford  Daily,  also 
intends  to  give  Chelsea  plenty-  of  space.  Editor  in 
chief  Carolyn  Sleeth  said  that  after  her  initial  day  on 
““the  farm,”  as  Stanford  is  known,  Chelsea  will  be 
regarded  as  a  “regular  student,  not  a  celebrity.” 

Sleeth  added,  however,  that  should  the  president’s 
daughter  become  involved  in  some  newsy-  activity- 
such  as  “founding  a  Stanford  Democratic  club,” 
things  would  change. 

The  Palo  Alto  Daily  which  publishes  a  mile 

or  so  from  Stanford,  noted  in  its  columns  that,  “  We 
hope  the  story  goes  away  after  tomorrow  and  we 
intend  to  leave  her  alone.” 

But  future  C'helsea  coverage  was  less  on  the 
minds  of  the  media  on  campus  on  convocation  day- 
than  the  White  House’s  contribution  to  the  story  — 
which  was  found  wanting. 

“  There  hasn’t  been  a  great  deal  of  information 
fn)m  the  White  House  staff,”  said  James  Bennet  of 
the  Neu'  York  limes.  “They’re  trying  to  protect 


Chelsea  from  publicity.  As 
they-  see  it,  they’re  doing  the 
right  thing.” 

Bennet,  a  White  House  cor¬ 
respondent,  appeared  to  take  it  in  stride,  remarking 
that  the  Times,  in  any-  case,  does  not  regard  Chelsea’s 
enn)llment  “as  a  very  big  story.” 

David  Ciollust  of  Voice  of  America  agreed  that  the 
media  were  “not  getting  much”  from  the  WTiite 
House,  but  he  praised  the  accommodations  pn> 
vided  by  Stanford,  which  included  the  huge,  bam- 
like  Ford  Center.  There  was  more  than  ample  nx)m 
for  rows  of  work  tables,  plenty  of  phone  and  elec¬ 
trical  h(X)kups,TV  monitors  and  free  coffee.  Image¬ 
conscious  Stanford  alst)  handed  out  copious  infor¬ 
mation  about  the  sch(X)l,  along  with  a  schedule  of 
freshmen-related  events.  The  White  House  corre¬ 
spondents  had  their  ftxxl  catered  in  and  a  special 
section  in  the  Ford  Center. 

(in)using  about  a  dearth  of  information  fmm  the 
White  House,  reporters  noted  a  press  briefing  held 
by  Marsha  Berry,  Hillary-  Clinton’s  communications 
director,  as  an  example.  She  opened  the  session  by 
disclosing  that  the  Clintons  got  to  Chelsea’s  dorm 
about  9  a.m.,  unpacked  her  things  and  then  had 
lunch  with  other  parents.  Later,  Berry-  said,  the  cou¬ 
ple  would  attend  a  computer  demonstration  before 
having  dinner  with  Stanford  President  Gerhard 
C^asper. 

Subsequent  questions  went  something  like  this: 
Q:  Could  you  tell  us  something  about  when  the 
president  and  the  first  lady  met  Cheslea’s  room¬ 
mate’s  parents,  and  if  they-  have  met  each  other 
before. 

A:  I’m  not  sure  when  they  first  met.  I  know  at  least 
her  roommate’s  mother  was  there  today. 

Q:  Had  she  met  the  President  before?  Have  they  had 
a  chance  to  talk  about  all  this  . . .  ? 

A:  I  think  before  today  they  had  met. 

Q:  The  parents? 

A:  Yes. 

■IIIIH  Q:  And  did  Chelsea  and  the  r(X)mmate 
know  each  other? 

Q:  Can  you  tell  us  who  the  roommate  is? 
A:  No,  I  can’t. 

Q:  What  town,  what  city,  what  state? 

A:  I  really-  can’t,  sorry-. 

Q:  Marsha,  d(x;s  she  have  a  computer? 
They’re  supposed  to  communicate  by  e- 
mail  —  did  they  hcx)k  up  a  computer  in  her 
nx)m? 

A:  1  don’t  know  if  it’s  actually  been  hooked 
up.  1  know  she  will  eventually  have  a  com¬ 
puter,  but  whether  it’s  actually  hooked  up 
yet,  I  don’t  know. 

g;  Marsha,  are  the  Clintons  paying  full 
tuition  for  their  daughter  here? 

A:  I  don’t  know  the  answer  to  that, 
g;  Last  question  about  tuition.  Can  you 
check  that? 

A:  I  don’t  know.  I’ll  see  what  I  can  find  out. 
g;  What’s  the  full  name  of  the  dorm  she’s  in? 
A:  I’m  not  going  to  say-  what  it  is.  ■ 
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Campus  Journalists 
Mum  On  Chelsea 


The  STANFORD  DAILY  has  decided 
Chelsea  Clinton  will  not  receive  any 
special  journalistic  attention  as  a  stu¬ 
dent  at  Stanford  University  in  Palo  Alto. 
Carolyn  Sleeth,  editor  in  chief  of  the 
student  newspaper,  also  instructed  reporters  not  to 
submit  to  media  interviews. 

“Every  newspaper  has  called  and  asked  us  how 
we  are  going  to  cover  her,”  Sleeth  said.  “But  we  are 
just  not  going  to  speak  to  anyone  about  it.” 

The  student  paper  was  so  overwhelmed  by 
media  inquiries  that  staffers  drew  up  a  statement 
for  outside  journalists:  “The 
Stanford  Daily  has  no  com¬ 
ment  on  Chelsea  Clinton  until 
she  involves  herself  in  a  news¬ 
worthy  event  at  Stanford. 

“A  newsworthy  event  is 
something  on  which  we 
would  do  a  story  if  it 
involves  a  student  who  is  not 
the  president’s  daughter. 

“For  example,  if  Chelsea 
Clinton  founded  a  freshman 
for  Dem(x:racy  club,  we  would  do  a  story.  However, 
w'e  would  not  do  a  story  if  she  goes  to  a  party  or 
gets  a  parking  ticket.” 

Sleeth  said  she  consulted  with  several  managing 
editors  last  summer  after  she  was  elected  editor 
and  decided  that  something  had  to  be  done  to  dif¬ 
fuse  the  Chelsea  mania  gripping  the  campus. 

Still  Sleeth  planned  to  assign  a  reporter  to  cover 
the  first  daughter,  “primarily  so  she  won’t  have  to 
deal  with  a  lot  of  people.” 

The  plum  assignment  was  still  up  in  the  air  as  of 
mid-September,  before  the  media  hordes  descend¬ 
ed  for  student  orientation  and  parent’s  day,  when 
President  and  Mrs.  Clinton  were  expected. 

The  Daily  announced  Chelsea’s  impending  arrival 
in  a  front-page  story  last  May  by  Brian  Singer.  The 
paper  noted  that  she  would  be  the  second  offspring 
of  a  sitting  president  to  attend  Stanford,  the  first 
being  Herbert  Hoover’s  son,  Allan,  class  of  1929. 

The  story’  read  like  a  White  House  correspon¬ 
dent’s  article  on  a  visiting  foreign  dignitary.  Singer 
reported  Chelsea  attended  a  dance  concert  and  a 
fraternity  party  and  bought  a  Boysenberry  Bliss 
from  a  local  juice  establishment. 


Wolper,  a  professor  of  journalism  at  the  Newark 
campus  of  Ru  tgers  University,  covers  campus 
journalism  and  more  in  these  pages. 
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The  university  told  the  student  newspaper  that 
it  would  treat  Chelsea  like  any  other  student,  lump¬ 
ing  her  with  Tiger  Woods  and  Fred  Savage,  two 
other  high-profile  students. 

The  Daily  profiled  the  media  invasion  the  next 
day  as  reporters  swarmed  the  California  campus 
searching  for  quotes.  But  while  the  Daily's  news 
section  was  chronicling  the  Chelsea  saga,  the 
paper’s  entertainment  editor,  Sam  Park,  produced  a 
satire  called  “Chelsea:The  Stanford  Years.” 

Here  are  some  highlights: 

Freshman  year.  “Gets  assigned  to  Branner 
(dorm);  security  check  on  resi¬ 
dents  result  in  17  bags  of  mari¬ 
juana,  three  pi.stols,  several  copies 
of  the  Economist  and  49  ninten- 
do  games. 

“Kissed  by  senior  at  Full  Moon 
on  the  quad;  senior  shot  by  over- 
zealous  Secret  Service  agents.” 

Sophomore  year.  “Bill  Clinton 
comes  for  Parents  Weekend.  Casper  mistakes  him  for 
Dana  Carvey  and  asks  him  to  do  the  Church  Lady.” 

Senior  year.  “President-elect  Hillary'  Clinton 
speaks  at  Commencement.” 

Victor  Wishna,  another  columnist,  poked  a  satiri¬ 
cal  finger  at  proclamations  about  the  first  daughter 
being  treated  like  any  other  student,  and  her  pni- 
fessed  desire  for  privacy.  “I  would  never  ask  my 
mom  to  take  me  to  Bosnia  or  show  up  to  be 
acknowledged  at  any  of  my  dad’s  conventions,” 
Wishna  wrote. 

He  suggested  that  Stanford,  with  its  history  of 
activism,  is  hardly  a  sanctuary  for  so-called  normal 
students.  “If  Chelsea  does  turn  out  to  be  a  normal 
student,  she’ll  be  the  only  one, “Wishna  concluded. 


NA  A  Awards  Grants 

The  newspaper  association  of  America 

Foundation  has  funded  20  student/Newspaper 
Partnership  Grants.  The  grants  provide  funding  to  help 
establish  or  revive  secondary  school  newspapers. 

“These  partnerships  provide  students  with 
increased  access  to  equipment,  training  and  financial 
assistance  that  is  essential  to  the  survival  of  vibrant  stu¬ 
dent  newspapers  around  the  country’,”  said  Toni  Laws, 
senior  vice  president  of  the  NAA  Foundation. 

Over  60  proposals  from  26  states  were  screened  by 
a  panel  of  judges,  and  winning  schools  from  16  states 
were  awarded  up  to  $2,000  each. 
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“If  CAoelsea  does 
turn  out  to 
be  a  normal 
student,  shell 
be  the  only  one’' 


BY  MARK  FITZGERALD 


Benefits  To 
Homosexual  Partners 


Knight-Hidder 
extends  benefits 
to  same-sex 
partners  of  HQ 
employees,  gives 
papers  the  option 


KNIGHT-RIDDER  INC.  is  now  the 
biggest  newspaper  chain  offering 
medical  and  dental  benefits  to  the 
same-sex  partners  of  its  employees. 

Beginning  this  month,  homosexual 
employees  at  Knight-Ridder’s  corpo¬ 
rate  offices  can  begin  signing  up  their  partners  for 
the  same  benefits  offered  the  spouses  of  legally  mar¬ 
ried  employees. 

Knight-Ridder,  the  nation’s  second-largest  news¬ 
paper  owner  after  Gannett  Co., also  for  the  first  time 
is  permitting  its  3()-plus  daily'  and  weekly  newspa¬ 
pers  to  make  ItKal  decisions 
about  whether  to  offer  the 
benefits. 

The  Miami  Herald  and  its 
Spanish-language  sister,  El 
Nuevo  Herald,  immediately 
announced  they  would  begin 
offering  the  benefits  Jan.  1 . 

“This  is  the  important  mes¬ 
sage:  What  we  stand  for  at 
these  newspapers  is  faime.ss 
to  all.  In  that  spirit  these  ben¬ 
efits  will  be  pnwided,”  Herald 
chairman  and  publisher  David 
Lawrence  wrote  in  a  Sept.  22  memo  to  employees. 

Knight-Ridder  had  been  the  target  of  a  some- 
times-aggressive,  sometimes-low-key  campaign  for 
soc'alled  domestic  partner  benefits  by  the  National 
Lesbian  and  Gay  Journalists  A.ss<K'iation  (NLCiJA), 
which  has  worked  closely  with  the  chain  on  sexual 
diversity  in  the  workplace. 

“We’re  obviously  thrilled,”  said  NLGJA  President 
Karen-D)uise  Boothe,  senior  pt)litical  editor  for  Min¬ 
nesota  Public  Radio. 

“1  think  it’s  pretty  clear  that  there  is  a  trend 
toward  offering  domestic  partner  benefits,  a  trend 
not  only  in  our  industry',  but  in  the  U.S.  at  large,” 
B(K)the  added.  “Companies  are  seeing  that  costs  are 
low  and  the  benefits  outweigh  the  costs  by  far  ... . 
The  cost  of  offering  domestic  partner  benefits  is  no 
higher  than  the  cost  of  covering  legal  spouses.” 

Human  resources  executives  in  Knight-Ridder 
had  made  no  secret  of  their  enthusiasm  for  domes¬ 
tic  partner  benefits,  and  Lawrence  of  the  Herald 
more  than  a  year  ago  said  the  benefits  .should  be 
offered  “as  a  simple  matter  of  fairness.” 

At  the  same  time,  however,  the  chain’s  board  of 
directors  passed  up  opportunities  to  change  the 
companywide  policy  against  the  benefits,  and  offi¬ 
cials  at  Philadelphia  Newspapers  Inc.  (PNI)  went  to 
binding  arbitration  rather  than  agree  to  offer  the 


benefits  to  employees  represented  by  the  Newspa¬ 
per  Guild.  PNI  lost  the  exse  in  Augu.st,  and  let  lap.se 
a  deadline  to  appeal  the  arbitrator’s  ruling. 

Knight-Ridder  said  the  biggest  factor  in  changing 
the  policy'  was  the  acquisition  earlier  this  year  of 
five  papers  owned  by  Walt  Disney  C',o.  The  five, 
including  the  Kansas  City  Star  and  Fort  Worth  Star- 
Telegram,  offered  domestic  partner  benefits  when 
Knight-Ridder  bought  them. 

“That  sort  of  precipitated  it,”  said  Lee  Ann  Schlat¬ 
ter,  Knight-Ridder’s  director  of  corporate 
communications. 


“We  started  thinking 
hard  what  to  do  about  the 
fact  that  when  we 
acquired  the  Disney 
papers,  domestic  partner 
benefits  were  already 
being  offered.” 

Knight-Ridder  for  the 
past  five  years  or  so  has 
been  try  ing  to  standardize 
benefits  at  its  pn)perties, 
but  dt)mestic  partner  ben¬ 
efits  will  remain,  so  to 
speak,  a  l(x:al  option. 

At  the  Miami  Herald, 
the  eventual  benefits  pro¬ 
gram,  which  goes  into 
effect  Jan.  1 ,  will  be  mod¬ 
eled  along  the  lines  of  the 
Boston  Globe's  policy. 
That  policy  is  considered 
by  NLGJA  to  be  a  model, 
since  it  treats  homosexual 
employees  in  the  same 
way  it  does  married 
employees,  .said  the  as.s(x:i- 
ation’s  expert  on  domestic 
partner  benefits.  Sherry 
Boschert,  San  Francisco 
bureau  chief  for  the  Inter¬ 
national  Medical  News 
Group. 

In  his  memo  to  employ¬ 
ees,  Herald  publisher 
Lawrence  noted  the  plan 
covers  domestic  partners 
who  are  the  same  gender, 
“share  a  mutually  exclu¬ 
sive,  enduring  relationship 
which  is  intended  to  be 
permanent”  and  live  in  the 


Driving  the 
liheralizeci  policy 
was  the  acquisition 
of  five  Walt  Disney^ 
Co.  papers  that 
already  offetvd 
same-sex  benefits 


Philadelphia  Inquirer  Magazine 
deputy  editor  Michael  Martin 
Mills  and  Inquirer  science 
reporter  Huntly  Collins,  two  of  the 
four  gay  and  lesbian  PNI 
employees  who  led  the  fight  for 
same-sex  benefits,  in  the  Inquirer 
newsroom 
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same  residence. 

Knight-Ridder’s  decision  came  less  than  a  month 
after  an  arbitrator  ruled  two  of  the  chain’s  biggest 
papers,  the  Philadelphia  Inquirer  and  Philadelphia 
Daily  News,  must  offer  health  benefits  to  the  same- 
sex  partners  of  its  Guild-represented  employees 
(E&P,  Sept.  20,  p.  12).  A  spokesman  said  PNI  had 
decided  not  to  appeal  the  arbitration,  but  has 
decided  on  whether  to  extend  the  benefits  to  other 
employees. 

The  Guild  represents  about  1,000  PNI  employ¬ 
ees,  other  unions  represent  another  500  to  700,  and 
the  rest  of  PNl’s  roughly  3,000  employees  are  unaf¬ 
filiated,  said  vice  president  and  spokesman  Charles 
B.  Fancher  Jr. 

Philadelphia  Inquirer  Magazine  deputy  editor 
Michael  Martin  Mills  —  one  of  four  gay  and  lesbian 
PNI  employees  who  led  the  fight  for  same-sex  ben¬ 
efits  —  said  he  had  received  forms  to  sign  up  his 
companion,  but  that  arrangements  still  seem  to  be 
‘up  in  the  air.” 

In  contrast  to  the  euphoria  of  other  gay  journal¬ 
ists,  Mills  said  he  views  the  policy  as  “sort  of  half  a 
loaf.” 

“Basically,  corporate  headquarters  is  only  ending  a 
prohibition,”  he  said. 

“Knight-Ridder  has  many  newspapers  in  places 
like  Columbia,  South  Carolina,  and  Aberdeen,  South 
Dakota,  and  Macon,  Georgia,  and  1  suspect  for  gay 
and  lesbian  journalists  there  nothing  will  change,” 
Mills  said. 

In  fact,  one  of  those  papers,  the  Aberdeen  Ameri¬ 
can  News,  has  decided  not  to  offer  domestic  partner 
benefits,  its  president  and  publisher,  Billie  Smith, 
said. 

“We  will  not  at  this  time  be  offering  domestic 
partner  benefits  for  only  one  reason:  We  do  not  cur¬ 
rently  offer  benefits  to  employees  who  work  less 
than  30  hours,”  said  Smith. 

The  paper’s  relatively  high  part-time  employee 
turnover  makes  extending  benefits  to  part-timers  a 
higher  priority  than  offering  them  to  domestic  part¬ 
ners,  Smith  said.  But  in  any  case,  the  17,345-circula¬ 
tion  American  News  can  afford  neither  right  now, 
she  added. 

“We  think  it’s  right  and  it’s  something  we  want  to 
do,”  Smith  said  of  domestic  partner  benefits. 

Report  On  Benefits  For 
Domestic  Partners 

The  national  lesbian  and  Gay  Journalists  Associ¬ 
ation’s  1997  booklet, “Domestic  Partner  Benefits:  A 
Trend  Towards  Fairness,”  is  a  survey  of  media  compa¬ 
nies  and  other  big  businesses  that  offer  domestic  part¬ 
ner  benefits. 

The  booklet,  which  argues  for  the  benefits,  also 
examines  the  cost  of  extending  benefits  to  domestic 
partners  of  employees  and  strategies  for  implementing 
the  policy. 

It  is  available  for  $2  by  writing:  NLGJA,  1718  M  St. 

NW,  No.  245, Washington,  D.C.  20036.  The  full  text  of 
the  booklet  is  posted  on  the  association”s  Web  site  at 
www.nlgja.org/DPtrend.html. 


The  president  of  the  NLGJA,  which  is  campaign¬ 
ing  for  domestic  partner  benefits  at  newspapers  and 
broadcast  outlets,  hailed  the  decision  as  a  major  step 
forward. 

“It’s  true  that  NLGJA  will  now  be  going  after 
other  companies,  including  Gannett  Co.,  but  I  think 
Knight-Ridder’s  decision  increases  the  pressure  just 
within  the  industry'.  This  cranks  up  Knight-Ridder  s 
reputation  as  a  strong,  inclusive  place  to  work,”  said 
Karen-Louise  Boothe  of  Minnesota  Public  Radio. 


BY  M.L.  STEIN 

Call  To  Arms  To 
Defend  Free  Speech 

The  press  should  join  with  other  institu¬ 
tions  in  “preaching  to  the  choir”  to  combat  a 
growing  assault  on  free  speech,  Paul  McMas- 
ters.  First  Amendment  ombudsman  at  Free¬ 
dom  Forum,  told  an  assemblage  of  journalists  in  San 
Francisco. 

“I’m  appalled  at  how  we  have  carved  our  com¬ 
munity  into  free-speech  ghettos  —  press  goes  one 
way,  speech  another,  religion  yet  another.  You  would 
be  surprised  how  our  interests  coincide,”  he  said. 

Speaking  recently  at  the 
third  annual  California  First 
Amendment  Assembly,  “The 
Foundation  of  Freedom,” 
McMasters  warned  about  cur¬ 
rent  “panic”  for  censorship 
sounding  from  the  halls  of 
Congress  to  local  govern¬ 
ments,  prosecutors,  schools, 
libraries  and  courtnxjms. 

“No  First  Amendment  free¬ 
dom  goes  unchallenged,” 
McMasters  said,  citing  moves  by  Congress,  schools 
and  local  authorities  to  censor  the  Internet.  Local 
prosecutors,  he  continued,  “are  drafting  citizen 
decency  squads  to  roam  counties  in  search  of  dirty' 
comic  books  and  dirty'  videos,”  while  Texas  and 
Maryland  legislators  are  trying  to  ban  state  invest¬ 
ments  in  music  companies  that  produce  offensive 
lyrics.  In  religion,  he  noted,  a  judge  wants  to  display 
the  Ten  Commandments  in  his  courtroom,  and  citi¬ 
zen  groups  campaign  to  teach  creationism  in  public 
schools. 

The  press,  McMasters  said,  “is  constantly  under 
siege,  battling  200-million-dollar  libel  awards  and 
plaintiffs’  new  trash-tort’  legal  strategies,”  and  state 
and  federal  lawmakers  are  using  Princess  Diana’s 
death  to  propose  limits  on  coverage  of  public  fig¬ 
ures,”  he  said.  “We  have  to  ask  ourselves:  Are  such 
constant  attacks  on  free  expression  indicators  of  the 
First  Amendment’s  poor  health?  Or  are  they  symp¬ 
toms  of  a  larger  illness  in  our  society?  Is  democracy' 
itself  diseased?” 

McMasters,  former  associate  director  of  USA 
Today's  editorial  pages  and  a  past  president  of  the 
Society  of  Professional  Journalists  (SPJ),  suggested 
(See  Call  To  Arms  on  page  39) 


Local  prosecutors 
'‘are  drafting 
citizen  decency 
squads  to  roam 
counties  in  search 
of  dirty  comic 
hooks” 
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New  ergonomic  design 


Durable  magnesium  alloy  frame 


3X  zoom  lens 


1.3  million  square  pixels 


Autoexposure 


Autofocus 


Autoflash 


Professional  override 


Optional  Continuous  mode  feature 


JPEG  data  compression 


Video  out  and  image  preview 


Direct  download 


01997  Fuji  Phoio  Film  ILSA.  Inc 


The  new  Fujix  DS-300  digital 
camera  features  many  technological 
breakthroughs.  Its  price 
happens  to  be  one  of  them. 


From  the  first  moment  you  see  the  new 
Fujix  DS-300  digital  camera,  you  can  tell  it's  different. 
Unlike  current  digital  cameras,  it's  smaller  and 
/  lighter.  And  thanks  to  a  magnesium  alloy  frame,  it's 
more  durable.  The  price  also  sets  the  Fujix  DS-300 
apart  from  comparable  digital  cameras.  And  with  a 
high-precision  2/3-inch  CCD  with  1.3  million  square 
pixels,  the  image  quality  is  clear  and  undistorted. 
In  fact,  it's  the  same  type  used  in  our  top-of-the- 
line  digital  SLRs.The  Fujix  DS-300  also  combines 
quality  and  simplicity.  Features  like  autoexposure,  auto¬ 
focus  and  autoflash  leave  you  free  to  concentrate  on  your 
subject.  Or,  you  can  set  the  professional  override  for  total  control.  And  the  Fujix  DS-300's 
3X  zoom  lens  covers  focal  lengths  equivalent  to  the  35  -105mm  range  of  a  35mm  camera. 

Previewing  images  is  made  simple  with  a  video  cable  that  connects  to  any  LCD  or 
TV  monitor.  And  by  storing  images  on  a  fast  PC  card  with  unlimited  picture-taking 


mBkX 


capability,  transferring  images  to  a 
computer  takes  seconds.  You  can  also 
output  data  to  a  computer  using  the 
Fujix  DS-300's  serial  port.  Or  for  greater 
flexibility,  add  the  optional  Extension 
Unit.  Its  Continuous  mode  lets  you 
shoot  at  4.5  frames  per  second  and 


allows  you  to  download  directly  onto  a  computer  or  to  the  Fujix  Pictrography  3000. 

With  all  the  features  of  a  high-end  digital  camera  at  a  fraction  of  the  size  and 
cost,  you'll  find  the  Fujix  DS-300  easier  to  carry.  Physically  and  financially. 

For  more  information,  visit  our  Web  site  at  www.fujifilm.com  or  call  1  -800-800-FUJI. 

^FUJIFILM  You  can  see  the  future  from  here. 
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BY  KELVIN  CHILDS 


Heads  Up: 
Congress  In  Session 


No  immediate 
threat  as  bills 
affecting 
newspapers  are 
on  back  burner 


ITH  CONCiRESSlONAL  attention 
f(x:used  on  the  federal  budget 
and  campaign  finance,  bills  of 
interest  to  the  newspaper  indus¬ 
try  are  further  back  on  the 
agenda. 

Among  the  most  important  is  postal  reform  legis¬ 
lation  intnxluced  by  Rep.  John  McHugh  (R-N.Y).  It 
would  make  it  easier  for  the  Pt)stal  Service  to  set  its 
own  prices  by  reducing  the  Postal  Rate  Commis¬ 
sion’s  role  in  the  prtKess.  The  bill  would  also  allow 
the  Postal  Service  to  offer  volume  discounts  for 
large  mailers.  After  hearings 
in  April,  the  measure  is  under 
revision. 

The  Woridng  Families  Flexi¬ 
bility'  Act  of  1997,  which 
allows  workers  at  private 
firms  to  take  compensatory 
time  off,  instead  of  overtime 
pay  when  they  work  over¬ 
time,  has  stalled  as  difierences 
between  the  House  and  Sen¬ 
ate  versions  are  being  worked 
out  in  conference. 

A  bill  to  repeal 
the  newspaper/ 
broadcast  cross¬ 
ownership  ban 
has  lost  momen¬ 
tum,  stuck  in  the 
Senate  Commerce 
Committee.  Also 
in  committee  are 
bills  that  offer 
relief  from  estate 
taxes,  a  bill  that 
would  keep  the 
states  from  impos¬ 
ing  taxes  on  Inter¬ 
net  transactions, 
and  one  that 
would  end  any 
requirements  of 
workers  to  join 
unions. 

Two  bills  intro 
duced  early  in  the 
session  address 
First  Amendment 
concerns  as  they 
relate  to  news 
gathering.  H.R. 


Sonny  Bono,  congressman  and  former 
entertainer,  is  sponsoring  an 
anti-paparazzi  bill. 


2369,  the  Wireless  Privacy  Enhancement  Act,  would 
make  it  illegal  to  receive  a  radio  communication, 
such  as  listening  to  a  police  or  other  emergency 
scanner.  It  would  also  require  business  band  fre¬ 
quencies  to  be  blocked  from  scanners.  And  H.R. 
2448,  the  Protection  from  Personal  Intrusion  Act, 
would  make  paparazzi  and  other  news  gatherers 
criminally  liable  for  harassment,  and  would  impose 
fines  and  prison  terms  on  them,  while  exempting 
their  employers. 

Other  bills  of  interest  to  the  newspaper  industry, 
and  their  status,  follow: 

COPYRIGHT 

H.R.  2180,  the  Online  Copyright  Liability  Limita¬ 
tion  Act,  would  limit  copyright  liability  for  online 
materials.  Sponsored  by  Rep.  Howard  Coble  (R- 
N.C.),  the  bill  was  referred  to  the  House  Judiciary 
Committee.  The  Subcommittee  on  Courts  and  Intel¬ 
lectual  Property  held  hearings  Sept.  16. 

H.R.  2265,  the  No  Electronic  Theft  Act,  estab¬ 
lishes  criminal  penalties  and  fines  for  violating 
copyrights  by  making  more  than  10  copies,  includ¬ 
ing  by  electronic  means,  of  a  protected  woric. 

Sponsored  by  Rep.  Bob  Goodlatte  (R-Va.),  it  was 
referred  to  the  House  Judiciary  Committee.  The 
Subcommittee  on  Courts  and  Intellectual  Property 
held  hearings  Sept.  16. 

LABOR 

H.R.  1,  the  Working  Families  Flexibility  Act  of 
1997,  allows  workers  to  choose  to  take  comp  time 
off  instead  of  overtime  pay. 

Sponsored  by  Rep.  Cass  Ballenger  (R-N.C.),  the 
bill  passed  the  House,  with  amendments  setting  a 
limit  on  the  amount  of  comp  time  accrued,  requir¬ 
ing  a  woriter  to  have  at  least  1,000  hours  of  work 
with  an  employer  before  taking  comp  time,  and  nul¬ 
lifying  the  law  after  five  years.  It  was  referred  to 
the  Senate  Committee  on  Labor  and  Human 
Resources. 

H.R.  59,  the  National  Right  to  Work  Act,  would 
repeal  provisions  in  laws  that  let  employers,  follow¬ 
ing  collective  bargaining  agreements,  require 
employees  to  join  unions  as  a  condition  of  being 
hired. 

Sponsored  by  Rep.  Bob  Goodlatte  (R-Va.),  the  bill 
was  referred  to  the  House  Education  and  Workforce 
Committee  and  Transportation  and  Infrastructure 
Committee,  and  Subcommittee  on  Employer  and 
Employee  Relations.  It  was  referred  again  to  the 
House  Transportation  and  Infrastructure  Committee, 
and  then  to  subcommittees  on  aviation  and  railroads. 
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ABOUT  AWARDS 


POSTAL  REFORM 

H.R.  22,  the  Postal  Reform  Act  of  1997,  would 
allow  the  U.S.  Postal  Service  to  offer  volume  dis¬ 
counts  to  large  mailers,  provide  flexibility  in  setting 
prices,  and  reduce  the  oversight  authority  of  the 
independent  Postal  Rate  Commission. 

Sponsored  by  Rep.  John  McHugh  (R-N.Y),  the 
legislation  has  been  sent  to  the  House  Committee 
on  Cfovemment  Reform  and  Oversight.  The  Sub¬ 
committee  on  Postal  Service  held  hearings  in  April, 
and  is  revising  the  bill. 

ESTATE  TAXES 

S.  241,  the  American  Family-Owned  Business  Act, 
offers  relief  from  estate  taxes  by  exempting  part  of 
the  value  of  a  business. 

Sponsored  by  Sen.  John  McCain  (R-Ariz.),  it  has 
been  read  twice  and  referred  to  the  Senate  Finance 
Committee. 

CROSS-OWNERSHIP 

S.  641  would  eliminate  the  Federal  Communica¬ 
tions  Commission’s  ban  on  newspaper  companies 
acquiring  TV  or  radio  stations  in  the  same  market. 

Sponsored  by  McCain,  the  bill  has  been  read 
twice  and  referred  to  the  Senate  Commerce  Com¬ 
mittee. 

INTERNET 

S.  442,  the  Internet  Tax  Freedom  Act,  would  for¬ 
bid  states  from  imposing  new  taxes  on  transactions 
over  the  Internet  or  on  interactive  computer  sys¬ 
tems,  while  still  allowing  them  to  collect  regular 
income,  license  and  sales  taxes. 

Sponsored  by  Sen.  Ron  Wyden  (D-Ore.),  the  bill 
has  been  referred  to  the  Senate  Commerce,  Science 
and  Transportation  Committee,  where  markup  was 
held  in  June. 

NEWS  GATHERING 

H.R.  2369,  the  Wireless  Privacy  Enhancement  Act 
of  1997,  makes  it  illegal  to  listen  to  scanners  and 
requires  that  business  band  frequencies  be  blocked 
from  scanners. 

Sponsored  by  Rep.  Billy 
Tauzin  (R-La.),  it  was  referred 
to  the  House  Subcommittee 
on  Telecommunications,Trade 
and  Consumer  Protection. 

H.R.  2448,  Protection  from 
Personal  Intrusion  Act,  would 
make  it  a  crime  for  photogra¬ 
phers  or  camera  operators  to 
“persistently  physically  fol¬ 
low”  someone  while  taking 
pictures  or  footage  of  people 
in  public  with  the  intent  to 
sell  the  images. 

Sponsored  by  Rep.  Sonny 
Bono  (R-Calif.),  it  has  been 
referred  to  the  House  Com¬ 
merce  Committee. 


MENCKEN  AWARDS.  The  Free  Press  Association 
has  announced  the  winners  in  its  fifteenth  annual 
Mencken  Awards.  The  winners  follow; 

Best  Cartoon:  Michael  P.  Rameriz,  USA  Today, 

Best  Editorial  or  Op-Ed  Column:  Alexander  Cock- 
bum,  the  Nation-,  Best  Feature  Story  or  Essay  (tie): 
Jim  DeFede,  Afttiwi  New  Times  andlTiomas  Hem- 
ing.  Chronicles-,  Best  News  Story  or  Investigative 
Report;  Seth  Rosenfeld,  San  Francisco  Examiner. 

The  awards  (named  in  honor  of  H.L.  Mencken) 
honor  outstanding  writing  and  cartooning  on 
issues  of  individual  liberty  and  abuses  of  power. 

KOSTAS  MCnUAZIS  AWAMtD.  Kati  Marton, 
author,  journalist  and  chairwoman  of  the  Commit¬ 
tee  to  Protect  Journalists;  Andrew  Harvey,  editor  of 
the  weekly  newspaper  the  European-,  and  the  BBC 
World  Service  received  Greece’s  most  prestigious 
journalistic  honor,  have  won  the  Kostas  Kyriazis 
Award. 

The  annual  prizes  honoring  outstanding  achieve¬ 
ment  in  international  journalism  were  presented  at 
ceremonies  in  Athens  by  Artemis  Kyriazis,  widow 
of  the  late  Greek  publisher.  Kyriazis  was  the  found¬ 
ing  publisher  of  Ethnos,  one  of  Greece’s  oldest 
daily  newspapers. 

Winners  each  received  $4,000.  Marton  plans  to 
donate  her  prize  to  CPJ,  the  press  freedom  organi¬ 
zation  she  has  headed  for  the  past  two  years. 

THOMAS  A.  CORCORAN  AWARD.The  Newspa¬ 
per  Purchasing  Management  Association  (NPMA) 
announced  that  Nylin  D.  Bathke,  purchasing  man¬ 
ager,  Pulitzer  Publishing  Co.,  St.  Louis,  Mo.,  received 
the  Thomas  A.  Corcoran  Award  at  its  1997  confer¬ 
ence  in  Lancaster. 

Bathke  has  been  a  member  of  NPMA  since  1981. 
He  has  served  on  the  NPMA  board  of  directors  and 
was  president  from  May  1993  to  May  1994. 

The  award,  the  NPMA’s  highest  honor,  was 
named  after  the  organization’s  founder  and  first 
president,Thomas  A.  Corcoran.  This  award  recog¬ 
nizes  outstanding  service  and  contributions  to  the 
NPMA  and  the  purchasing  profession. 


John  B.  Oakes  AwardT^^ 

for  Distinguished  Environmental  Journalism 

'The  1997  Oakes  Award,  and  its  $3,000  prize,  will  go  to  the  authorfs)  of  an 
outstanding  article  (or  singje-topic  series)  in  a  newspaper  or  magazine, 
published  between  10/1/96  and  9/30/97,  that  makes  an  exceptional  contribution 
to  pubbe  understanding  of  contemporary  environmental  issues.  For  entry  form/ 
information,  write  Oakes  Award,  The  Amicus  Journal,  40  West  20th  Street. 
New  York,  NY  10011;  call  212-727-4412;  or  e-mail  amicus@nrdc.org 
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NEWSPEOPLE  IN  THE  NEWS 


FMtANKSAYLES 

JR;  editor  at  the 
Florence  (S.C.) 
Morning  Neu’s, 
has  been  named 
publisher  and  edi¬ 
tor  at  the  Dalton 
(Ga.)  Citizen- 
Neu’s. 


JANE  E.  SUT¬ 
TER,  assistant  to 
the  vice  president 
for  news  at 
Knight-Ridder 
Inc.,  Miami,  has 
been  named  man¬ 
aging  editor  of 
Gannett  Co.’s 
Elmira,  N.Y.,  Star- 
Gazette. 


TmOTKYRYAN 


MICHAEL  PAULSON 


Chesapeake  Strategic  Marketing  Group  i  DICK  FLEMMING,  news  editor  at  the 
of  Thomson  Newspapers,  has  been  pro-  I  Salisbury,  Md.,  Daily  Times,  has  been 

moted  to  chief  financial  officer  of  the  i  promoted  to  managing  editor, 

group.  i 

MARK  RICHMOND,  pubUsher  at  i  CHRISTOPHER  R.  FREY,  43,  Detroit 
the  Newaik,  0]iuo,Acivocate,  was  I  regional  sales  manager  for  Gannett 

named  head  of  the  Columbus  sales  I  National  Newspaper  Sales,  has  been 

operation  for  Thomson  Central  Ohio  i  named  director  of  advertising  develop- 
Strategic  Marketing  Group.  j  ment  in  Gannett  Co.  Inc.’s  newspaper 

AL  GETLER,  vice  president  of  circu-  I  division  and  a  vice  president  of  the 
lation  mariceting  for  Thomson  Central  j  Gannett  Retail  Advertising  Group. 

Ohio,  was  appointed  publisher  of  the 

AdxKicate.  I  The  New  York  Times  has  announced 

I  several  staff  changes  in  its  Washington 
bureau. 

ADAM  CLYMER,  assistant 
Washington  editor,  was  appointed 
Washington  editor. 

JANET  BATTAILE,  deputy 
Washington  editor,  will  lead  the  Times' 
renewed  commitment  to  explaining 
how  Washington  works  through  pro¬ 
files,  columns  and  enterprise  reports. 

JANE  BORNEMEEER,  an  assistant 
night  editor,  will  move  to  the  day  side 
as  the  bureau’s  news  editor. 

ELIZABETH  BECKER,  an  assistant 
news  editor,  will  guide  the  bureau’s  for¬ 
eign  and  economic  news  reports  with 
even  greater  coordination  between  eco¬ 
nomic  news  and  political  and  govern¬ 
mental  stories. 

KATE  PHILLIPS,  weekend  editor, 
takes  over  as  nig>ht  editor. 

THOM  SHANKER,  foreign  editor  at 
the  Chicago  Tribune,  becomes  the 
Times'  Washington  bureau  weekend 
editor. 


TIMOTHY  RYAN,  vice  president  of 
subscriber  marketing  services  at  the 
Philadelphia  Inquirer,  has  been 
appointed  vice  president  of  consumer 
marketing  and  distribution. 


FRTTZI G.  PIKES,  finance  manager  of 
the  cost,  inventory  and  audit  divisions 
of  Motorola  Semiconductor  Products 
Sector,  Austin,Texas,  has  been  appoint¬ 
ed  vice  president  of  the  internal  audit 
department  at  A.H.  Belo  Corp.  in 
Dallas. 


SANDY  MUIR,  vice  president  of  adver¬ 
tising  and  sales  at  Southam/HoUinger, 
Don  Mills,  Ontario,  has  been  named 
vice  president  of  advertising  sales  at  the 
Toronto  Globe  and  Mail. 

PATRICIA  BEST,  business  editor  at 
Mclean’s  magazine,  was  appointed  edi¬ 
tor  of  the  Globe  and  Mail's  Report  on 
Business  Magazine. 


MICHAEL  PAULSON,  32,  a  reporter  in 
the  Seattle  Post-Intelligencer's  State 
Capitol  bureau  in  Olympia, Wash.,  has 
been  named  Washington,  D.C.,  corre¬ 
spondent. 


LORIE  PHILLIPS,  controller  for  the 


Lee  E.  Dirks 


Owen  Van  Essen 


Philip  Murray 


JACK  PURCELL,  chairman  and  CEO 
of  the  venture  banking  firm  Grenadier 
Associates  Ltd.,  will  serve  as  a  Class  A 
director  of  the  Journal  Register  Co., 
Trenton,  N.J.,  until  the  annual  meeting 
of  shareholders  in  1S)98. 

JOSEPH  A.  LAWRENCE,  senior 
vice  president,  finance  and  develop¬ 
ment  and  chief  financial  officer  of  LCI 
International  Inc.,  will  serve  as  a  CUass  B 
director  until  the  1999  annual  meeting. 


We  specialize  in  assisting  owners  in  exploring, 
negotiating,  and  consummating  the  sale  of  their 
daily  newspapers  or  newspaper  groups. 


119  E.  Marcy  St.  -  Suite  100,  Santa  Fe,  NM  87501 
Phone  (505)  820-2700  Fax  (505)  820-2900 

dirks.van.essen@internetmci.com 
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BOSNIE  GVrrON  HILL,  dean  and 
professor  of  commerce  at  the  Mclntire 
School  of  Commerce,  University'  of 
Virginia,  has  been  named  a  vice  presi¬ 
dent  of  Times  Mirror  and  president 
and  CEO  of  the  Times  Mirror 
Foundation. 

LOV  VKENECK.  editor  and  vice  presi¬ 
dent  of  the  Portland  Newspapers  in 
Maine,  has  been  named  assistant  to  the 
editor  at  the  Philadelphia  Inquirer. 

JOHN  5.  BRILL,  target  marketing 
manager  of  Central  Maine  Newspapers, 
has  been  appointed  general  manager  of 
the  Coastal  Journal,  a  weekly  newspa¬ 
per  distributed  in  the  Bath/Brunswick 


CHRISTOPHER  SCHROEDER,  33, 

treasurer  and  director  of  corporate  strat¬ 
egy'  at  the  Washington  Post  Co.,  hxs 
been  named  president  of  Legi-Slate  Inc., 
the  Post’s  subsidiary  that  provides  busi¬ 
nesses,  government,  trade  asstK'iations 
and  other  organizations  online  informa¬ 
tion  covering  federal  and  state  legislative 
and  regulatory'  activity. 

C.  DENNIS  SCHICK,  executive  direc¬ 
tor  of  the  Arkansas  Press  Asstxriation, 
has  been  elected  president  of  the 
Newspaper  AsstK'iation  Managers. 

JOHN  SLANIA,  suburban  editor  at  the 
Chicago  Tribune,  has  been  named  gen¬ 
eral  manager  for  the  northwest  suburbs. 

GINGER  WADE,  division  manager/ 
food  in  advertiser  marketing  and  sales, 
was  appointed  general  manager  for 
DuPage. 

The  general  managers  will  be  respon¬ 
sible  for  managing  advertising,  editorial, 
circulation,  operations,  digital  publish¬ 
ing,  marketing,  community  relations  and 
other  Tribune  activities  in  the  commu¬ 
nities  their  teams  serve. 

Other  officers  elected  include  GINGER 
STANLEY,  of  the  Virginia  Press 
Asstxiation  —  vice  president;  TIMOTHY 
M.  WILLIAMS,  of  the  Pennsylvania 
Newspaper  Publishers  Association  —  sec¬ 
retary;  and  MORLEY  L  PIPER,  of  the 
New  England  Newspaper  Association  — 
treasurer  and  administrator  of  the  associa¬ 
tion’s  central  office  in  Salem,  Mass. 

WILLIAM  A.  NIESE,  senior  vice  presi¬ 
dent  for  law  and  human  resources  at 


the  Los  Angeles  Times,  Yas  been  named 
general  counsel. 

PHILLIP  LUCAS,  editor  at  the 
Opelika-Aubum  News  in  Opelika,  Ala., 
has  been  promoted  to  publisher  and 
editor. 

ROXANNE  CONNOR,  deputy  man¬ 
aging  editor,  was  promoted  to  managing 
editor. 

DAVID  J.  ANABLE.  a  former  managing 
editor  at  the  Christian  Science  Monitor, 
Boston,  has  been  named  president  of 
the  International  Center  for  Journalists. 

GEORGE  ALTHOFF,  editor  at  the 
Decatur,  111.,  Herald  &  Review,  has  been 
appointed  publisher  at  the  Winona 
(Minn.)  Daily  News. 

He  succeeds  HOWARD  HOFFMAS- 
TER,  who  retired. 

WILLIAM  J.  SEDIVY,  professor  in  resi¬ 
dence  at  Utah  State  University,  has  been 
appointed  to  the  new  position  of  man¬ 
aging  editor  at  the  Clarksburg  (W.Va.) 
Exponent  and  Telegram. 

TERRY  HORNE,  publisher  at  the 
Clarksburg  (W.Va.)  Exponent  and 
Telegram,  was  elected  president  of  the 
W'est  Virginia  Press  Association  at  the 
group’s  annual  meeting. 

Other  officers  elected  include 
GEORGE  WALLACE.  pubUsher  of  the 
Brooke  County  Review  in  WeUsburg  — 
vice  president  for  weeklies  and  presi¬ 
dent-elect;  ROBERT  DeFRANCIS,  gen¬ 
eral  manager  at  the  Wheeling  News- 
Register  and  Intelligencer  —  vice  presi¬ 
dent  for  dailies;  and  TINA  BOLYARD, 
editor  at  the  Preston  County  Journal 
and  News  in  Kensington  —  treasurer. 

MICKEY  HIRTEN,  48,  managing  edi¬ 
tor  at  the  Burlington  (Vt.)  Free  Press, 
has  been  named  executive  editor. 

He  succeeds  JENNIFER  CARROLL, 
who  was  recently  appointed  managing 
editor  at  the  Detroit  Neu’s.  Gannett  Co. 
Inc.  owns  both  newspapers. 

EVERETT  S.  LANDERS,  65,  executive 
editor  at  the  Cherry  Hill,  N.J.,  Courier- 
Post,  has  been  appointed  director  of 
training  and  news  staff  development. 

WILLIAM  ^SKIP”  HIDLAY,  39, 
managing  editor,  takes  over  as  executive 
editor. 


MARK  ZIEMAN,  36,  managing  editor 
for  news  at  the  Kansas  City  Star,  has 
been  promoted  to  editor  and  vice  presi¬ 
dent. 

He  succeeds  ARTHUR  S.  BRIS¬ 
BANE.  who  became  publisher  and  pres¬ 
ident  in  June. 

JANE  AMARI,  50,  managing  editor/ 
new  media  for  features  and  production, 
has  been  promoted  to  senior  vice  presi¬ 
dent. 

WILLIAM  GILES,  former  editor  at  the 
Detroit  News,  has  been  named  manag¬ 
ing  editor  at  the  Washington  Times. 

DEREK  ARMSTRONG,  a  reporter  at 
the  Barrington  (R.l.)  Times,  has  been 
appointed  news  editor. 

MIKE  STEELE,  director  of  electronic 
publishing  at  the  Richmond  (Va.) 
Times-Dispatch,  has  been  named  direc¬ 
tor  of  new  media  for  Media  General 
Inc.,  Richmond. 


XECLiTivE  Search 
AND  Placement 


Currow  &  de  Montmollin,  Inc., 
is  the  only  company  run  by 
former  newspaper  executives 
offering  high  quality,  guaranteed 
executive  search  and  placement. 

C&de’s  team  of  newspaper 
human  resource  professionals 
also  provides  a  fiill  range  of  other 
H.R.  services,  including 
succession  planning  programs, 
predictive  performance  selection 
systems,  one-on-one  executive 
coaching,  and  testing/evaluation. 
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Clirrcw'  &  DE  Momtmollin,  Inc 
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BY  KELLY  JAMES-ENGER 


Newspaper 
Lab  Alive 


The  grapevine,  a  high  school  student- 
produced  monthly,  isn’t  your  ordinary 
student  newspaper.  The  paper,  which 
boasts  a  distribution  5,000,  has  helped 
revive  the  downtown  area  of  Danville, 

m. 

Like  many  other  communities,  Danville  had  wit¬ 
nessed  the  slow  decay  of  its  downtown  area  after  a 
shopping  mall  opened  several  miles  away  more  than 
20  years  ago.  When  cornerstone  stores  like  Sears 
and  J.C.  Penney  deserted  downtown  for  the  mall, 
merchants  saw  their  customer  foot  traffic  decrease. 

The  Grapevine  was  the 
brainchild  of  Peter  Blackmon, 
the  executive  director  of 
Downtown  Danville  Inc. 

Blackmon,  a  University'  of 
Illinois  graduate,  modeled  the 
idea  of  the  paper  on  the  Octo¬ 
pus,  a  similar  paper  in  nearby 
Champaign-Urbana. 

Blackmon  approached 
Carol  Nichols,  advertising 
director  of  the  Commercial 
News,  a  daily  located  down¬ 
town,  about  the  project  in 
June  1996.  Nichols  agreed  to 
print  the  paper  and  to  make 
the  facilities  at  the  Neu>s  available  to  students. 

Blackmon  then  contacted  Crystal  Carter,  the 
coordinator  of  Tech  Prep  Rural  Consortia  in  Vermil¬ 
ion  County.  Carter  recruited  24  interested  students 
from  high  schools  throughout  the  county  to  partic¬ 
ipate  during  the  1996-97  school  year. 

The  students  met  on  Wednesday  afternoons  at  the 
Commercial  News  and  were  immediately  intro¬ 
duced  to  the  business  of  running  their  own  paper. 
News  staffers  helped  the  young  journalists  hone 
their  skills  in  layout  and  design  and  showed  them 
how  to  input  their  stories.  Sales  staffers  offered  tips 
on  selling  ads  to  potential  clients  and  making  cold 
calls. 

Carter  was  impressed  with  the  employees’  will¬ 
ingness  to  share  their  knowledge  and  skills  with  the 
high  school  students. 

“The  students  loved  being  at  the  News  and  in  the 
newsroom.  The  staff  always  made  themselves  avail¬ 
able  to  woric  with  the  students  and  were  very  recep¬ 
tive  to  the  students’  questions,”  Carter  says. 

The  Grapevine  is  entirely  student-produced.  Stu- 


James-Enger  is  a  freelance  writer  based  in 
Morris,  III. 


dents  design  the  layout  of  each  issue,  conduct  inter¬ 
views  and  write  stories,  take  photos,  and  design  the 
advertisements.  Students  are  also  responsible  for 
selling  ads  to  downtown  merchants;  the  cost  of 
printing  each  issue  is  underwritten  by  the  advertis¬ 
ing  space  sold. 

It  costs  about  $551  to  print  5,000  copies  of  an 
eight-page  paper,  $630  for  12  pages. 

Doug  Kirk,  one  of  the  paper’s  staffers,  says  that 
the  experience  has  been  invaluable.  Last  year,  he 
wrote  stories,  took  photographs,  designed  ads, 
designed  pages,  sold  ads  to  merchants,  and  served  as 
the  editor  of  several  issues. 

“The  Grapevine  gives  us  a  chance  to  get  a  taste 
of  what  newspaper  work  is  like,”  Kirk  says.  “You  can 
do  a  little  of  everything  and  find  out  what  you  like 
and  what  you  don’t  enjoy  doing.” 

Although  it  might  seem  surprising  that  the  News 
was  so  willing  to  assist  with  a  potential  competitor, 
Nichols  didn’t  see  the  Grapevine  as  a  threat  to  the 
daily. 

“We  really  weren’t  having  fantastic  results  selling 
(See  Lab  on  page  39) 


Catlin  High  School  student  Doug  Kirk  (seated)  works 
with  Peter  Blackmon,  executive  director  of  Downtown 
Danville,  and  Carol  Nichols,  ad  director  of  the 
Commercial  News,  on  a  Grapevine  issue. 


An  unusual 
partnership  — 
between  high 
school  students, 
a  daily,  and  a 
downtown  — 
benefits  all 
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ThislAsar 

446,000  More  People 
are  Reading  our  Shoppers. 

Media  Audit  Reports  33.8%  Gain 


Newport  Media,  the  Northeast’s  largest  shopper  publisher  is  proud  to  announce  that 
readership  is  up  a  resounding  33.8%.  In  the  past  year  we’ve  invested  in  new  color  press¬ 
es  and  a  fully  integrated  pagination  system,  additional  editorial  content  and  increased 
the  frequency  of  our  readership  contests.  The  investment  in  readership  is  paying  off  and 
our  advertisers  are  reaping  the  benefits. 


The  Northeasts  Largest  Shopper  Publisher 

250  Miller  Place,  Hicksville,  New  York  11801 
(516)  393-9251  •  Fax  (516)  393-9304 


One  by  one  businesses  across  the  country  are  realizing  that  traditional  ad  programs 
are  not  providing  them  with  the  ammunition  they  need  in  order  to  succeed  in  today’s 
highly  competitive  environment.  We  provide  nearly  100%  household  coverage  through¬ 
out  the  New  York  Metro  and  New  Jersey  Market  areas  in  quantities  of  8,000  to 
2,700,000  pieces.  Choose  from  results  oriented  ROP,  targeted  circular  distribution  or  a 
variety  of  turn-key  print  and  deliver  programs. 

If  you  want  to  know  where  we’re  going 
and  how  we’re  growing  call  Tom  Reilly 
our  V.P.  of  Sales  and  Marketing 
at  516-393-9251. 


*  Adults  18+  in  Philadelphia  and  New  York  Metros  1997  May/June  Media  Audit  1996  readership  is  a  Newport  Media  estimate  based  on  May/June  1996  Media  Audit  Survey. 


LEGAL 


M.L.  STEIN 


Advice  On 
Freelance  Rights 


The  TASINI  vs.  Neu’  York  Times  deci¬ 
sion  —  giving  publishers  some  elec¬ 
tronic  rights  over  freelance  works  — 
was  an  important  victory  but  not  an 
occasion  for  publishers  “dancing  in  the 
streets,”  a  top  media  lawyer  contends. 

The  federal  court  ruling  has  a  Catch-22  that 
allows  freelancers  to  retain  copyrights  to  their 
work  absent  a  written  agreement  to  the  contrary, 
points  out  Harold  W.  Fuson  Jr.,  vice  president/legal 
affairs  for  Copley  Newspapers. 

U.S.  District  Judge  Sonia  Sotomayor  held  that 

_  companies  did  not  infringe 

on  the  freelancers’  copyrights 
by  using  their  submissions  in 
electronic  databases  and  CD- 
ROMs.  She  declared  that 
such  uses  of  printed  material 
do  not  constitute  new  prod¬ 
ucts  or  services  requiring 
additional  pay. 

The  opinion  grew  out  of  a 
copyright  infringement  suit  filed  four  years  ago  by 
Jonathan  Tasini,  president  of  the  National  Writers 
Union,  against  the  Times,  Newsday,  Sports 
Illustrated,  Lexis-Nexis  and  UMI  Co.  In  an  advisory 
to  Copley  editors,  publishers  and  business  man¬ 
agers.  Fuson  said  that  in  most  circumstances,  non¬ 
employee  writers  can  keep  the  right  to  control  the 
reuse  of  their  material. 

It  works  this  way,  said  Fuson  and  private  attor¬ 
ney  Judith  L.  Fanshaw,who  drafted  the  opinion 
with  him:  If,  for  example,  Copley’s  flagship  newspa¬ 
per,  the  San  Diego  Union-Tribune,  without  a  writ¬ 
ten  agreement,  prints  a  freelancer’s  article  about 
tomatoes  in  the  paper  and  then  displays  it  on  its 
Web  site  or  on  Nexis,  it  is  allowed.  But  if  the 
Webmaster  were  “to  feature,  separate  from  the 
archive,  a  special  tomato  button  linking  browsers 
to  electronic  resources  on  tomatoes,  one  of  which 
happened  to  be  the  freelancer’s  article,  the  sauce 
may  sour,”  Fuson  said. 

The  same  applies  to  photographs,  he  said, 
explaining;  If  a  freelance  photo  of  a  tomato  in 
Copley’s  Galesburg,  YU.,  Register-Mail  is  used  with¬ 
out  a  written  agreement,  and  then  put  on  the 
paper’s  electronic  edition,  all  is  well.  But  if  the  pic¬ 
ture  is  puUed  from  the  archive  and  plunked  into 
the  Joliet,  V&.,  Herald-Neu’s  to  illustrate  a  story  on 
political  commentar>',“we’re  back  headfirst  into 
salsa.” 

To  avoid  “tomato  stains,”  Fuson  advises  manage- 


^  Copley  attorney’ 
intetprets  court 
decision  on 
electronic  rights 
of freelancers 


ment  to  obtain  written  agreements  from  all  free¬ 
lance  contributors,  giving  the  company  all  rights  to 
their  work.  He  said  the  Neu'  York  Times  and  other 
publications  have  adopted  this  tactic  “and  have 
managed  to  make  the  practice  stick.” 

Claire  Safran,  president  of  the  American  Society 
of  Journalists  and  Authors  (ASJA),  in  a  friend-of-the- 
court  brief  in  the  Times  suit,  agreed  with  Fuson 
that  Sotomayor’s  decision  was  not  a  slam-dunk  win 
for  publishers,  adding  in  an  interview;  “And  this  is 
just  the  first  round.  There  will  be  an  appeal.”  But 
she  questioned  Fuson’s  assertion  that  the  Times 
and  other  publications  have 
been  successful  in  insisting  Vfil  dTU  HOt  Kelly 

that  freelancers  relinquish  all  CjIyK  OK  IfllUTCmt 
rights  to  their  work.  ' 

At  the  r/mes,  Safran  said,  WOVkUTS.  Wb  ClOH  t 
ASIA  members  have  found 
that  the  all-rights  demand 

varies  from  section  to  section  jllSt  IVCllk  ClWCiy 
with  some  editors  yielding  to  from  it  Otir 
a  freelancer’s  insistence  on 

retaining  ownership  of  a  WViUltg  bcloilgS 

to  US.” 

“This  is  not  working  well 
for  the  Times”  she  stated.  “They’re  waffling  on 
demanding  entire  rights.” 

ASJA,  she  went  on,  urges  its  approximately  1,000 
members  not  to  sign  away  complete  rights  to  an 
article. 

“We  are  not  Kelly  Girls  or  migrant  workers,” 

Safran  exclaimed.  “We  don’t  do  work  and  then  just 
walk  away  from  it.  Our  writing  belongs  to  us.” 

How  to  deal  with  freelancers  is  a  business  deci¬ 
sion  more  than  a  legal  one,  Fuson  told  Copley  man¬ 
agers.  “Are  the  benefits  of  an  effective  system  for 
obtaining  and  profiting  from  the  rights  of  the  mate¬ 
rial  we  publish  sufficient  to  outweigh  the  costs 
and  administrative  burdens?”  he  asked.  “Most  pub¬ 
lishers  who  have  pondered  the  future  course  of 
the  information  superhighway  have  concluded  that 
the  price  must  be  paid.” 


Post-Gazette  Changes 

The  PITTSBURGH  POST-GAZETTE  began  an  up¬ 
grade  of  content  and  production  in  September. 
The  Blade  Communications  Inc.  newspaper  will 
have  a  new  classified  section  every  day,  more  neigh¬ 
borhood  news,  an  expanded  business  section,  more 
local  sports,  and  new  inserting  equipment. 
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Find  the  people  you  really  need  with  comprehensive 
lists  of  names,  titles,  areas  of  responsibility,  address, 
phone  and  fax  numbers.  Data  for  sections  I  and  III 
include  area  population,  circulation,  subscription 
rates,  advertising  rates,  special  editions/sections. 
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mechanical  specifications  and  more. 


PART  2  -  WHO'S  WHERE 

This  handy  directory  lets  you  look  up  newspaper 
industry  personnel  by  name.  Look  for  people  from 
general  interest  daily  and  weekly  newspapers  as  well 
as  syndicates  and  groups.  You'll  find  titles,  company 
affiliation  and  phone  numbers  for  the  most  influential 
people  in  the  industry. 


CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 
4th  issue  on  CD-ROM  is  the  best  yet!  A  fully 

indexed,  searchable  database  allows  you  to  pull  out 
Year  Book  information  with  the  criteria  you  select.  The 
simple,  menu-activated  search-and-display  makes 
finding  and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 
ASCII,  etc.  The  CD-ROM  can  be  purchased  with  listing 
capabilities,  too.  Customize  mailing  lists  for  each  of 
your  projects.  The  Year  Book  CD-ROM  includes  all 
the  Year  Book  data  for  U.S.  Dailies,  U.S.  Weeklies, 
Canadian  Newspapers,  Foreign  Newspapers, 
Mechanical  Equipment  and  Who's  Where  sections  ... 
names  of  contacts  and  their  areas  of  responsibility, 
plus  other  critical  information  about  newspapers, 
newspaper  suppliers  and  service  companies. 
(Network  version  available  -  call  for  pricing) 
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ADVERTISERS 

Travel 

Amenities 


Newspapers 
neeti  to  add 
PexihUity  to 
keep  and 
expand  travel 
adt'ertisinff 


Despite  THE  fact  that  newspapers 
eommand  the  largest  share  of  travel 
advertising  dollars,  49.7%  and  grow¬ 
ing  in  the  50  largest  U.S.  markets, 
according  to  one  industry  measure, 
they  shouldn’t  get  too  comfortable,  say  travel  com¬ 
panies  and  even  some  newspaper  sales  reps. 

As  the  travel  industry'  grows  and  consolidates, 
notably  in  key  segments  including  cruise  lines,  air¬ 
lines,  hotels  and  resorts,  newspapers  —  which  have 
held  the  lion’s  share  of  major-market  travel  adver¬ 
tising  dollars  for  at  least  six 
years,  according  to 
Competitive  Media  Reporting 
—  need  to  re-evaluate  the 
way  they  do  business,  says  a 
broad  cross  section  of  the 
travel  industry. 

“We’re  sticking  with  news¬ 
papers,  but  we’re  saying, 

‘Help  us  out  here.’ We  need 
newspapers  to  work  with 
us,”  said  Christine  Arnholt,  director  of  partnership 
marketing  for  Miami-based  Carnival  Lines. 

Newspaper  ad  sales  staffers  often  fail  to  pursue 
branding  opportunities,  because  “they're  afraid  of 
losing  their  transactional  advertising,”  said  Joseph  B. 
Okon,  Marriott  Lodging’s  vice  president  for  adver¬ 
tising  and  marketing  communications 

If  newspapers  want  more  travel  ads,  they  should 
consider  offering  more  flexible  national  rates,  said 
Barry  Werblow,  the  Chicago  Tribune's  Florida  travel 
sales  manager. 

Fmm  January  through  June  1S>97,  newspapers 
grew  their  share  of  travel  advertising  in  the  top  50 
U.S.  markets  to  49.7%,  from  44.6%  a  year  earlier, 
according  to  CMR,  which  estimates  ad  spending 
based  on  monitoring  of  newspapers,  Sunday  maga- 
zines,TV,  radio  and  outdoor  advertising,  and  figures 
from  the  Publishers  Information  Bureau  for  maga¬ 
zine  ad  spending. 

Newspapers  “make  the  cash  register  ring,”  said 
Rick  Tippett,  who  heads  the  Travel  Task  Force  of 
the  Newspaper  Association  of  America,  but  con¬ 
cedes,  “they  can  do  better.” 

“Like  many  other  advertisers,  travel  advertisers 
use  newspapers  for  tactical  rea.sons,  for  quick 
response,  but  not  for  branding,”  Tippett  said. 
“Creatives  usually  don’t  think  of  newspapers  first, 
but  branding  is  the  next  big 
opportunity'  in  travel  advertising.”  BY  D  O  R I 


The  NAA,  which  began  meeting  with  travel 
advertisers  and  ad  agencies  last  year  in  an  effort  to 
drive  more  branding-related  ads  into  newspapers, 
presented  several  successful  branding  campaigns  at 
its  marketing  conference  earlier  this  year.  The  task 
force  has  joined  travel  industry  groups  and 
financed  a  study,  “Moving  Targets:  Today’s  Travel 
Market,”  to  better  understand  travelers’  needs. 

These  steps  are  necessary  to  maintain  —  and 
grow  —  newspaper  market  share,  said  Tippett, 
adding,“It’s  all  about  partnership.  We  want  to  show 
that  we’re  serious  about  their 
business.” 

At  Tribune  Co.  newspa¬ 
pers,  travel  ads  generate  over 
$3  million  atmually,  and 
Werblow  offers  travel  adver¬ 
tisers,  notably'  cruise  lines, 
rates  below  the  national  rate, 
based  on  usage  in  ROP  and 
in  special  sections,  such  as  a 
12-page  advertorial  section 
that  ran  last  October  in  all 
Tribune  Co.  newspapers. 

“Without  cruise  line  advertising,  newspaper  trav¬ 
el  sections  would  lose  25%  of  their  revenues,”  he 
said.  “Negotiation  is  a  twoway  street.” 

Except  for  Tribune  Co.  papers,  few  others  are 
willing  to  negotiate  rates,  said  Carnival’s  Amholt. 
Her  message  to  newspapers:  “Your  revenues  have 
gone  down  because  I’m  paying  retail  rates  through 
my  travel  partners.  We’ve  done  this  for  years,  and 
we  ll  keep  doing  it.” 

In  fact,  said  Amholt,  unless  newspapers  offer 
more  flexible  national  rates  in  1998  and  beyond,  “I 
intend  to  coop  as  much  of  my  business  as  possible 
through  my  local  travel  partners.” 

From  January  through  May  this  year,  CMR  statis¬ 
tics  show  that  Carnival,  which  advertises  annually 
in  200  U.S.  papers,  spent  over  $4  million  in  the  top 
50  markets  (see  chart  p.  29). 

“Today’s  cruise  lines  are  floating  hotels.  My  main 
competition,  a  top  resort,  pays  55%  an  inch  less 
than  I  do,  yet  my  rates  are  a  holdover  from  the 
days  when  cruise  lines  were  used  for  transatlantic 
transportation.” 

If  newspapers  respond  to  advertiser  needs  for 
rate  breaks,  cruise  line  advertising  offers  vast 
potential. 

While  5  million  people  t(X)k 
PERRUCCI  cruises  last  year, “that’s  only  two 


“We’re  sticking 
with  newspapers, 
but  we're  saying, 
‘Help  us  out  here’ 
We  need 
newspapers  to 
work  with  us.” 
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percent  of  the  total  vacation 
market,”  Amholt  said.  “So 
there’s  a  huge  opportunity  to 
increase  business. 

“Instead  of  arguing  about 
rates,  we  should  be  UH)king  for 
ways  to  gn)w  this  business,” 
she  said.  “We've  been  getting 
the  message  out  this  year,  and 
that  will  accelerate  as  we  plan 
Carnival’s  media  buys  for 
1998.”  She  said  she  plans  to  “be 
relentless”  about  rates  because 
“1  have  to  look  for  ways  to  get  my  message  in  front 
of  the  public.” 

For  crui,se  lines,  that  means  spending  money  on 
spot  TV  in  local  markets.  Thntugh  June  this  year. 
Carnival,  followed  closely  by  Cunard,  Royal 
C,aribbean,  Prince  of  Fundy,  and  Celebrity,  generat¬ 
ed  1,687  of  1,712  spot  TV  buys,  according  to  CMR. 

Still,  newspapers  remain  the  foundation  of  any 
travel  campaign,  Amholt  said,  but  spot  TV  is  no  less 
critical  to  reaching  individual  markets. 

“TV  gets  you  more  shoppers,  newspapers  more 
buyers,”  said  Allen  Kay,  president  of  Korey  Kay  & 
Partners,  a  New  York  company  that  bought  media 
for  (Celebrity  from  1991  until  recently. 

The  combination  of  the  two  is  vital,  Kay  ex¬ 
plained.  When  Korey  Kay  launched  its  first  cam¬ 
paign  for  Celebrity,  “Our  plan  was  to  buy  newspa¬ 
per,  then  TV  and  radio,”  he  recalled.  Twothirds  into 
the  campaign,  however,  the  cruise  was  90%  sold 
out,  so  (Celebrity  advertised  exclusively  in  newspa¬ 
pers,  he  said. 

Since  then,  however,  the  cruise  line  industry  has 
enjoyed  double-digit  growth  and  turned  to  spot 
TV  to  help.  “Now  Celebrity  books  six  ships,  and 
several  itineraries.  The  formula  has  changed 
because  the  capacity  is  such  that  we  have  to  get 
the  message  out. 

“When  we  went  on  TV,  the  phones  rang  a  lot 
more,  and  accelerated  calls  from  newspapers.  We 
found  that  when  we  overlaid  TV  with  newspaper, 
we  were  much  more  effective.” 

Newspaper  ad  sales  staff  should  work  more 


aggressively  with  ad  agencies 
to  ensure  they  are  part  of  a 
cruise  line’s  buy  in  their  kK'al 
market,  he  suggested. 

Airlines  are  another  travel 
business  that  newspapers  to 
reach  customers. 

For  example,  two  months 
ago,  Dallas,  Texas-ba.sed 
Southwest  Airlines  created  its 
own  in-house  media  depart¬ 
ment  to  track  spending  and 
plan  media  buys.  Southwest 
spent  over  $19  million  in  new.spaper  advertising 
and  over  $12  million  in  spot  TV  buys  through  May, 
CMR  repxjrted. 

“We  do  so  much  media  buying,  it  made  sense  for 
us  to  have  our  own  in-house  department  and  take 
charge  of  our  strategic  direction,”  explained 
Southwest’s  media  analyst,  Leslie  Thompson. 

Newspapers  are  still  “the  most  effective  means 
of  advertising  for  us,  especially  when  we  want 
immediate  response,”  she  said,  adding  that  staffers 
plan  to  work  closely'  with  the  company’s  outside 
media  buyer. 

As  travel  service  providers  diversity'  their  busi¬ 
nesses,  the  comfort  level  of  selling  only  transaction¬ 
al,  or  price,  instead  of  branding,  or  image,  advertis¬ 
ing  may  hurt  newspapers  in  the  long  run,  warned 
Marriott’s  Okon. 

“Branding  is  becoming  so  much  more  important 
for  the  retailer,”  Okon  said,  pointing  to  a  recent 
Marriott  campaign  leveraging  its  brand  strength  to 
launch  other  businesses. 

“Newspapers  need  to  realize  the  importance  of 
branding”  and  change  their  approach,  he  said.  “Our 
branding  advertising  gives  us  an  opf)ortunity  to  run 
in  different  sections  of  the  newspaper.” 

Ultimately,  that  could  mean  greater  revenue  for 
newspapers. 

“Branding  advertising  that  doesn’t  necessarily' 
have  a  transactional  catch  to  it  can  run  in  the  main 
news  section,  sports  section,  or  in  the  financial  or 
money  section  because  a  large  percentage  of  our 
business  is  the  business  traveler,”  Okon  said. 


“My  main  competition, 
a  top  resort,  pays  55% 
an  inch  less  than  I  do, 
yet  my  rates  are  a 
holdocerfrom  the  days 
when  cruise  lines  were 
used  for  transatlantic 
transportation  ” 


Airlines 
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Travel  Advertising  By  Market 

(Top  50  Markets,  Newspapers  vs.  TV  —  January-May  1997) 


HOTELS  AND  RESORTS 

AIRLINES 

CRUISE  LINES 

«News- 

#TV 

Market 

Newspaper 

TV 

Newspaper 

TV 

Newspaper 

TV 

papers 

Stations 

Albuquerque 

165,537 

227,797 

315,481 

1,848 

32,622 

1 

5 

Atlanta 

2,730,180 

587,425 

2,930,216 

634,273 

809,480 

57,349 

*1 

7 

Baltimore 

456,416 

10,879 

1,644,430 

342,720 

456,409 

2,500 

1 

5 

Boston 

9,078,162 

1,048,732 

4,209,562 

1,185,192 

710,405 

107,619 

2 

8 

Buffalo 

146,387 

167,744 

183,237 

90,063 

53,286 

20,583 

1 

4 

Charlotte 

546,026 

2,079,581 

562,875 

5,828,220 

120,487 

264,527 

1 

5 

Chicago 

12,276,538 

782,136 

9,029,257 

8,452 

2,892,264 

1,600 

2 

8 

Cincinnati 

203,726 

379,309 

217,604 

610,129 

180,394 

145 

1 

5 

Cleveland 

614,131 

74,008 

1,400,389 

160,976 

507,997 

0 

1 

6 

Columbus 

250,952 

1,096,987 

792,118 

1,285,848 

84,734 

1,405 

1 

5 

Dallas-Fl.  Worth 

4,341,338 

515,033 

4,724,453 

356,326 

1,439,262 

3,480 

2 

8 

Denver 

5,765,353 

562,346 

2,624,311 

948,997 

497,413 

76 

2 

6 

Detroit 

1,687,146 

43,210 

3,147,013 

38,228 

1,198,307 

2,070 

*1 

6 

Grand  Rapids/Kalamazoo 

404,563 

27,007 

78,721 

2,226 

70,644 

68 

3 

5 

Greensboro 

52,270 

103,915 

101,724 

72,635 

25,060 

0 

1 

5 

Greenville-Spartanburg 

252,730 

9,297 

79,335 

1,277 

57,610 

201 

2 

5 

Harrisburg 

105,307 

195,645 

21,836 

22,491 

15,238 

24 

1 

5 

Hartford 

1,594,010 

645,758 

625,644 

993,818 

282,545 

3,374 

7 

5 

Houston 

1,610,404 

299,436 

4,991,712 

420,128 

1,627,190 

0 

1 

8 

Indianapolis 

699,689 

1,129,226 

891,046 

824,375 

88,704 

51,910 

1 

6 

Kansas  City 

713,159 

2,633,216 

2,610,916 

6,950,909 

295,622 

1,451,657 

1 

5 

Los  Angeles 

19,320,758 

123,497 

10,957,521 

56,536 

2,968,722 

443 

11 

8 

Louisville 

344,711 

912,741 

412,415 

56,434 

29,814 

0 

1 

4 

Memphis 

2,611,575 

399,643 

391,562 

1,798,676 

67,903 

412,219 

1 

5 

Miami-Ft.  Lauderdale 

2,421,231 

467,270 

2,966,796 

359,333 

4,058,854 

165 

2 

8 

Milwaukee 

1,219,954 

645,337 

639,242 

518,377 

275,526 

2,077 

1 

6 

Minneapolis-St.  Paul 

4,260,271 

152,326 

2,211,738 

252,025 

199,420 

5,476 

2 

6 

Nashville 

629,645 

232,336 

993,634 

54,072 

57,496 

0 

1 

5 

New  Drieans 

282,893 

3,887,095 

464,364 

7,141,279 

126,050 

538,965 

1 

6 

New  York 

33,251,695 

29,831 

25,727,097 

17,666 

6,300,971 

67 

14 

7 

Norfolk 

89,401 

176,686 

206,338 

2,727 

70,096 

0 

1 

5 

Dklahoma  City 

177,601 

289,800 

427,867 

170,962 

139,035 

85,449 

1 

5 

Driando 

945,837 

743,582 

1,359,840 

169,096 

672,661 

223,296 

2 

6 

Phiiadelphia 

4,907,219 

1,080,437 

3,791,782 

1,135,819 

914,811 

160,313 

8 

6 

Phoenix 

4,430,187 

281,546 

2,406,896 

95,679 

486,072 

432 

1 

7 

Pittsburgh 

281,409 

309,096 

290,842 

348,919 

434,739 

0 

1 

5 

Portland,  OR 

745,433 

150,960 

938,988 

235,988 

150,202 

0 

1 

5 

Providence 

500,090 

49,673 

650,291 

25,013 

55,841 

202 

*1 

4 

Raleigh-Durhani 

496,322 

531,953 

300,686 

184,655 

65,764 

52,033 

2 

7 

Sacramento 

997,196 

183,778 

394,250 

679,268 

178,234 

3,297 

1 

6 

Salt  Lake  City 

341,124 

82,553 

426,109 

42,168 

69,866 

248 

2 

5 

San  Antonio 

255,724 

578,588 

1,172,431 

142,409 

188,859 

266,286 

1 

7 

San  Diego 

2,349,045 

1,609,074 

1,007,943 

2,712,253 

387,758 

393,750 

1 

6 

San  Francisco 

9,199,010 

269,388 

5,372,392 

1,087,693 

1,000,314 

40,576 

*11 

7 

Seattie 

1,415,253 

88,466 

2,185,355 

59,531 

505,580 

55 

*1 

6 

St.  Louis 

924,536 

947,226 

1,006,043 

537,843 

399,849 

128,800 

1 

5 

Tampa-St.  Petersburg 

986,071 

223,080 

1,577,212 

353,905 

2,158,810 

58,969 

2 

5 

Washington,  DC 

5,578,967 

446,819 

5,774,945 

662,560 

1,364,709 

51,085 

1 

6 

West  Palm  Beach 

512,717 

36,812 

153,106 

5,387 

624,307 

7,638 

1 

5 

Wilkes  Barre-Scranton 

56,044 

106 

11,266 

1,071 

23,167 

0 

2 

4 

Total  Top  50 

143,225,943 

27,548,386 

115,400,831 

39,786,475 

35,421,103 

4,400,429 

Source:  Competitive  Media  Reporting.  Ad  spending  figures  are  estimates  based  on  media  monitoring. 


Note:  *  Contains  a  Joint  Operating  Agreement  newspaper 
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Top  25  Travel  Advertisers 

(By  Category  January-May  1997) 

Newspaper 

MRUNES 

CRUISE  LINES 

HOTELS  5  RESORTS 

Advntisir 

Dollars 

Advertisar 

Dollars 

Advertiser 

Dollars 

1  Souttiwnt  Airlines 

19,472,800 

1  Princess  Cruises 

5,670,171 

1  HiMon  HotelsAtesorts 

6,964,346 

2  American  Airlines 

11,895,748 

2  Celebrity  Cruises 

4,066,635 

2  Marrimi  Hotels/Resoits 

6,104,066 

3  Continental  Airlines 

8,029,380 

3  Norwegian  Cruise  Line 

3,394,443 

3  Sheraton  Hotelt 

4,344,725 

4  America  West  Airlines 

7,642,425 

4  Royal  Caribbean  Cruisa  Lina 

2,913,143 

4  Trump  Hotels  5  Casino  Resorts 

3,385,227 

5  Delta  Airlines 

6,857,493 

5  Carnival  Cruisa  Line 

2,904,303 

5  Radissan  Hotels 

2,890,254 

6  US  Airways 

6,319,088 

6  Holland  America  Cruisa  Lina 

2,277,459 

6  Harrahs  Casino  Hotel 

2,841,270 

7  TWA  Airlines 

5,018,476 

7  Dolphin  Cruise  Lina 

1,780,541 

7  Doubletree  Hotels/Resorts 

2,665,336 

8  Britisli  Airways 

4,694,957 

8  Majesty  Cruise  Line 

1,551,997 

8  Embassy  Suites  Hotel 

2,461,143 

9  Northwest  Airlines 

3,821,824 

9  Discovery  Cruisa  Line 

1,326,357 

9  Hyatt  Hotels 

2,173,853 

10  Aer  Lingtis  Airlines 

2,844,045 

10  Costa  Cruise  Lina 

1,320,991 

10  Showboat  Casino  fc  Hotel 

2,129,356 

11  Air  France 

2,311,533 

11  Cunard  Cruise  Ships 

1,145,941 

1 1  Holiday  km  Hotels 

1,982,827 

12  Air  Jamaica 

2,280,895 

12  Orient  Lines 

975,758 

12  Monte  Carlo  Resort  t  Casino 

1,809,609 

13  Vanguard  Airlines 

2,245,127 

13  Saawind  Cruise  Lina 

706,239 

13  Club  Med  Resorts 

1,766,523 

14  Valujet  Airlines 

1,954,980 

14  Crystal  Cruises 

686,261 

14  Caesars  Hotels  t  Casinos 

1,360,468 

15  Western  Pacific  Airlines 

1,930,340 

15  Premier  Cruise  Lina 

652,557 

15  Circus  Circus  Hotel 

1,220,675 

16  Reno  Air 

1,892,009 

16  Empress  Cruise  Lines 

439,592 

16  Hlzgeralds  Casino  Hotel 

1,214,000 

17  Virgin  Atlantic  Airurays 

1,881,024 

17  Royal  Olympic  Cruises 

359,419 

17  Red  Lion  Inn  Hotels 

1,159,251 

18  Air  Canada 

1,793,687 

18  SeaEscape  Cruise  Line 

322,383 

18  Foxwoods  Resort  It  Casino 

1,138,879 

19  United  Airlines 

1,756,066 

19  Regal  Empress  Cruise  Line 

243,014 

19  Grand  Casino  Hotel 

1,043,252 

20  Aeromexico 

1,546,263 

20  Viking  Princess  Cruisa  Line 

199,635 

20  Luxor  HotaVCasino 

1,039,192 

21  Air  South  Airlines 

1,499,412 

21  Silversea  Cruise  Line 

176,867 

21  Tropicana  Resort  Hotel 

1,004,366 

22  Midway  Airlines 

1,472,017 

22  Regal  Cruises 

171,858 

22  Mystic  Lake  Casino 

984,595 

23  Carnival  Air  Lines 

1,373,410 

23  Commodore  Cruise  Line 

163,880 

23  Treasure  Island  Casino 

941,136 

24  Frontier  Airlines 

1,252,632 

24  World  Yacht 

146,450 

24  Wyndham  Hotels  t  Resorts 

904,049 

25  Qantas  Airlines 

1,237,814 

25  Cape  Canaveral  Cruise  Lines 

131,870 

25  Casino  Magic  Inn 

887,884 

Top  25  Total 

103,023,445 

Top  25  Total 

33.727,764 

Top  25  Total 

54,416482 

Spot  TV 

AIRUIKS 

CRUISE  UNES 

HOTEU  &  RESORTS 

Advertiser 

Dollars 

Advertiser 

Dollars 

Advertiser 

Dollars 

1  Southwest  Airlines 

12,548,106 

1  Ceiebrity  Cruises 

1,422,615 

1  La  Ouinia  Motor  Inn 

2.4%.202 

2  British  Airways 

6,060,955 

2  Carnival  Cruises 

1,307,688 

2  Rio  Suite  Hotel  5  Casino 

1,804,866 

3  ATA  American  Trans  Air 

2,572,051 

3  Cunard  Cntises 

551,466 

3  Marriott  Hotels 

1,707,371 

4  Pan  Am  Airlines 

1,601,475 

4  Royal  CaribbsM  Cruisas 

385,656 

4  Foxwoods  Casino  5  Resort 

1,074,629 

5  Belts  Airlines 

1,467,915 

5  Premier  Cruisas 

150,244 

5  New  York  NY  Hotel  !■  CasinovLas  Vegas 

968,854 

6  American  Airlines 

1,231,302 

6  Alton  Belle  Riverboat  Casino 

120,259 

6  Westin  Hotels 

888,963 

7  United  Airlines 

•  1,158,997 

7  Prince  01  Fundy  Cruises 

94,560 

7  Red  Roof  hms 

770,685 

8  Vanguard  Airlines 

1,090,093 

8  Vegas  Express  Casino  Cruisss 

77,520 

8  ArgosyCasino 

760,437 

9  America  West  Airtines 

1,083,737 

9  Princess  Cruises 

67,730 

9  Station  Casinos 

737,112 

10  Alaska  Airlines 

761,374 

10  Kansas  CHy  Rhrerboal  Cruise 

50,955 

10  Oneida  Bingo  5  Casino 

734,560 

1 1  Northwest  Airtines 

726,435 

1 1  Victaria  Clipper  Cruises 

40,576 

11  Circus  Circus  Hotel  &  Casino 

667,196 

12  Sun  Jet  Inti  Airlines 

714,446 

12  Cape  Canaveral  Cruisas 

33,300 

12  Silver  Legacy  Resort  Casino 

644,129 

13  TWA  Airlines 

679,678 

13  Holland  America  Westours  Cruises 

28,467 

13  Saam  Town  Hotel  fc  Casino 

565,040 

14  Continental  Airtines 

544,351 

14  Holland  America  Cruises 

20,831 

14  Showboat  Casino  5  Hotel 

480,259 

15  Virgin  Atlantic  Airways 

511,790 

15  SeaEscape  Cruises 

16,857 

15  Howard  Johnson  Hotels 

480,067 

16  Air  South  Airlines 

493,296 

16  Scotia  Prince  Cruises 

9,121 

16  Grand  Victoria  Casino 

453,409 

17  Myrtle  Beach  Jet  Express 

449,483 

17  Mummers  Cruisa  Otter 

5,838 

17  Mount  Airy  Lodge 

438,019 

18  Lufthansa  Airlines 

330,135 

18  Annabell  Lee  Riverboat 

4,990 

18  Marriott  Hotels^TtY  Marquis 

429,944 

19  Air  New  Zealand  Airlines 

326,823 

19  Norwegian  Cruises 

1,448 

19  Sandals  Resorts-fForeign 

413,753 

20  Avianca  Airlines 

315,977 

20  Island  Serenade  Cruises 

700 

20  Nugget  Hotel 

405,361 

1  21  Cathay  Pactfic  Airways 

293,350 

21  Riversbip  Romance  Cruises 

434 

21  Hanahs  Casino  Hotels4'TUnica 

403,895 

22  Midwest  Express  Airlines 

273,714 

Top  21  Total 

4481.255 

22  Harrahs  Casino  Hotels+Phoenix  Ak^lhn 

382,261 

23  Carnival  Airlines 

235,995 

23  Harrahs  Casino  Hotels+Joliel 

366,236 

24  Tower  Air 

230,141 

Dear  Reader; 

24  Orleans  Hotel  t  Casino 

360,864 

25  Air  Jamaica  Airlines 

209,472 

What  kind  of  advertising  statistics  do  you  want  in  E&P? 

25  Casino  Windsor 

354,291 

Top  25  Total 

35,811,081 

Please  tell  editorial  assistant  Michael  Asaro 

Top  25  Total 

18,788/403 

(212-675-4380-X231,  michaeia@mediainfb.eom). 

1  Source:  Competitive  Media  Reporting.  Ad  spending  figures  are  estimates  based  on  media  monitoring. 
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TRIBE  LAUNCHES  WEB 
ATTACK  ON  NEWSPAPER 

Seminoles  of  Florida  use  the  Internet  in  an  unusual  pre-publication 

effort  to  discredit  a  newspaper's  investigative  report 


by  David  Noack 


The  tribal 
chainnan  has 
offered  a 
$5,000  reward 
for  the  identity 
of  any  tribal 
member  who 
has  cooperated 
with  the  Tinies^^ 


Noack  is  associate  editor 
of  MediaINFO.com . 


In  one  of  the  most  aggressive  uses  of  the  Internet 
against  a  newspaper,  the  Seminole  Tribe  of  Florida  is 
utilizing  a  slickly  designed  Web  site  to  wage  a  high- 
profile  campaign  against  the  reporting  practices  of 
the  nearby  St.  Petersburg  Times. 

The  Times  has  been  conducting  an  investigation  into  the  tribe’s  business  dealings  for  several 
months  but  has  not  yet  published  anything. 

Meanwhile,  Seminole  leaders  used  a  former  Times  staff  reporter  as  their  own  reporter,  dtKU- 
menting  the  activities  of  Times  reporters  trying  to  gather  information  about  the  tribe’s  internal 
administration  and  financial  dealings. 

The  tribe’s  biweekly  print  newspaper,  the  Seminole  Tribune,  \\3&  used  its  Web  site  at  www.semi- 
noletribe.com/tribune/index.html  to  publish  and  nationally  promote  allegations  that  Times 
reporters  are  acting  improperly  as  they  investigate  the  tribe. 

One  Web  site  story  with  the  screaming  headline  “Newspaper  Invades  Seminole  Country  ”  by 
Seminole  Tribune  (and  former  Times')  reporter  Peter  B.  Gallagher  begins; 

“The  St.  Petersburg  Times  has  resorted  to  questionable  tactics  —  unethical  and  illegal,  say  jour¬ 
nalism  and  legal  experts  —  to  pursue  a  broad  ‘tabloid-style’  secret  investigation  of  the  Seminole 
Tribe  of  Florida’s  people  and  government,  the  Seminole  Tribune  has  learned.” 

Among  other  things,  the  tribe  alleges  a  Times  reporter  attempted  to  break  into  the  tribe’s  com¬ 
puter  files. 

Denied  by  Times 

Times  managing  editor  Neil  Brown  denied  the  newspaper  tried  to  hack  or  break  into  tribe  com¬ 
puter  files  and  defended  his  newspaper’s  investigation,  but  would  not  discuss  the  project’s  f(x;us 
or  details. 

However,  recent  Times  stories  have  shown  great  interest  in  the  tribe’s  gambling  operations. 

$5000  reward  offered  by  tribe 

As  response  to  the  Seminole  Web  site  allegations  against  the  Times  has  drawn  increasing  atten¬ 
tion,  the  tribe  has  also  distributed  press  releases  over  Business  Wire,  drawing  yet  more  viewers  to 
the  Web  site.  Attorneys  for  the  tribe  and  the  Times  have  exchanged  strongly  worded  letters.  And 
elected  tribal  chairman  James  E.  Billie  has  offered  a  $5,(KK)  reward  for  the  identities  of  any  tribal 
members  who  have  cooperated  with  the  Times  investigation. 

A  letter  written  and  sent  out  by  Times  reporter  Brad  Goldstein  is  a  major  point  of  controversy 
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in  the  public  dispute.  E)ated  June  30,  1997, 
and  sent  to  Patricia  Diamond,  executive  assis¬ 
tant  to  the  chairman  of  the  tribe,  Gold-stein’s 
letter  asks  that  information  be  sent  anony¬ 
mously  to  him.  “You  don’t  need  to  contact  me 
by  telephone,”  he  wrote  in  a  five-paragraph 
letter.  “But  if  copies  of  documents  arrive  in  an 
envelope  that  has  no  return  address  on  it,  the 
truth  will  get  out.  There  will  be  no  trace.  .  .  if 
anonymous  phone  calls  were  to  come  to  me 
....  I  wouldn’t  know  who  is  on  the  other 
end. . . .  Anonymous  notes,  written  on  a  home 
typewriter,  would  be  best.”  Similar  letters 
were  also  sent  to  other  tribal  employees. 

In  an  e-mail  message,  Goldstein  declined  to 
comment  on  the  newspaper’s  investigation  or 
his  letter  to  Diamond.  “1  have  no  comment  to 
make  via  the  Seminole  Tribune,  the  bounty 
they  put  on  people’s  heads,  their  accusations 
or  the  letters,”  wrote  Goldstein. 

Times:  letter  was  wrong  move 

Times  managing  editor  Brown  said  it  was 
wrong  to  have  sent  the  letter.  He  explained, 
“The  letter  did  go  out  without  the  knowledge 
of  the  senior  editors  of  this  newspaper.  That’s 
me,  Paul  Tash,  the  executive  editor,  and  even 
the  line  editors  working  on  the  story.  We 
talked  to  the  reporter.  He  should  not  have 
sent  that  letter  out.  We  should  not  have  sent 
the  letter  out  and  we  wouldn’t  have  autho¬ 
rized  him  to  do  so. 

“In  sending  out  the  letter,  [Goldstein’s] 
intentions  were  to  get  as  much  documenta¬ 
tion  as  possible  to  support  a  story,  rather  than 
just  having  talking  heads  making  allegations,” 
said  Brown.  “It’s  certainly  our  goal  and  prac¬ 
tice  to  find  as  much  documentation  as  possi¬ 
ble.  Our  stories  are  going  to  be  fully  attributed 


when  they’re  published  and  we’ll  let  them 
s(>eak  for  themselves.” 

Brown  said  Goldstein  is  still  assigned  to 
the  story. 

In  the  first  of  what  will  be  three  articles  on 
the  Seminole  Web  site,  Billie,  the  tribal  chief, 
claims  that  even  though  the  Times  story  has 
not  yet  been  printed,  the  investigation  has 
already  harmed  the  tribe,  which  includes 
about  2,500  members  in  the  Sunshine  State. 
Dan  McDonald,  business  manager  and  writer 
at  the  Seminole  Tribune,  charged  that  the 
Times  was  on  a  “fishing  expedition”  and  has 
created  an  “uncomfortable  atmosphere” 
within  the  tribe,  “because  nobody  knows 
what’s  going  on.” 

SPJ:  'It's  unusual' 

Steve  Geimann,  president  of  the  national 
Society  of  Professional  Journalists  (SPJ),  said 
it’s  unusual  for  the  tribe  to  be  attacking  the 
newspaper  before  a  story  has  appeared. 

“I  think  the  tribal  leader’s  complaints  carry 
little  weight,  given  the  information  reporters 
need  to  report  a  story  and  their  willingness  to 
find  individuals  who  can  provide  such  infor¬ 
mation.  It’s  not  unusual  for  reporters  to  seek 
documents,  even  confidential  information, 
from  sources.  It’s  done  all  the  time.  It’s  part  of 
the  process.  I  think  it’s  foolish  for  the  tribal 
leadership  to  think  that  a  confidential  docu¬ 
ment  won’t  find  its  way  into  the  hands  of  a 
requesting  reporter,”  said  Cieimaim. 

However,  Cieimann  does  have  trouble  with 
Goldstein’s  letter  asking  that  people  come  for¬ 
ward  and  provide  information.  “Urging  and 
suggesting  that  someone  mail,  anonymously, 
documents  is  an  open  invitation  to  play  fast 
and  loose  with  the  facts,”  said  Geimann. 


In  Short 


TRANSLATED  WEB  NEWS 

The  Los  Angeles  Times  has 
signed  an  agreement  with 
Alis  Technologies  of  Mon¬ 
treal  to  develop  the  first 
Web-based  system  capable 
of  "instant"  translation  of 
English  text  into  other  lan¬ 
guages.  The  first  three 
translation-on-demand  lan¬ 
guages  the  Times  hopes  to 
install  on  LATimes.com  are 
Spanish,  Japanese  and 
French.  Under  the  planned 
system,  Web  visitors  would 
have  the  option  of  select¬ 
ing  a  different  language 
for  any  given  news  page. 
The  actual  text  would  be 
machine-translated  on  the 
fly  and  the  page  re-exe- 
cuted  with  the  same  layout 
and  graphics,  but  in  a  dif¬ 
ferent  language. 
www.alis.com 


44  We  projected  $36,000  for  our 
first  year  online  revenues.  Now 
we’re  projecting  $100,000  — 
triple  our  original  figure.  The 
success  ofAdOne  completely 
blew  our  sales  and  revenue 
goals  out  of  the  water.  ^  ^ 

Bill  Marcum 

Advertising  Director, 

The  DaUf  News,  Longview,WA 

44  [With]  AdOne,  we  made  money 
on  the  Web  ads  right  away,  and 
we  strengthened  our  leadership 
position  in  the  marketplace. 

George  Stachokas 

Classified  Advertising  Manager  St 
Assistant  Advertising  Director. 

The  Union  Leader  St  New  Hampshire  Son- 
day  News,  Manchester,  NH 


AdOne...  The  Publishers’  Choice. 


Nearly  500  publications  across  the  country  have  chosen  AdOne 
(www.adone.com)  for  their  online  classified  solutions.  AdOne  features 
innovative  products  and  services  that  help  publishers  put  their  classifieds 
online  generating  new  revenue  in  as  little  as  10  business  days. 


www.adone.com 

Call  AdOne  today  at 
800-555-4231  or  e-mail  us 
at  sales@adone.com 


October  4, 1997 


http;//www.mediainfo.com 


Editor  &  PuBUSHER  31 


Do  you  have  a  product  or  service 
^  ^  that  you  want  to  sell  to  the 
Latin  American  market? 


The  Medios  Interactivos 
Conference  is  a  great 
^  opportunity  to  showcase 
*  your  product.  The  con¬ 
ference  will  be  attended 
by  Latin  American  televi- 
radio,  newspaper,  and 
magazine  executives,  all  of 
J  whom  produce  Web  editions  of 
1  1  C  their  product.  They  go  to  this 

conference  because  they  are 
interested  in  the  most  current 
^  I  ^  ^  §  information  and  equipment  avail- 

III  able  to  them.  They  are  aware  of 

T  Latin  America’s  burgeoning  interest 

\/  in  the  Internet  and  online  news,  and  they 

I  /  are  using  this  knowledge  to  their  advantage. 
^  I  Th^y  *1*^  leaders  in  the  industry,  technologi- 
^110  cally  savvy  and  interested  in  innovations  that  will 
ITT  help  them  do  their  jobs  more  efficiently  and  effec- 
1  y  tively.  If  you  have  been  trying  to  branch  into  this  new 
7  marketplace  and  have  not  had  much  success,  your 
luck  is  about  to  change.  Get  a  great  return  on  your 
investment,  because  the  contacts  you  will  make  here  are 
qualified  ones.  You  will  have  2  1/2  days  to  meet  with  the 
conference  attendees  to  determine  their  needs,  and  promote 
your  product  or  demonstrate  your  service. 


Sion. 


^  ^  Monday,  November  3,  1997 

IV  Tuesday,  November  4,  1997  . 
04^  Wednesday,  November  5,  1997 


li^  For  information  on  exhibiting  or  sponsorships  call: 

Dennis  O’Neill  (ext.  501)  or  Shawn  Olson  (ext.  511) 
at  Editor  &  Publisher  (212)  675-4380,  fax  (212)  929-1894  or 
E-mail:  dennisotSmediainfo.com  or  shawnotSmediainfo.com 

To  register,  or  to  request  program  information  call: 

Michael  Troxler  at  Editor  &  Publisher  (212)  675-4380,  ext.  285. 
fax  (212)  929-1894,  E-mail:  michaelt(a)mediainfo.com 
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by  Hoag  Levins 


Weekly 


Web  Site  Print  Tie-Ins 

NEW  IDEA  DRAWS 
90  ADVERTISERS 

Newspaper's  printed  Web  directory  a  hit 


The  Hartford  Courant  signed  more  than 
90  local  advertisers  for  a  new  print 
directory  of  Web  sites  about  Connecti¬ 
cut.  The  new  supplement  was  distributed 
Sept.  25  as  part  of  the  daily  print  edition. 

emailed  the  Connecticut  Internet  Directory 
(CID),the  48-page,  6x1 0-inch  publication  was 
inserted  in  the  Courant's  weekly  “Enter”  sec¬ 
tion  focusing  on  computer  and  technology 
topics.  A  corresponding,  although  larger,  ver¬ 
sion  of  the  statewide  Internet  directory  has 
also  been  mounted  on  the 
Courant's  own  Web  site. 

Advertisers  from  the  print 
edition  are  included  in  the 
online  version,  along  with 
live  links  to  their  Web  sites. 

“We  think  this  CID  pnxJ- 
uct  is  the  first  one  of  its 
kind,”  explained  the 
Courant's  general  manager 
of  electronic  publishing, 

Mark  Del  Vecchio.  “We’re 
not  aware  of  another  news¬ 
paper  that  has  done  the 
same  thing.” 

“The  idea  for  a  print  i 
pnxluct  grew  out  of  talks  ^ 
we  were  having  about  how  § 
to  expand  the  Web  site,”  said 
Del  Vecchio.  "The  electronic 
publishing  group  wanted  a  true  search 
engine  that  would  allow  users  to  find  Con¬ 
necticut  sites,  and  we  wanted  to  give  Web  vis¬ 
itors  a  little  bit  more  information  about  each 
site,  like  a  directory.  The  idea  obviously  lent 
itself  to  a  print  version.  A  lot  of  people  are  just 
getting  involved  with  the  Internet  and  feel 
comfortable  having  printed  reference  mater¬ 
ial  next  to  their  computers.” 

Del  Vecchio  said  advertising  sales  person¬ 
nel  tried  pitching  the  CID  concept  to  local 
advertisers,  telling  them  that  the  Courant 
intended  to  be  the  authority  on  technology 
and  the  Web  in  Connecticut.  They  also 
emphasized  that  being  in  the  printed  version 
of  a  regional  Web  directory  was  a  way  for 
advertisers  to  get  their  message  in  front  of  a 
l<x:al  audience  of  enthusiastic  Web  users. 
Along  with  inserting  the  new  supplement 


in  the  daily  edition,  the  Courant  is  also  dis¬ 
tributing  additional  copies  to  schools  and 
libraries  across  the  state.  The  print  and  Web 
versions  of  the  CID  urge  readers  to  recom¬ 
mend  new  listings  —  the  suggestions  can  be 
submitted  online  through  a  special  form  on 
the  Cowranf  Web  site. 

The  more  than  90  advertisers  who  paid  to 
be  in  the  new  supplement  include  regional 
Internet  Service  Providers  (ISPs),  computer 
hardware  and  software  retailers,  colleges  and 
universities,  l(Kal  institutions  offering  further 
training  in  computers  and  the 
Internet,  travel  agencies,  inns 
and  hotels,  restaurants,  real 
estate  agencies,  health  care 
providers,  18  auto  dealers  or 
buying  services,  boat  dealers, 
an  antique  center  and  even  two 
churchs,  one  of  which  offers 
audio  files  of  sermons  online. 
Like  the  other  advertisers,  the 
churches  have  developed  large 
Web  sites  they  now  want  to 
bring  to  the  attention  of  the 
widest  possible  audience  of  local 
Web  sixers. 

The  listings  in  the  directory 
were  aiiKtnbied  by  editorial 
staffers  who  reviewed  each  Web 
site  and  then  wrote  a  description 
of  its  contents.  The  final  Web  URL 
listings  were  broken  up  into  20 
categories  like  “entertainment,”  “media”  and 
“sports.” 

The  CID  included  articles  by  Courant  staff 
members,  such  as  “How  to  (iet  (Connected  to 
the  Internet,”  and  profiles  of  Connecticut 
“Web  Pioneers”  —  individuals  who  were  early 
developers  of  Web  projects  that  have  since 
evolved  into  successful  business  ventures. 

“This  initial  print  director)'  was  a  test,  basi¬ 
cally,  but  it  succeeded,”  said  Del  Vecchio. 
“Now,  we’re  planning  to  do  it  on  a  quarterly 
basis  next  year.” 

www.courant.com 


Levins  is  the  editor  of  the  MediaISFO.com 
Web  site,  Weekly  section  and  bimonthly 
magazine. 


In  Short 


IMPAQ  OF  BANNER  ADS 

Exposure  to  Web  site  ad 
banners  has  the  same  psy¬ 
chological  impact  as  expo¬ 
sure  to  ads  in  traditional 
print  media,  according  to 
the  findings  of  a  new  study 
by  the  Internet  Advertising 
Bureau  (lAB).  Involving 
16,758  respondents,  the 
study  found  that  banner 
ads  themselves  —  not  just 
click-throughs  —  signifi¬ 
cantly  influence  consumers’ 
perceptions  about  the 
advertised  company,  ser¬ 
vice  or  product. 


1  BILLION  IMPRESSIONS 

CNN  Interactive  has 
announced  that  its  servers 
logged  more  than  1  billion 
page  impressions  during 
the  first  nine  months  of 
1997.  That  averages  out  to 
more  than  100  million 
page  impressions  a  month; 
3.3  million  a  day;  or 
138,000  an  hour,  around 
the  clock.  CNN  Interactive 
editor  in  chief  Scott 
Woelfel  said  the  level  of 
traffic  was  far  ahead  of  the 
network's  projections. 

Based  on  traffic  patterns  in 
1996,  CNN  originally  esti¬ 
mated  it  would  take  all 
twelve  months  of  1997  to 
log  the  record  1  billion 
page  impressions.  Woelfel 
said  the  additional  traffic 
was  due  to  the  unusually 
large  numbers  of  people 
who  used  the  Web  to 
access  news  about  recent 
major  events  like  the  Mars 
Pathfinder  landing  and  the 
death  of  Princess  Diana. 
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TECHNOLOGY 


Vendors’ 

Appointments 


THOMAS  W.  STEPHENS  was  named  president 
and  CEO  at  MacMillan  Bloedel  Ltd., Vancouver,  B.C. 
The  former  Manville  Corp.  chairman  and  CEO  suc¬ 
ceeds  ROBERT  FINDLAY,  who  is  retiring. 

Stephens  began  his  career  in  the  forest  products 
industry'  as  a  truck  driver  for  his  father  s  logging 
company  in  Cn)ssett,  Arii.  He  took  degrees  in  indus¬ 
trial  engineering  and  eventually’  became  president 
of  Riverwood  International  (then  Olinkraft,  which 
was  acquired  by  Manville),  then  moved  to  Manville 
as  chief  financial  officer  before  Manville  sold  its 
interest  in  Riverwood.  Named  Manville  CEO  in 
1986,  Stephens  helped  bring  the  company  out  of  a 
bankruptcy  related  to  its  asbestos  products. 

Heritage  Inks  International,  Edison,  N.J.,  named  four 
new  executives.  ROBERT  MAYER  was  appointed 
sales  and  mariceting  vice  president.  A  36-year  veter¬ 
an  of  the  ink  industry,  he  most  recently  served  as 
vice  president,  corrugated  inks,  at  INX  International. 
Mayer  earlier  was  technical  services  director  at  J.M. 
Huber’s  Printing  Ink  Division,  Heritage’s  predeces¬ 
sor  company'  He  is  an  author  and  summer  instruc¬ 
tor  for  the  National  Printing  Ink  Research  Institute. 

DON  KEEL  was  hired  as  central  region  sales  vice 
president.  Keel’s  37  years  in  the  business  began  at 
Continental  Can  and  American  Can.  He  then 
worked  in  technical  sales  and  sales  management  for 
Acme  Printing  Ink  and  Sun  Chemical  before  joining 
INX  International,  where  he  most  recently  was  vice 
president,  web  offset. 

With  more  than  25  years’  experience  ranging 
from  bench  chemist  to  production  vice  president, 
RICHARD  M.  PODHAJNY  was  named  research 
and  development  director.  For  the  past  10  years  he 
has  consulted  internationally  on  ink  coatings  formu¬ 
lations  and  press  applications.  He  earlier  worked  for 
International  Label,  Inmont  Corp.,  Borden  Chemical, 
American  Can  and  A.B.  Dick. 

After  more  than  32  years  in  international  market¬ 
ing  and  sales,  most  recently  as  a  Seagrams 
International  vice  president,  BOB  GANDEL  was 
appointed  to  the  newly  created  position  of  interna¬ 
tional  marketing  vice  president. 

Hariequin  Inc.,  Cambridge, Mass.,  has  filled  two  prod¬ 
uct  marketing  and  three  OEM  sales  positions.  It  pro¬ 
moted  imaging  scientist  ANDREW  MASIA  to  prod¬ 
uct  marketing  director  and  named  HOLLY 
DEZIECK  pnxluct  marketing  manager.  Responsible 
for  all  product  marketing  functions,  RIT  graduate 
Masia’s  18  years  in  the  publishing  sy  stems  and  graph¬ 


ic  arts  industries  include  work  for  Autographix  (now 
Rampage  Systems)  and  Kodak  subsidiary’  Ektmn 
Applied  Imaging. 

Dezieck  defines  product  requirements  and  man¬ 
ages  overall  marketing  efforts  for  EP2(X)0  adaptive 
work  flow  optimization  and  other  work  flow  prod¬ 
ucts  and  options.  Before  joining  Hariequin  last 
January,  the  computer  systems  engineer  spent  12 
years  at  Agfa-Gevaert  in  Belgium  and  the  U.S.  in  var¬ 
ious  marketing,  product  development  and  customer 
support  positions,  most  recently  as  product  market¬ 
ing  manager  for  the  Mainstream  work  flow  server. 

Thirty’-year  industry’  veteran  GEORGE  II7S£- 
MAfV,  who  joined  Harlequin  in  1992  after  serving  in 
various  sales  and  customer  support  positions  at 
Xyvision  and  Itek  Graphics,  was  named  director  of 
OEM  business  development  worldwide.  Another 
Xyvision  staffer  who  joined  Harlequin  five  years 
ago,  RALPH  G.  LLOYD  was  appointed  manager, 
product  specialists,  and  chief  product  specialist. 
New  OEM  business  development  manager  ETHAN 
EDWARDS,  in  charge  of  developing  and  managing 
relationships  on  the  West  Coast,  co-founded  RTl  and 
earlier  worked  for  Hyphen. 

CHRIS  BROWNE,  customization,  support  and 
training  vice  president  at  Media  Marketing  Inc.,  was 
promoted  to  president  at  the  Boulder,  Colo.,  suppli¬ 
er  of  integrated  sales  force  automation  systems. 

Browne  joined  Media  Marketing  nine  years  ago, 
first  heading  up  sales  and  mailieting  and  later  mov¬ 
ing  to  training,  support  and  data  management. 


GMTI-ADP  Deal 

Cincinnati-based  Gannett  Media  Tech¬ 
nologies  and  the  Dealer  Services  Group  of 
Automatic  Data  Processing  Inc.,  Palatine,  Ill.,  signed 
a  letter  of  intent  to  introduce  an  automated  system 
to  enable  automobile  dealers  to  manage  inventory’ 
to  produce  advertising  and  marketing  campaigns 
electronically.  GMTI  said  the  system  will  provide 
seamless  ad  delivery  links  to  print  and  broadcast 
media  and  audiotex/faxback  and  Internet  services. 

GMTI  and  ADP  will  maricet  complementary’  solu¬ 
tions  for  dealers  and  media,  respectively’.  ADP 
Marketing  Advisor  is  a  turnkey  system  based  on 
GMTI’s  Celebro  relational  database  technology’  for 
managing  inventory,  advertising,  pn)motion  and 
electronic  commerce;  GMTI  will  market  host  server 
systems  through  its  MediaPartners  program. 
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The  Tulsa  installation  of  the  first  shaftless  press 
in  the  U.S.  also  incorporates  a  unique 
acoustic  barrier;  in  Cedar  Rapids,  the  news¬ 
paper  buys  a  press  and  the  press  maker’s  - 
plant,  too;  a  Philadelphia  pressroom 
is  converted  into  a  newsroom;  j 

the  Grand  Forks,  N.D.,  news- 
paper  is  putting  up  a  new  build-  ' 
ing  after  a  fM  and  fire;  newspapers 
turn  to  using  concrete  tables  under  presses 
instead  of  conventional  steel  substructures  ... 
there  is  a  lot  of  design,  building  and  renovating 
activity  in  the  newspaper  industry.  This  section 
will  take  a  look  at  some  of  the  most  interesting. 


November  1 


PjiHM  The  laws,  rules  and  guidelines  of  trademarks  ar 

*  X  I  copyrights  have  always  been  important  for  ec 

I  Jy  tors,  writers,  marketers  and  others  at  newspape 

r  §  to  understand.  Not  only  as  they  apply  to  news,  fe 

1  8  d  ture  and  story  content,  product  names,  photos  ar 

art  owned  by  the  newspaper,  but  also  syndicate 
If^nffctT  rr  ^^terial,  advertiser  trade  names  and  a  host  i 
ClIiQ  ■  rOSS  other  issues  including  new  online  application 

’<=5^  This  annual  section  helps  clarify  the  rights  ar 

1%  1^  f  O  obligations  of  newspapers  and  their  employees  j 

UBCGniUBr  I O  well  as  trademark  and  copyright  holders. 

^11  part  of  your  regular  Editor  &  Publisher  subscription. 


Take  advantage  of  the  targeted  readership  and  long  shelf  life  of  these  special  issues  and  directories.  Supplement  your  regular 
E&P  schedule;  reserve  space  today! 
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BY  DAVID  ASTOR 


First  Lady  Discusses 
Life  As  A  Columnist 

WHY  DID  THE  first  lady  speak  at  Clinton  stated.  “I  wish  1  could  take  every'  American 
a  Newspaper  Features  Council  with  me.” 

meeting?  The  first  lady  also  does  columns  about  people 

She  was  asked  by  the  presi-  —  often  women  and  children  —  who  are  not 
dent.  widely  known.  She  wrote,  for  instance,  about  a 


Hillary  Rodham 
Clinton  tells  NFC 
meeting  attetidees 
about  the  tveekly 
feature  she  does 
for  Ct'eators 
Sytuiicate 


WHY  DID  THE  first  lady  speak  at 
a  Newspaper  Features  Council 
meeting? 

She  was  asked  by  the  presi¬ 
dent. 

Yes,  the  request  came  from  NFC  President  Rick 
Newcombe  —  who  also  happens  to  be  president 
of  Creators  Syndicate,  the  Los  Angeles-based  com¬ 
pany  that  signed  Hillary  Rodham  Clinton  as  a 
columnist  in  1995. 

“I’m  very  grateful  for  this  opportunity,”  she  told 
meeting  attendees  in  Washington,  D.C.  “My  only 

experience  as  a  journalist 
was  in  the  eighth  grade, 
when  I  was  editor  of  the 
Ralph  Waldo  Emerson 
Junior  High  School  news¬ 
paper.” 

Clinton  may  not  have 
much  of  a  journalism 
background,  but  she  takes 
her  weekly  feature  very 
seriously. 

“I  usually  finish  it  late 
at  night,”  she  noted.  “I’ve 
filed  from  Air  Force  One  on  occasion,  and  from  dif¬ 
ferent  countries.  My  math  has  gotten  better  —  I 
have  to  calculate  the  time  in  Los  Angeles  from 
Mongolia!” 

Clinton,  who  has  been  forced  to  miss  a  deadline 
on  occasion,  said  she’s  amazed  that  former  first 
lady'  Eleanor  R(X)sevelt  managed  to  write  a  column 
(for  United  Feature  Syndicate)  that  ran  every'  day. 

The  speaker  did  observe  that  she  has  more  time 
to  do  her  column  now  that  daughter  Chelsea  is  out 
of  the  White  House  and  across  the  country  at 
Stanford  University.  Of  course,  Clinton  still  has 
numerous  other  things  to  do,  but  these  things  can 
be  fodder  for  her  feature. 

For  instance,  the  first  lady  wrote  about  attending 
the  late-summer  funerals  of  Princess  Di  in  London 
and  Mother  Teresa  in  Calcutta.  She  has  also  dis¬ 
cussed  meeting  people  such  as  South  African 
leader  Nelson  Mandela  and  baseball  great  Ernie 
Banks,  one  of  her  childhood  heroes.  And  she  talks 
about  life  in  the  White  House. 

Clinton,  as  first  lady,  obviously  has  experiences 
much  different  than  those  of  the  average  person. 
The  columnist  said  she  tries  to  write  about  her 
activities  in  a  way  that  gives  readers  sort  of  an 
over-the-shoulder  view. 

“I  come  from  these  experiences  enriched,” 


Clinton  stated.  “I  wish  1  could  take  every'  American 
with  me.” 

The  first  lady  also  does  columns  about  people 
—  often  women  and  children  —  who  are  not 
widely  known.  She  wrote,  for  instance,  about  a 
White  House  volunteer  who  died  of  breast  cancer. 
Clinton  also  wrote  about  a  young  woman  she  met 
in  Thailand  whose  family  sold  her  into  prostitution 
and  then  refused  to  take  her  back  after  she  con¬ 
tracted  AIDS. 

Clinton  confessed  to  doing  a  couple  of  columns 
responding  to  criticism,  but  said  she  tries  to  avoid 

those  kind  of  pieces.  She  noted  - _ _ 

that  becoming  too  focused  on 
negative  attacks  can  be  a  big 
mistake. 

“I  try  to  take  criticism  serf-  K  ^ 
ously  but  not  personally,” 

Clinton  said.  “If  you  get  con¬ 
sumed  by  what’s  said  about  you 
on  television  or  in  the  newspa¬ 
pers,  you  can’t  do  your  work.” 

One  audience  member, 

Houston  Chronicle  executive 
vice  president/editor  Jack  Loftis, 
asked  how  Clinton  feels  when  a 
paper  cancels  her  column.  Hillary  Rodham  < 

“I  just  assume  it’s  political,” 
she  joked. 

Clinton  did  emphasize  that  her  column  “is  not 
political  in  ways  that  should  cause  people  to  be  in 
an  uproar.”  She  also  noted  that  “my  husband  is  not 
running  again.” 

When  Bill  was  running  last  year,  some  papers 
pulled  the  first  lady’s  column.  Clinton  said  she 
appreciated  the  honesty  of  editors  who  said  they 
had  to  drop  the  feature  to  avoid  the  appearance  of 
favoring  her  husband. 

The  first  lady  still  has  close  to  2(K)  newspaper 
clients,  according  to  Newcombe,  including  regular 
and  occasional  subscribers.  A  number  of  the 
papers  are  in  such  overseas  locales  as  Germany, 

Italy,  Japan,  Poland,  Saudi  Arabia  and  various  parts 
of  Latin  America. 

A  columnist  with  more  than  5(X)  papers,  Heloise 
of  King  Features  Syndicate,  asked  Clinton  if  she 
had  any  advice  she  could  offer  for  “Hints  from 
Heloise”  on  the  subject  of  parents  sending  their 
kids  off  to  college. 

Clinton  replied  that  parents  may  have  melancholy 
feelings,  but  they  should  “keep  in  mind  how  excited 
and  happy”  their  children  are,“be  available  to  listen” 
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Work  Feature  Is 
With  Universal 


and  “keep  very, 
very  busy.” 

Another  mem¬ 
ber  of  the  NFC  — 
which  includes 
syndicate  execu¬ 
tives,  newspaper 


Fell,  a  imco/«  (Neb.)yoMrw«/ 5/ar  edito-  j  NOW  being  dis- 

rial  cartoonist  and  freelancer.  W  tributed  by  Universal  Press 

AAEC  directors  include  David  Horsey  i  Syndicate. 

of  the  Seattle  Post-  _ ^  i  Mildred  Culp’s  weekly  column  — 

Intelligencer  and  I  ^  which  began  five  years  ago  —  discusses 

NAS,  Jack  Ohman  ^  j  workplace  problems  and  how  to  deal 

of  the  Portland  i  with  them,  balancing  one’s  joh  and  home 

Oregonian  and  j  life,  and  other  topics. 

Tribune  Media  j  The  Seattle-based  Culp  runs  Executive 

Services,  and  V.  j  Directions  International,  a  workplace 

Cullum  Rogers,  ^  j  consulting  firm  that  she  founded  in 

who  does  free-  |  j  1981.  She  has  advised  more  than  4,000 

lance  editorial  car-  i  clients. 

toons  for  the  |  Culp,  who  has  a  Ph.D.  from  the  Uni- 

Independent  #7  j  versity  of  Chicago,  hxs  also  appeared  on 

weekly  magazine  uUKUmMi ! Hi  j  radio  and  authored  Be  W^>rfeW/se.-^efoo/- 
in  Durfiam,  N.C.  Joel  Pett  i  ing  Your  Work  for  the  21st  Century. 

\  The  formerly  self-syndicated  “Woric- 

T  A  Tim  PC  Mr»\/P  1  including 

i-llllwo  iVl\JVC'  j  the  Houston  CBromc/e,  Jackson,  Miss., 

HpItTC  T’lipnt  T  ict  '■  Rochester  (N.Y.)  De- 

ncipa  V_.11C11L  I  fnocrat  and  Chronicle,  and  Rockford 

COPLEY  NEWS  SERVICE  has  picked  :  (Ill.)  Register  Star. 

up  .several  more  clients  for  Mike 
Ramirez  since  he  accepted  an  offer  to 
become  the  Los  Angeles  Times  editorial 
cartoonist  last  month. 

New  subscribers  include  the  Arizona 
Republic,  Austin  American-Statesman, 

Dallas  Morning  News,  Denoer  Post,  San 
fose  Mercury  News,  Santa  Rosa,  Calif., 

Press  Democrat  and  Shreveport,  La., 

Times. 

Ramirez,  a  1994  Pulitzer  Prize  winner, 
was  previously  staff  editorial  cartoon¬ 
ist  for  the  Memphis  Commercial 
Appeal. 


Rick  Newcombe 


Amari  Is  Elected 
Prez  Of  The  NFC 


JANE  AMARI  HAS  been  elected  to  a 
two-year  term  as  president  of  the 
Newspaper  Features  Council. 

Amari,  who  is  executive  editor  of  the 
Wilmington,  Del.,  A'ews  foumal,  suc¬ 
ceeds  Creators  Syndicate  President  Rick 
Newcombe  at  the  NFC  helm. 

Moving  from  second  to  first  vice  pres¬ 
ident  is  Steve  Christensen,  vice  president 
and  general  manager  of  the  Los  Angeles 
Times  Syndicate. 

Moving  from  sec¬ 
retary/treasurer  to 
second  vice  presi¬ 
dent  is  Sue  Smith, 
deputy  managing 
editor  of  the  Dallas 
Morning  News. 

And  the  new 
secretary/treasurer 
is  Sid  Goldberg, 
senior  vice  presi¬ 
dent  and  general 
manager  of  United 
Media. 


Three 
^  special 
sections 
for  your 
Christmas 
wish  list. 


‘Ernie’  Attracting 
Swedish  Visitors 


0  ’Tis  the  Season 

^  Yuletide 
Entertaining 

0  Santa’s  Sleigh 


Jane  Amari 


The  new  jersey  city'  of  Bayonne  — 
not  usually  known  as  a  tourist  hot 
spot  —  recently  drew  three  Swedish  vis¬ 
itors  thanks  to  “Ernie.” 

Bud  Grace’s  comic  is  set  in  Bayonne,  a 
town  near  New  York  City.  The  King 
Features  Syndicate  strip  is  very  popular 
in  Sweden,  where  it  has  even  spawned 
a  monthly  comic  book  that  uses 
the  Bayonne  Web  site  to  add  realistic 
touches. 

According  to  the  fersey  Journal,  the 
trio  of  tourists  ended  their  visit  by  pick¬ 
ing  up  some  Bayonne  postcards  before 
heading  back  to  their  New  York  City 
hotel. 


Ramirez  Is  Prez 
And  Pett  Will  Be 


The  best  gift 
you  can  give 
your  readers  tins 
holiday  season. 


JOEL  PETT  IS  the  new  president-elect 
of  the  Association  of  American 
Editorial  Cartoonists. 

He  was  elected  to  succeed  Mike 
Ramirez,  who  automatically  moves  up  to 
AAEC  president  for  1997-98. 

Ramirez  is  with  the  Los  Angeles  Times 
and  Copley  News  Service,  and  Pett  is 
with  the  Lexington  (Ky.)  Herald-Leader 
and  North  America  Syndicate  (NAS). 


t:all  our  elves  at 


Editor  &  Pi'BiJSHER 


October  4, 1997 


http://www.mediainfo.com 


SYNDICATES/NEWS  SERVICES 


Comic  Turns  10 
With  A  Web  Site 

FF  THE  MARK”  is  celebrating  its 
VV  10th  anniversary  with  the  launch 
of  a  Web  site. 

The  site  (www.offthemark.com)  has 
an  archive  of  more  than  100  cartoons 
under  subjects  such  as  cats,  dogs,  com¬ 
puters  and  Dr.  Seuss.  It  also  offers  infor¬ 
mation  about  cartoonist  Mark  Parisi, 
drawings  by  his  3-year-old  daughter,  and 
more. 

Parisi  —  whose  offbeat  comic  panel 
has  more  than  100  newspaper  clients  — 
is  with  the  Melrose,  Mass.-based  Atlantic 
Feature  Syndicate. 

Food  Feature  Is 
At  10- Year  Mark 

“C  UPERMARKET  SAMPLER”  HAS  tur- 
O  ned  10,  according  to  Universal 
Press  Syndicate. 

The  point<ounterpoint  column  fea¬ 
tures  reviews  of  new'  grocery  products 
by  dietitian  Bonnie  Tanch'  Leblang  and 
junk  food  fanatic  Can)lyn  Wyman. 

For  the  anniversary,  the  food  critics  did 
columns  picking  the  best  and  worst  new 
ftxxl  products  of  the  past  decade. 

‘Comic  Capers’ 
Event  In  Florida 

Three  king  FEATLIRES  syndicate 
cartoonists  participated  in  a  Sept.  27 
event  to  benefit  Tampa  Bay  area  schools. 

Appearing  at  Barnes  &  Noble  stores 
were  “Blondie”  writer  Dean  Young  and 
artist  Denis  Lebrun,  and  “Hagar  the 
Horrible”  cartoonist  Chris  Browne. 

The  “Comic  Capers”  event  also  fea¬ 
tured  Tampa  Tribune  NIE  staffers  lead¬ 
ing  kids  in  activities. 

Gamma  Names 
Feature  Editor 

OUVER  MORRIS  HAS  been  named 
feature  editor  of  the  Gamma 
Liaison  photojournalism  agency. 

Morris  was  previously  a  staff  photog¬ 
rapher  and  photo  editor  at  Ixtng  Island, 
N.Y.,  Newsday  and  New  York  Newsday. 
He  also  worked  for  the  Los  Angeles 
Times,  Time  magazine  and  other  publica¬ 
tions. 


Rubik’s  Content 
On  Kid  Web  Site 

The  CURIOCITT'  web  site  now  fea¬ 
tures  puzzles,  games  and  other  con¬ 
tent  relating  to  the  Rubik's  Cube  (http;// 
freezone.com/tmf/nibiks). 

The  Rubik’s  material  is  also  appearing 
in  the  syndicated  Curiocity  for  kids 
monthly  publication  and  “Curiocity’s 
Brainstorm”  weekly  newspaper  page 
from  Thomson  Target  Media. 

NSNC  Offering 
Tape  And  Book 

The  NATIONAL  SCXTETT’  of  News¬ 
paper  (x)lumnists  is  selling  a  video¬ 
tape  of  its  2()th  annual  convention. 

The  meeting  —  held  this  June  in 
■Williamsburg,  Va.  —  featured  a  speech  by 
NSNC  Lifetime  Achievement  Award  win¬ 
ner  David  Broder  of  the  Washington  Post 
and  Washington  Post  Writers  Group,  an 
address  by  Post  ombudsman  Geneva 
Overholser,  various  seminars,  and  more. 

To  order,  send  a  $30  check,  payable  to 
NSNC,  to  Dave  Lieber,  Star-Telegram/ 
Northeast,  3201  Airport  Freeway,  Bed- 
ford,TX  7(^021. 

Also  available  is  a  b<x)k  containing  the 
winning  columns  by  the  organization’s 
1997  award  recipients.  Send  a  $15 
check,  payable  to  NSNC,  to  NSNC  Btxtks, 
EO.  Box  1203,  KeUerTX  76244. 

The  deadline  for  both  offers  is  Oct.  3 1 . 

A  Cyber-Space 
Did  Not  Belong 

An  extra  space  was  inadvertently 
placed  in  the  address  for  Dave 
Lieber’s  video  column  in  a  recent  story 
(£(S’P,Sept.  20,  p.  36).  The  correct  URL  is 
http://www.star-telegnim.com/homes/ 
wow/lieber/video/ 


The  Universal  food  critics 

Internet  Column 
Has  New  Writer 

JOHN  CHILD  HAS  succeeded  Norm 
Jones  as  author  of  the  “Internet 
Answers”  column  from  (ilobe  Syndicate. 

:  Child  is  Webmaster  for  the  state  of  Utah. 


1WM'  lAOSf  &£■  SoMf" 
Vl(5rro6/  ivr 

SO  ^ 


"off  the  mark" 


I  "Crock,”  hy  Bill  Rechin  and  Don  Wilder  of  North  America  Syndicate,  has  a  new  baby 
:  character  named  Otis.  Maggot  and  Grossie  are  the  proud  parents. 
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Curmudgeon 

Continued  from  page  5 
content,  thank  G<xl. 

Yet,  his  most  lasting  legac>'  will  be 
what  he  and  his  three  sidekicks,  John 
Quinn,  John  Seigenthaler  and  Jerry'  Sass, 
did  to  bring  minorities  and  women  into 
the  news  business  and  to  nudge  them  up 
the  ladder.  No  publisher  can  touch  their 
record  on  employment  diversity'. 

The  $50  million  Newseum,  in  Rosslyn, 
Va.,  the  latest  Neuharth  creation, 
intrigues  one.  Here,  the  news  summary' 
wizard  has  created  the  largest,  most 
scholarly,  most  comprehensive  history  of 
communications,  from  the  ancient  wall 
scratchings  to  the  latest  marv  els  of  cyber¬ 
space.  This  is  the  latest  creation  of 
Neuharth’s  $900  million  international 
Freedom  Forum,  which  has  turned  its 
concern  and  generosity  to  promoting 
“free  press,  free  speech  and  free  spirit”  all 
over  the  world. 

What  next.  Creed  and  Al?  Every  good 
person  has  at  least  three  careers  in  their 
btxly'  and  soul. 


Call  To  Arms 

Continued  from  page  16 

the  answers  can  be  found  in  Americans’ 
attitudes  toward  free  speech. 

Although  surveys  have  shown  that 
people  believe  in  the  First  Amendment 
in  the  abstract,  they  waffle  when  the 
principle  touches  on  an  issue  close  to 
them,  he  explained,  in  what  he  called  the 
“but  factor.” 

“School  and  library  boards,  city  coun¬ 
cils,  state  and  federal  legislators  proclaim 
they  believe  in  the  First  Amendment  ‘but’ 
then  launch  another  proposal  to  regulate 
speech,”  McMasters  said.  Yet,  he  went  on, 
the  officials  are  simply  reflecting  their 
constituencies. 

“Indeed,  we  believe  in  free  speech  for 
ourselves,  but  for  the  most  part  we  are 
not  so  sure  about  others,  especially  those 
whose  words  offend  our  taste,  corrupt 
our  children,  or  challenge  our  convic¬ 
tions,”  he  said.  “When  asked  to  counte¬ 
nance  the  very  speech  the  First  Amend¬ 
ment  was  drawn  to  protect  —  the 
speech  of  the  radical,  the  rascal,  even  the 
revolting  —  we  become  unsure.” 

Fortunately,  the  speaker  observed,  the 
courts  turn  back  the  more  outrageous 
First  Amendment  attacks,  but  the  assaults 
keep  coming  and  sometimes  prevail. 

Besides  a  joint  alarm  to  be  sounded  by 
the  press  and  other  institutions  devoted 
to  free  speech,  McMasters  offered  these 
countermeasures: 

♦  Fight  laws  and  regulations  when 
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they’re  proposed. 

♦  Help  elect  those  who  understand  the 
need  for  free  speech  in  a  demcxrracy'. 

♦  Take  advocates  of  First  Amendment 
restrictions  to  court  when  necessary'. 

♦  Educate  the  public  about  “the  funda¬ 
mental  freedoms  underlying  this  democ¬ 
racy.” 

“We  must  make  the  case  that  to  insist 
that  some  ideas  are  forbidden,  some 
images  are  criminal,  some  words  are 
tabcx)  is  to  rob  both  scxriety  and  the  indi¬ 
vidual  of  their  vigor  and  ultimately  their 
future,”  declared  McMasters. 

The  conference  was  sponsored  by  the 
California  First  Amendment  Coalition, 
Freedom  Forum’s  Pacific  Coast  Center, 
the  First  Amendment  Project  and  the 
Northern  California  chapter  of  SPJ. 


Lab 

Continued  from  page  22 

ads  in  the  downtown,  and  since  we 
weren’t  getting  a  lot  of  revenue,  there 
wasn’t  a  lot  of  risk  for  us,”  she  explained. 
“We  thought  there  was  a  lot  to  gain  from 
working  with  the  downtown.  The 
Grapevine  helped  show  the  downtown 
merchants  the  value  of  advertising.” 

The  Grapevine  is  distributed  free  to 
downtown  businesses,  local  hotels  and 
motels  and  the  'YMCA.  The  Domino’s 
Pizza  .shop  distributes  about  1,000 
copies  with  its  deliveries  each  month. 

In  its  first  year,  the  unique  paper  has 
proven  to  be  a  success.  More  than  40 
downtown  businesses  have  advertised, 
and  its  feature  stories  offer  additional 
exposure  for  local  businesses. 

“The  Neu’s  couldn’t  have  created  this 
paper  on  its  own,”  Nichols  said.  “It  would¬ 
n’t  have  the  impact  that  the  Grapevine 
does.” 

But  perhaps  most  importantly,  high 
school  students  have  had  a  chance  to 
learn  reporting,  writing,  selling,  and 
design  skills  and  to  “try'  on”  the  world  of 
newspaper  work. 

“I’ve  learned  a  lot  ju.st  from  interacting 
with  people  at  the  paper,”  explained 
Kiric.  "When  you  have  a  chance  to  work 
with  or  watch  professionals,  you  pick  up 
skills  you  wouldn’t  have  otherw'ise.” 


Shop  Talk 

Continued  from  page  52 

only  from  people  who  knew  me  but 
from  a  number  of  people  who  read  the 
newspaper  and  took  time  to  find  out 
where  1  live. 

“But  as  far  as  any  deals  from  Holly¬ 
wood  or  anything  like  that  —  nothing,” 
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he  joked. 

His  short  story'  dealt  with  a  plattxm  of 
black  American  soldiers  preparing  for 
battle  in  the  trenches  of  France  in  World 
War  I.  The  story  grew  out  of  a  writers’ 
group  exercise  in  which  writers  were 
a.ssigned  to  develop  .stories  fn)m  a  selec¬ 
tion  of  words.  In  this  case,  the  color 
selected  w'as  crawdad  bn)wn,  but  instead 
of  using  it  as  a  color,  Pribish  created  a 
character  by  that  name.  He  also 
researched  World  War  I  soldiers  using 
Dayton’s  library,  the  Internet,  and  a  d(KU- 
mentary  about  African-American  troops. 

Sidlo  said  the  is.sue  of  publishing  fic¬ 
tion  in  the  newspaper  an)se  a  few  years 
ago  in  discussions  over  whether  a  staffer 
should  be  allowed  to  write  a  short  story' 
for  the  paper’s  Christmas  edition. 

“There  was  debate  about  whether  fic¬ 
tion  had  a  place  in  the  newspaf)er,”  Sidlo 
.said.  “There’s  a  fair  amount  of  historic 
precedence  for  publishing  fiction  in  the 
newspaper.  We  thought  it  would  be  a 
special  treat  for  readers  and  not  violate 
any  ethical  codes  if  we  clearly'  labeled  it 
as  fiction.  We  have  got  gtxxl  feedback 
and  have  done  it  every  year  since.” 

The  Daily  News  is  al.so  try  ing  other 
things,  editor  Jennings  added. 

“We  have  a  30-day'  serial  story  planned 
before  the  end  of  the  year  about  a  real- 
life  drama.  We  hope  our  readers,  even  the 
casual  ones,  will  get  into  this  series  and 
look  forward  to  it  every  day  for  a  month,” 
Jennings  said. 

“Do  we  know  how  to  do  something 
like  this  properly?  We’ll  see.  We’ve  never 
done  it  before,  and  our  readers  have 
never  seen  it  before,”  Jennings  said.  “Cer¬ 
tainly'  we  ought  to  be  willing  to  take 
some  risks  and  expand  our  view  of 
what’s  possible  on  the  pages  of  our 
newspaper.” 


API  Scholarships 

The  GEORGIA  PRESS  Educational 
Foundation  recently  presented 
scholarships  to  Stacy  T.  Jennings  of  the 
Savannah  Morning  News  and  Anne 
Cordiero  of  the  Coastal  Courier, 
Hinesville,  to  attend  upcoming  American 
Press  Institute  seminars. 

Jennings,  marketing  manager  for 
the  Morning  News,  will  attend  API’s 
“Managing  Newspaper  Marketing”  semi¬ 
nar.  Cordiero,  a  staff  writer  for  the 
Courier,  will  attend  the  seminar  entitled, 
“Editing  the  Weekly'/C:ommunity'  Newv 
paper.” 

Both  seminars  will  be  held  at  the 
API  building  in  Reston,  Va.  GPEF  will 
pay  $2,500  in  tuition  and  travel  expenses 
for  each  scholarship  recipient  to  attend. 
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FEATURES  AVAILABLE 


ASTROLOGY 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  {8001  322-5101 
http:/ /www.time-data.com 
e-mail:  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


CELEBRITY  PROFILES 


NO  MAJOR  syndicate  offers  a  weekly 
face-to-face  celebrity  profile  column, 
“REEL  TO  REEL"  is  filling  that  void  for 
more  than  3  million  readers.  We  don't 
do  phoners  or  press  junkets,  and  unlike 
most  wire  copy,  we  don't  shamelessly 
promote  o  celebrity's  latest  project. 
Stars  include:  Dennis  Miller,  Jane 
Seymour,  Julia  Louis  Dreyfus,  Rod 
Steiger.  Contact  Dave  Fantle,  (414) 
352-7966,  FAX:  (414)  352-8598, 
E-mail:  dcivereel@execpc.com 


ENTERTAINMENT 


"HOLLYWOOD-BEHIND-THE- 

SCENES" 

by  award-winning  columnist.  Gossip, 
news,  pictures  in  hot  format.  Camera- 
ready.  Competitive  rates.  Weekly. 

L.A.  Features  Syndicate  (800)  959-9977 


ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 

(810)  751-01 68/Avanti  1 054@aol.com 


HUMOR 


COPING  in  the  COUNTRY 

The  definitive  midlife  neurosis  column. 
Clear  Creek  Features,  Box  35, 
Rough&Ready,  CA  95975. 


I  WRITE  FOR  FREE 

“Diversions"  -  the  weekly  3-minute 
comic  short  story.  Fast-paced  fun  for  a 
wide  audience.  650  words.  3  recent 
awards  from  Washington  Press  Asso¬ 
ciation  and  Society  of  Professional 
Journalists.  Recognized  as  the  funniest 
column  in  the  history  of  Western  Civili¬ 
zation. 

“If  it's  free,  how  can  it  be  good?" 

Believe 

Call  for  samples:  (619)  435-2514 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794 
Fax  (409)  295-9624 
P.O.  Box  1972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-7617 


REUGION  NEWS 

FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 


The  communication 
link  of  the 
newspaper 
industry  every 
week  since  1884. 


Interactive 

Sites  and 

Services 

Directory 


Products  and  Services  Directory  Schedule 
October  18  •  November  15  December  6 

Sites  and  Services  Directory  Schedule 
November  8  •  December  G 

To  Advertise  here,  call  (212)  675-4380 
ext.  171 
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ANNOUNCEMENTS 

INVESTORS  WANTED 

NEWSPAPER  BROKERS 

INVESTMENT  OPPORTUNITY 
Internet  production  company,  seeks 
investors/Publisher.  Company  syn¬ 
dicates  live  content  to  on-line  newspa¬ 
pers  and  other  publishers.  Uniaue 
opportunity  with  solid  business  plan 
and  payout.  Founder  has  strong  enter¬ 
tainment  background  (Time  Warner). 
Contact  RICHARD  at  (561)  835-1380 
or  richard@boldly.com 

BILL  MAnHEW  COMPANY  conducts  j 
professional,  confidential  negotiations  : 
for  sale  and  purchase  of  highest  qual-  | 
ity  daily  and  weekly  newspapers  in  the  j 
country.  Before  you  consider  sole  or  ■ 
purchase  of  a  property,  you  should  call  1 
(813)733-8053  j 

or  write  Box  3364,  Clearwater  Beach,  | 
FL  34630.  No  obligation  of  course.  I 

NEWSPAPER  APPRAISERS 


74  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  od  this  page. 


ANNUAL  REPORTS/APPRAISALS 
KAMEN  &  CO.  GROUP  SERVICES 
(516)  379-2797/(813)  786-5930 


Appraisals/Brokeroge 
Call  Dicl(  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


DAVID  R.  STILL 

Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
PO.  Box  442 
Clorlrsburg,  MD  20871 
Larry  Grimes-Pres.-(301)  540-0636 
Tom  Sexton,  NE  (800)  444-5297  ext.  1 94 
Wren  Barnett,  South  (704)  698-0021 
Stephen  Klinger- SWest/West 
(505)  524-0122 


CASH  OUT.  Merger/ Acquisition. 
Joint  Venture.  Capitalization. 
Restructuring.  Reorganization. 
JMPC.  Est.  1983,  (614)  889-9747. 


DORAAAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 
1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 


GAUGER  MEDIA  SERVICE,  INC. 
David  Gauger  for  Appraisals  &  Sales 
P.O.  Box  627,  Raymond  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


JAMES  W.  HALL,  JR. 
Newspaper 

Soles,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)566-7198 
Fax  (334)566-0170 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peochtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fox  (404)  364-6533 
Lon  W.  Williams 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-  Investments 
Management- Brokers 
P.O  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
ExperierKed  -  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  8521 5 
(602)  807-7791  FAX  (602)  807-7795 


RICKENBACHER  MEDIA  CO. 

Your  broker  for  Southwest 
and  Middle  America. 

6731  Desco  Drive 
Dallas,  TX  75225 

(214)  265-9300  Fox  (214)  369-6496 


NEWSPAPERS  FOR  SALE 


UNDER  10%  DOWN,  easy  terms.  Lor^ 
profitable  history,  only  weekly  in 
county.  Owners  retiring.  Bill  Berger, 
ATN,  Inc.,  (512)  476-3950,  1801 
Exposition  BW,  Austin,  TX  78703. 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  http://www.cribb.coin 


Confidential  Appraisal  lor  Bolitho-Cllbb 
Estate,  ESOP,  Partners,  &  AsSOCiateS 

Bank  Tax,  Stock,  Assets  Newspaper  Brokerage 

Establlshad  In  1923  .  _  * 

1  Annette  Park  Driva,  Bozeman,  40d*5oD*OO21 

MTS971S  e-mail:  icrlbbOimt.net  Fax  406-586-6774 


NEWSPAPERS  FOR  SALE 


UPSTATE  NEW  YORK:  Quality 
shopper  in  desirable  area,  $1.2  million 
revenues,  excellent  cash  flow. 

BOLITHO-CRIBB  &  ASSOCIATES 
John  T.  Cribb  (406)  586-6621 


Estmbllthnd  In  1923 
1  Annette  Park  Driva,  Bozeman, 
John  T.  Cribb  MT  S971S  e-mail:  jciibbOimt.net 


leasant,  small  community  living  and 


metro  area  advantages.  Sales  are  near 
$350,000  range  with  positive  cash 
flow.  Sellers  seeking  well-financed 
buyer  with  cash  to  handle  needs  of 
shareholders.  Sound  investment 
opportunity  to  grow  business  and 
enjoy  a  rewarding  lifestyle.  Quolified 
cash  buyer  only,  please.  Don't  delay, 
cantact  Richard  L.  Hare,  president. 
Hare  Associates,  Inc.,  62  Block  Walnut 
Drive,  Rochester,  NY  14615. 

Phone:  (716)  621-6873 
Fax:  (716)  621-4197 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  odd  paid  newspapers 
to  its  group  of  fine  publicotions.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  ard  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  connden- 
tial.  Reply  to  Box  071 48,  Editor  &  Pub¬ 
lisher. 


pubucahons  for  sale 


GLOSSY  BI-WEEKLY  city  tabloid  mag¬ 
azine  for  sale  serving  a  highly  affluent 
Southern  California  manret.  Solid, 
profitable  history  with  a  prestigious  od 
base.  Contact  the  Andrew  Lawler 
Company  at  (71 4)  63 1  -7660. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372. 


2  LINES  5  into  1  Muller  Martini  227 
inserting  machines  will  sell  all  or  add 
on  pockets,  as  is  rebuilt  or 
remanufactured.  Call  Andrew 
(903)  596-6250 


ALL  MAILROOM  EQUIPMENT 
MUaER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 

MULLER  MARTINI 
REBUILT  227S  INSERTERS 
TANDEM  &  ADD-ON  POCKETS 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 
www.midAmericagraphics.com 
email:  dkgeorge@midAmerica- 
graphics.com 


NEWSPRINT  FOR  SALE 


30#  -  28#  -  25#-  22  1  /2#  -  ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


OPERATIONS  CONSULTANTS 

FACIUTIES/PRESS/OPERATIONS 
Small/Medium/Large  Newspapers 
Telephone/Fax  (813)  781-5550 
Walt  Hempton 
Print  Media  &  Graphics 


SCITEX  EQUIPMENT 
Raystar  with  spare  parts,  prism  32 
workstation,  smart  scanner.  Contact 
Bill  AAasucci,  (516)  843-2265 


8/u  Calor  King  w/KJ8  folder,  1978 
but  rebuilt  1995  w/all  new  cylinders, 
running,  best  offer,  (91 3)  362-01 1 9. 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


QtuMcy  dul  makes  an  Impression  seorldwide 

^^aR/efirr 

xT  Sficct  from: 

(  S  .  I  □  CompWa  Presses  tJ 

\J  O  Addrtioos  to  Existing  Presses  , 

O  icolor  Setethtes  Lr’""^ 

rn  O  4-Hi  Arrengenrents 
a  Stacked  Unrts 
\  □  Integral  Roll  Stand  Umts 
0  Half  and  Quarter  Folders 
I  \  □  Cutoff  20“  -  2VA‘  -  22"  •  22ya‘ 

^  0  18,500  to  30,000  IPH 

SALES  -  SERVICE  -  PARTS  A  |  VA 
Phone:  (770)  552-1528  MLIM 
Fax:  (770)  552-2669  BRAPHCS  if 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fox  (816)  887-2762. 
vrtvw.midAmericagraphics.com 
email:  dkgeorge@midAmerica- 
graphics.com 


URGENT! 

Searching  for  a  9-  to  10-unit  Urbanite 
press  with  or  without  3-colour  unit. 

Tel:  (973)  541-8891 
Fax:  (913)  541-8960 


WANTED  DEAD  OR  AUVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fox 

WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-581 7  Fox  (770)  590-7267 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 

36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

“ResponseABILITY" 
Nationwide  TELEMARKETING 
(800)  950-8475 
Horace  Southward 


17  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


CIRCULATION  2000  INC. 
Outside  Crew  Sales,  Turn-Key 
Alternative  Start  Pressure 
Storefronts  &  Seminars 
(800)  798-5667 
E-mail:  CIRC2000@aol.com 


CIRCULATION  SERVICES 

CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


GROWING  NIE  &  HOME  DEUVERY 
CIRCULATION  IS  SPEQRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


HEADUNE  PROMOTIONS  INC. 
Telemarketing  Programs 
Designed  to  respond  to  your  needs. 
Dennis  McQuillan  (800)  260-9823 


LEVIS  NATIONAL,  INC. 
SINCE  1968 

'We  Deliver  More  Homes  to 
Your  Newspaper" 
Guaranteed  Quality  Telemarketing 
1  (800)  889-6793 


NEWSPAPER  EXECUTIVE  SEARCH  ■  NEWSPAPER  EXECUTIVE  SEARCH 


Established  1975 


“Executive  search,  recruitment  and 
placement  services. ..to  fit  your  needs; 

Haas/Watkins  &  Associates 
713-977-8955  Fax  713-777-0910 


CIRCULATION  SERVICES 


PHONEROOM/CALL  CENTER 
NEED  A  CHECK  UP? 

The  phoneraom  doctor  is  making 
house  calls  to  increase  sales  in  your 
phoneroom/call  center.  This  is  no 
“consulting  job,"  this  is  hands-on  sales 
training  for  your  Telemarketing  Man¬ 
ager  and  their  telemarketers.  Excellent 
rates!  Excellent  results!  Call  the 
PHONEROOM  DOCTOR  now: 

800-274-1004 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUa  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


TELESERVICE  TECHNOLOGIES,  INC. 
Serving  America's  finest  newspapers. 
Subscription  sales,  renewal  programs, 
customer  surveys 
Call  1-888-TST-SEa,  today 


COMPUTER  SERVICES 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)791-3301 
http://www.fakebrains.com/scout. 


MAILROOM  SERVICES 


LOUIS  ALLIS  DRIVE  PROBLEMS? 
New  Drive  Controller  Conversions 
For  848,  1 372,  1 472  Inserters 
-Direct  Replacement- 
T  D  Controls  Inc.  (610)  691-3613 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOa  FREE  (800)  657-21 10 


Run  your  ad  for  12,  26 
or  52  issues  to  increase 
awareness  while 
benefitting  from  our 
low  contract  rates.  Call 
(212)  675-4380  ext  171 


HELP  WANTED 


ACADEMIC 


FACULTY  POSITIONS,  JOURNALISM: 


ADMINISTRATIVE 


GENERAL  MANAGER 


_ ACADEMIC _ 

THE  UNIVERSITY  OF  SOUTH  CARO- 
UNA  College  of  Journalism  and  Mass 
Communications  seeks  applicants  (or  a 
full-time,  year-to-year  faculty  position 
at  the  rank  of  instructor,  available 
August  1998.  Minimum  five  years  pro¬ 
fessional  experience  in  print  journal¬ 
ism,  with  the  majority  of  that  experi¬ 
ence  in  copy  editing  and  layout/ 
graphic  design.  Bachelor's  degree 
required.  The  successful  applicant  will 
teach,  coach  and  mentor  in  a  senior- 
level  newspaper  laboratory  where  stu¬ 
dents  publish  a  weekly  print  and  on¬ 
line  newspaper,  and  will  teach  entry- 
level  graphic  design  courses  for 
advertising  and  pubnc  relations  stu¬ 
dents.  The  complete  announcement  is 
at:  http://wvrw.jour.sc.edu 

Screening  begins  in  November  1 997. 

Apply  with  full  vitae/resume,  a 
portfolio  and  the  names,  addresses, 
and  telephone  numbers  of  three 
references  to: 

Dr.  Kenneth  Campbell,  Chair 
Print  Journalism  Search  Committee 
College  of  Journalism  and 
Mass  Communications 
University  of  South  Carolina 
Columbia,  SC  29208 

The  University  of  South  Carolina  is  an 
equal  opportunity  employer  and  specif¬ 
ically  invites  and  encourages  applica¬ 
tions  from  women  and  minorities. 


_ ACADEMIC _ 

CREIGHTON  UNIVERSITY-Assistant  Pro¬ 
fessor  (tenure  track)  in  journalism-mass 
communication  program  (B.A.,  B.S., 
junior/senior  majors).  Teach  core. 
News  Sequence  courses.  Minimum  five 
years  professional  news  experience, 
Ph.D.  or  significant  progress  toward 
Ph.D.,  teaching  experience,  record  of 
scholarship  required.  Start  August 
1998.  Position  open  until  filled.  Send 
letter,  vita,  transcripts,  three  letters  of 
reference  (directly  from  sources),  evi¬ 
dence  of  teaching  competence,  state¬ 
ment  of  research  interests  to:  Dr.  Eileen 
M.  Wirth,  interim  chair.  Department  of 
Journalism  &  Mass  Communication, 
Creighton  University,  2500  California 
Plaza,  Omaha,  NE  68178.  FAX  (402) 
280-4730.  Creighton  University  is  a 
Jesuit,  Catholic  institution  that 
encourages  applications  from  qualified 
individuals  of  all  backgrounds  who 
believe  they  can  contribute  to  its  dis¬ 
tinctive  educational  traditions.  AA/ 
EOE.  Women  and  members  of 
minorities  encouraged  to  apply. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


The  Newhouse  School  at  Syracuse 
University  seeks  two  bright  energetic 
Assistant,  Associate,  or  Full  Professors 
to  teach  writing  and  editing  for  its  print 
journalism  programs.  Successful  can¬ 
didates  will  have  substantial  pro¬ 
fessional  experience,  preferably  with 
an  advanced  degree  and  with  teaching 
experience.  Both  positions  will  be 
tenure  track  and  salary  and  rank  are 
negotiable.  One  position  will  be  exclu¬ 
sively  in  the  magazine  program,  while 
the  second  position  will  be  split 
between  the  magazine  and  newspaper 
departments,  requiring  expertise  in 
both  areas.  Send  applications  to:  Joel 
Kaplan,  Chair,  Print  Search,  S.l. 
Newhouse  School  of  Public  Communi¬ 
cations,  215  University  Place, 
Syracuse,  NY  1 3244.  AA/EOE 

ADMINISTRATIVE 

GENERAL  MANAGER 

Leave  the  crowded  city  life,  crime,  and 
traffic  jams  behind.  Quality  family  life¬ 
style  is  what  this  central  Michigan  loca¬ 
tion  offers.  We  are  searching  (or  an 
experienced  community  weekly  man¬ 
ager  who  can  sell,  hire,  train  and 
motivate.  Must  be  able  to  thrive  in  a  com¬ 
petitive  market.  Excellent  potential  for 
advancement  in  our  large  weekly 
shopper  group.  Attractive  salary,  incen¬ 
tives,  and  benefits.  Send  letter,  resume, 
and  salary  requirement  to  Marketing 
Director  at  Box  08285,  Editor  &  Pub¬ 
lisher. 


The  Mendota  Reporter,  of  Mendota 
Illinois,  a  News  Media  Corporation 
newspaper,  seeks  an  individual  to  lead 
a  strong  proven  weekly  newspaper 
operation  in  the  heart  of  the  midwest. 
You  will  have  responsibilities  for  bot¬ 
tom-line  results.  The  ideal  candidate 
will  have  strong  organizational,  sales 
and  people  skills,  ^lary/performance 
bonuses  and  great  benefits  package.  If 
you  enjoy  the  environment  of 
opportunity  and  growth,  please 
forward  your  resume  to:  Tom  Coss, 
division  manager.  News  Media  Cor¬ 
poration,  P.O.  Box  46,  Rochelle,  IL 
61068. 

PUBLISHER 

Beautiful  South  Florida  location.  Must 
have  strong  background  in  community 
journalism  and  marketing.  Be  prepared 
to  immerse  yourself  in  the  community. 
This  is  a  challenging  position  that  will 
require  a  highly  motivated  and 
dedicated  person.  Competitive  salary 
with  unlimited  bonus  based  on  prof¬ 
itability.  Send  resume  with  pay  history 
and  references  to  Box  08284,  Editor  & 
Publisher. 

ADVERTISING 

ADVERTISING  SALES  MANAGER 
Large  weekly  shopper  85,000  weekly. 
Excellent  salary,  weekly  and  monthly 
bonus.  Call  K.  A.  Lesnar,  President 
(605)  339-3633  South  Falls,  SD. 
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HELP  WANTED 


ADVERTISING 


CLASSIFIED  ADVERTISING  AMNAGER 

A  truly  unique  career  opportunity  for 
on  experienced  classified  management 
professional  to  assume  leader^ip  of 
our  Classified  Department.  Community 
Newspapers,  Inc.,  publishes  weekly 
paid  circulation  newspapers  and  shop¬ 
pers  in  suburban  Milwaukee  with  com¬ 
bined  circulation  of  320,000.  We 
operate  from  a  new  office  facility  with 
stote-of-the-art  systems  in  suburban 
New  Berlin,  Wisconsin,  just  10  minutes 
west  of  Milwaukee. 

You'd  supervise  a  rapidly  growing 
department  which  is  producing  excep¬ 
tional  sales  growth.  You  will  need  to 
hove  a  strong  classified  background  to 
qualify.  Experience  in  planning  and 
implementing  sales  promotions  and 
telephone  sales  will  be  required. 
Accordingly,  we  are  seeking  a  sales  pro¬ 
fessional  with  at  least  five  years  of 
supervisory  experience.  We  offer  full 
benefits  including  a  401  (k)  program. 

E-mail  publisher  at: 
“cninews@execpc.com" 
or  send  resume  to: 

CNI  Newspapers,  Inc. 

P.O.  Box  510210 
New  Berlin,  Wl  53151 


CLASSIFIED  INSIDE 
SALES  SUPERVISOR 

The  Ledger,  located  in  beautiful 
Lakeland,  Florida,  has  an  excellent 
career  opportunity  in  its  Classified 
advertising  division.  This  pjosition  is 
responsible  for  both  inbound  (voluntary 
and  contract  staff)  telemarketing  sales 
representatives  (staff  of  1 5). 

The  ideal  candidate  will  possess  a  can 
do  attitude,  be  highly  creative  and 
motivated,  be  able  to  develop, 
coordinate  and  implement  projects  and 
hove  demonstrated  excellent  communi¬ 
cations  skills.  A  minimum  of  2-3  years 
successful  newspaper  inside  sales 
management  experience  is  necessary. 
The  Ledger  (79,500  daily  and 
97,279  Sunday)  a  New  York  Times 
Company,  offers  competitive  salary 
and  a  very  strong  benefit  package. 

Send  resume  to:  Nelson  Kirkland, 
classified  advertising  manager.  The 
Ledger,  P.O.  Box  408,  Lakeland,  FL 
33802. 

The  Ledger  encourages  applications 
from  those  with  diverse  backgrounds. 

The  Ledger  is  a  DRUG-FREE  workplace 

CLASSIFIED  SALES  MANAGER 
An  experienced,  highly  motivated  team 
player  is  sought  by  the  Daytona  Pen- 
nysaver,  a  73,000  circulation  weekly 
shopper  published  in  Volusia  County, 
Florida.  Responsibilities  include:  grow¬ 
ing  classified  advertising  revenues; 
developing  and  implementing  sales 
strategies;  and  training  and  leading  a 
diverse  sales  staff.  Qualified  applicants 
must  have  previous  advertising  sales 
management  experience,  excellent 
interpersonal  and  motivational  skills. 
Competitive  salary,  bonus,  excellent 
benefits. 

Reply  with  resume,  references,  salary 
requirements  to; 

Leonard  A.  Marsh 
General  Manager 
Daytona  Pennysover 
P.O.  Box  67 

Ormond  Beach,  FL  32175 
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ADVERTISING 


CLASSIFIED  REAL  ESTATE 
SUPERVISOR 

The  Ledger,  located  in  beautiful 
Lakeland,  Florida,  has  an  excellent 
career  opportunity  in  its  Classified 
advertising  division.  This  position  is 
responsible  for  the  Real  Estate  team 
(staff  of  5). 

The  ideal  candidate  will  possess  a  can 
do  attitude,  be  highly  creative  and  very 
motivated  to  succeed.  The  proper  indi¬ 
vidual  must  be  able  to  coordinate  pro¬ 
jects  and  have  denKxistrated  excellent 
communication  skills.  A  minimum  of  2- 
3  years  in  successful  Newspaper 
advertising  management  experience  is 
necessary. 

The  Ledger  (79,500  daily  and 
97,279  Sunday)  a  New  York  Times 
Company,  offers  competitive  salary 
and  a  very  strong  benefit  package. 

Send  resume  to:  Nelson  Kirkland, 
classified  advertising  manager.  The 
Ledger,  P.O.  Box  408,  Lakeland,  FL 
33802. 

The  Ledger  encourages  applications 
from  those  with  diverse  backgrounds. 
The  Ledger  is  a  DRUG-FREE  workplace 


RETAIL  ADVERTISING  MANAGER 

The  Times,  a  Gannett  newspaper  in 
Gainesville,  GA,  has  an  immediate 
opening  for  on  innovative,  success 
oriented  candidate  with  a  proven  track 
record  in  sales  and  management.  The 
ideal  candidate  will  possess  experience 
nrativating  and  challenging  a  team  of 
sales  professionals.  Creating  and 
executing  initiatives  to  grow  top  line 
revenue  and  increase  market  share, 
strong  field  work,  coaching,  excellent 
interpersonal/ communications  skills, 
budgeting  and  product  development 
experience  a  must.  Responsibilities 
include  a  department  of  1 1  employees; 
local,  national,  preprint  and  TMC 
budgets.  The  Times  offers  a  competitive 
salary  and  a  great  benefits  package 
including  medicol/dental/vision  insur¬ 
ance  coverage,  401  (k)  savings  plan, 
retirement  plan,  and  a  generous  vaca- 
tion/holiday  plan.  Qualified  candi¬ 
dates  should  send  a  letter  of  applica¬ 
tion,  resume,  and  salary  history  to  The 
Times,  Attn:  Human  Resources,  P.O. 
Box  838,  Gainesville,  GA  30503  or 
Fax  to  (770)  532-1368.  EOE/M/F/H 

TELEPHONE  SALES  MANAGER 

60,000  daily  has  an  immediate  open¬ 
ing  for  a  Classified  Telephone  Sales 
Manager.  The  successful  candidate  will 
manage  the  classified  call  center  oper¬ 
ations  to  assure  service,  sales  and 
productivity  standards  are  met. 

Qualifications:  College  degree  or 
equivalent  experience,  PC  literate  and 
a  minimum  of  2  years  experience  in  an 
inbound  call  center.  Strang  organiza¬ 
tional  skills  and  successful  sales  back¬ 
ground  are  essential.  Please  send 
resume  and  salary  history  to:  Box 
08297,  Editor  &  Publisher. 


ADVERTISING 


SALES  MANAGER  -  Self-motivated 
and  energetic  retoil  oriented  manager 
needed.  Successful  candidate  will  have 
demonstrated  the  ability  to;  train  & 
motivate  staff,  identify  sales 
opportunity  and  pursue  them  and 
manage  confidently  when  given 
independence.  Must  be  a  caring,  but 
results  oriented  manager  of  people, 
provide  excellent  customer  service  and 
thrive  in  highly  competitive  situations. 
Candidate  must  have  o  minimum  of 
five  (5)  years  outside  sales  &  manage¬ 
ment  experience,  preferably  in  print  or 
electronic  media.  If  you  have  a  proven 
track  record  as  a  creotive  revenue  pro¬ 
ducer  with  the  ability  to  develop  suc¬ 
cessful  employees,  consider  this  posi¬ 
tion  as  a  challenging  opportunity.  We 
offer  a  competitive  compensation  and 
benefit  package.  Send  resume  &  salary 
history  to  Dreana  Casto,  Patuxent  Pub¬ 
lishing,  Co.,  10750  Little  Patuxent 
Pkwy.,  Columbia,  MD  21044.  Fax: 
(410)  997-0885.  EOE. 


START-UP  GAY  NEWSPAPER 
ACCOUNT  MANAGERS.  Experience 
in  print  media,  ad  design,  customer 
service,  people  skills.  Competitive 
salary  plus  benefits.  CLASSIFIED 
CLERKS.  Attention  to  detail,  excellent 
typing,  ability  to  work  well  with  the 
public.  Resume/cover  letter  to  Editor, 
332  Bleecker  Street,  #E46,  New  York, 
NY  10014. 

CIRCUIATION 

12,000-14,000  Oregon  daily  needs  a 
circulation  director  with  proven  market¬ 
ing  ability.  This  is  an  excellent 
opportunity  for  someone  in  a  no.  2 
position  who's  looking  to  move  up. 
Family-owned  company  offers  profit 
sharing,  401  (k),  health  insurance  and 
other  benefits.  Send  resume,  cover  let¬ 
ter  and  salary  expectations  to  the 
Human  Resources  Director,  The  East 
Oregonian,  P.O.  Box  1089,  Pendleton, 
OR  97801. 

A  ZONE  2  30,000  circulation  paper 
seeks  an  experienced  circulation 
director.  Must  be  strong  in  sales, 
delivery,  and  collections.  This  is  an 
opportunity  to  grow  with  excellent 
benefits.  Great  location,  good  working 
conditions  and  room  to  grow.  What 
could  be  better?  Box  08295,  Editor  & 
Publisher. 

ASSISTANT  CIRCULATION  DIREaOR 

We  are  a  65,000  daily  looking  for  a 
well-versed,  hands-on  assistant. 
Qualifications  must  include  proficiency 
in  youth  carrier  systems,  budgeting, 
carrier  promotion,  circulation  sales, 
TMC  products  and  customer  service. 
Skills  include  Lotus  and  Wordperfect. 
The  ideal  candidate  will  hove  a  BS/BA 
and  several  years  circulation  experi¬ 
ence,  including  all  phases  of  circulation 
departments.  The  Standard-Examiner  is 
30  miles  north  of  Salt  Lake  City,  the  site 
of  the  2002  Winter  Olympics.  To 
apply,  fax  your  resume  and  cover  letter 
to: 

Human  Resource  Department 
Standard-Examiner 
455  23rd 
Ogden,  LIT  84401 
Fax:  (801)  625-4508 


http;//wA\'w.mediainfo.com 


CIRCULATION 


CIRCUIATION  MANAGER 
Outstanding  opportunity  for  experi¬ 
enced  Circulation  Manager  to  advance 
to  a  metropolitan  Midwest  AM  daily 
(Zone  5)  newspaper.  Candidates  will 
need  at  least  5  years  circulation  man¬ 
agement  experience,  and  an 
impressive  record  in  all  aspects  of 
circulation.  Must  hove  excellent  man¬ 
agerial  and  people  skills,  with  ability  to 
train  and  motivate  staff  to  improve 
customer  service,  home  delivery,  and 
single  copy  soles.  Knowledge  of  circula¬ 
tion  (Neasi-Weber),  budgeting,  ABC 
reports,  PC  skills  ore  necessary.  Col¬ 
lege  degree  desired.  Excellent  salary, 
bonus,  and  benefits  package.  Send 
resume  and  salary  history  to  Box 
08250,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
GANNEH  NEWSPAPER-WISCONSIN 
25,000  DAILY,  32,000  SUNDAY 

We  are  looking  for  a  results  oriented 
leader  to  motivate  and  supervise  5 
DSM's  and  the  Transportation  Depart¬ 
ment.  Our  operation  is  running  smooth 
making  this  a  good  opportunity  for  a 
strong  DSM  to  move  up  to  the  next 
level.  Circulation  experience  and  a  pro¬ 
ven  track  record  essential. 

CPM's  are  in  the  1.5  daily  and  less 
range  and  3.0  and  less  on  Sunday. 
Down  routes  average  two  or  less  per 
week.  We  hove  an  excellent  DSM  train¬ 
ing  program  of  which  all  DSM's  hove 
gone  through.  We  are  (currently)  a  PM 
publication  with  80%  youth  and  94% 
PIA.  The  transportation  department 
(delivery  to  carriers)  is  handled  by 
employees. 

This  area  is  great  for  outdoor  activities 
and  the  crime  rate  is  one  of  the  lowest 
in  the  country  making  it  a  great  place 
to  raise  a  family.  For  consideration 
please  send  resume  and  salary  history 
to: 

Esther  Martin 
Circulation  Director 
Wausau  Daily  Herald 
Wausau,  Wl  54402 

CIRCULATION  MANAGER 

A  75,000-circulation  doily  newspaper 
in  one  of  the  fastest  growing  areas  of 
the  Sun  Belt  is  looking  for  an  experi¬ 
enced  circulator  to  run  its  home 
delivery  operations.  Qualified  candi¬ 
dates  will  have  a  minimum  of  five 
years  circulation  and  a  strong  track 
record  of  excellent  customer  service. 
Compensation  package  irKludes  salary 
based  upon  experience,  bonuses,  full 
benefits,  and  a  great  quality  of  life. 
SerKi  resume  and  salary  requirements 
to  Box  08290,  Editor  &  Publisher. 

IMMEDIATE  OPENING  for  a  Circula¬ 
tion  Manager.  Midwest  daily  8,500 
circubtion  looking  br  an  assistant  or 
district  manager  ready  to  move  up. 
Include  resume  and  pay  required. 
Send  to  John  Cloxlon,  News-Examiner, 
P.O.  Box  287,  Connersvilb,  IN  47331 . 
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_ CIRCULATION _ 

CIRCULATION  MANAGER 
Great  opportunity  exist  at  o  69,000 
doily,  90,000  Sunday  newspaper 
located  on  the  beautiful  Gulf  Coast  of 
Texas.  Person  selected  will  manage 
both  the  home  delivery  and  transporta¬ 
tion  department  and  be  responsible  for 
ensuring  that  all  sales,  service,  volume, 
expense  and  revenue  goals  are  met. 
Looking  for  creative,  proactive  candi¬ 
date  who  can  manage,  lead  and 
motivate  staff.  Excellent  opportunity  for 
advancement  within  large  group.  Out¬ 
standing  compensation  and  benefits. 
Please  send  resume  to  Dave  Gossett, 
vice  president  Circulation-Distribution, 
Caller  Times,  P.O.  Box  9136,  Corpus 
Christi,  TX  78469  or  call 

(512)  886-3612 


CORPORATE  DIREaOR 
OF  CIRCULATION 

Become  a  key  member  of  the  corporate 
team  of  a  private,  multi-media  com¬ 
pany.  Position  will  provide  support  and 
development  to  all  divisional  circula¬ 
tion  directors  and  publishers.  Primary 
emphasis  will  be  on  increasing  reader- 
ship.  Leadership  experience  necessary. 
Good  benefits  and  location. 

Submit  resume  to: 

Bill  Beauchamp 

Morris  Communications  Corporation 
P.O.  Box  936 

Augusta,  GA  30903-0936 


HOME  DEUVERY  MANAGER 

Medium  sized  newspaper  seeks  an 
experienced  manager  with  a  minimum 
of  5  years  experience  with  adult  and 
youth  based  operations.  Must  have  a 
proven  track  record  for  superior  ser¬ 
vice  and  sales  results.  The  right  indi¬ 
vidual  will  be  a  hands  on  manager 
with  good  problem  solving  skills.  We 
are  the  dominant  media  in  a  fast  grow¬ 
ing  northeast  market.  Excellent  growth 
opportunity  and  superb  compensation 
package.  Send  a  cover  letter  and 
resume  stating  salary  requirements  to 
Box  08283,  Editor  &  Publisher. 


SALES  &  MARKETING  MANAGER 


THE  DURANGO  HERALD,  a  10,000 
circulation  AM  six-daily  (no  Monday) 
in  SW  Colorado  seeks  a  circulation 
manager.  Must  continue  excellent  sub¬ 
scriber  service  and  special  publications 
delivery,  efficient  mailroom  and  popu¬ 
lar  NIE  program.  PBS,  office  pay. 
$28,000  -  $30,000.  Reply  to  Pub¬ 
lisher,  P.O.  Drawer  A,  Durango,  CO 
81302. 


THE  MARIN  INDEPENDENT 
JOURNAL,  a  Gannett  daily  in  the  San 
Francisco  Bay  Area,  seeks  an  experi¬ 
enced  circulation  professional.  The 
Circulation  Director  will  develop  and 
manage  effective  plans  and  programs 
to  grow  home  delivery,  expand  single¬ 
copy  sales,  retain  customers  and 
ensure  efficient  distribution  of  the 
newspaper  and  TMC  product.  Must 
have  strong  soles  and  marketing  skills 
and  experience  in  competitive  markets. 
Send  cover  letter,  resume  (including 
references)  and  salary  history  to  Pub¬ 
lisher  Phyllis  Pfeiffer,  P.O.  Box  6150, 
Novato,  CA  94948-6150.  Gannett 
and  the  IJ  are  Equal  Opportunity 
Employers. 

WANTED:  Circulation  Director  for 
small  newspaper  company.  Must  be 
shirtsleeve,  active  leader  with  strategic 
marketing  ability.  Base  pay  plus  com¬ 
missions,  bonuses,  overage,  benefit 
package.  Reply  to  Box  08291,  Editor 
&  Publisher. 

EDITORIAL 

AGGRESSIVE  REPORTER  to  cover 
municipal  beat,  handle  general  assign¬ 
ment  news  for  southwestern  Pennsylva¬ 
nia  daily.  Must  have  at  least  three 
years  of  daily  experience.  Reply  to  Box 
08296,  Editor  &  Publisher. 

AN  EDITOR-IN-CHIEF 

Editor  sought  for  highly-respected,  long 
established,  20,000  circ.  weekly  with  a 
tradition  of  excellence  and  indepen¬ 
dence  in  a  sophisticated  but  still 
somewhat  rural  Northeast  beach  resort 
community.  Responsible  for  managing 
a  full-time  editorial  staff  of  10  plus  str¬ 
ingers,  columnists  and  ather  can- 
tributors  and  for  the  overall  content 
(including  editorials)  and  layout  of  a 
broadcast  that  averages  48  pages  a 


_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR 
Can  you  lead  reporters?  A  solid  report¬ 
ing  background  will  help  you  move 
into  this  management  position.  We're 
a  26,000-circulation,  seven-day  AM  in 
a  university  city.  PROMPTLY  send  clips 
and  references  to  Sarah  Akavickas, 
human  resources,  Oshkosh  North¬ 
western,  P.O.  Box  2926,  Oshkosh,  Wl 
54903-2926. 

Equal  Opportunity  Employer 


ASSISTANT  NEWS  EDITOR 

The  Fresno  Bee,  a  McClatchy  newspa¬ 
per  in  California's  affordable  Central 
Valley  (circ.  155,000  daily;  190,000 
Sunday),  has  an  immediate  opening 
for  an  Assistant  News  Editor  to  slot 
local  and  wire  copy  and  supervise  the 
news  desk.  We're  leaking  for  someone 
with  minimum  five  years  daily  copy  edit¬ 
ing  experience  who  is  a  master  of  AP  style 
arvd  computer  literate  (QuarkXPress  a  plus). 
Supervisorial  experience  helpful,  but 
not  required,  (if  you're  a  good  com¬ 
municator  and  an  effective  coach.) 
Shift  4-midnight;  competitive  salary 
based  on  experience  plus  excellent 
benefit  package.  Send  resume,  cover 
letter,  and  several  samples  of  your  work 
(editing/writing)  before  October  20  to: 
THE  FRESNO  BEE,  HUMAN  RESOURCES 
DEPT.,  1626  E  Street,  Fresno,  CA 
93786.  An  Equal  Opportunity 
Employer. 


ASSOCIATE 
GARDEN  EDITOR 

Meredith  Corporation's  Better  Homes 
and  Gardens  magazine  seeks  experi¬ 
enced  garden  writer  to  create  editorial 
content  for  the  magazine,  and  for  the 
bhglive  web  site,  and  assist  in  the 
development  of  the  Better  Homes  and 
Garden's  television  show.  Excellent 
opportunity  for  a  creative  editor  who 
likes  to  take  on  multiple  projects. 

The  successful  candidate  will  have  a  col¬ 
lege  degree  in  journalism  with  a  mini¬ 
mum  5  years'  writing/editing  experi¬ 
ence.  Knowledge  of  garden  editorial, 
gardening  and  gardeners  essential. 
Must  have  an  excellent  communication 
skills  in  collaborating  with  co-workers 
and  art  directors.  Strong  computer 
skills  required. 

Location:  Des  Moines,  Iowa 


_ EDITORIAL _ 

AWARD-WINNING  medium  sized 
Zone  8  daily  has  openings  for  a  gen¬ 
eral  assignment  reporter  who  is  fluent 
in  Spanish,  two  assistant  city  editors 
and  a  sports  copy  editor.  Reporter 
applicants  should  have  excellent  writ¬ 
ing  and  reporting  skills,  and  aptitude 
for  investigative  journalism.  Assistant 
City  Editor  candidates  should  have  out¬ 
standing  editing  and  communication 
skills.  Each  assistant  will  work  with  a 
team  of  reporters  to  produce  compell¬ 
ing  daily,  weekend  and  long-range 
stories.  We're  looking  for  applicants 
with  line-editing  experience  or  senior 
reporters  who  want  to  move  into  news 
management.  Candidates  for  sports 
copy  editor  must  produce  bright 
headlines  and  have  excellent  layout 
and  word  editing  skills.  A  knowledge 
of  QuarkXPress  is  preferred.  Our 
newspaper  values  creative  and 
innovative  ways  to  present  the  news 
and  has  an  active  online  presence.  We 
are  a  newspaper  that  places  a  pre¬ 
mium  on  diversity  in  the  workplace. 

All  replies  to  Box  08292,  Editor  &  Pub¬ 
lisher. 


ARE  YOU  A  SPORTSWRITER? 

The  Kansas  City  Star  is  seeking  two 
sports  reporters  to  write  our  twice- 
weekly  community  editions.  We  are 
seeking  recent  college  graduates  or 
reporters  with  up  to  two  years'  experi¬ 
ence  who  thrive  on  community  journal¬ 
ism  and  are  hard  workers. 

These  jobs  are  for  a  two-year  time 
period  at  a  starting  salary  of  $385/ 
week.  Standard  company  benefits. 

Candidates  must  have  same  pra- 
fessional  experience  or  have  completed 
at  least  ane  internship.  Women  and 
persan  of  color  are  encouraged  ta 
apply. 

Send  cover  letter,  resume,  list  of 
references  and  copies  of  your  best  10 
clips  (no  originals,  please)  to  Mike 
Fitzgerald,  assistant  sports  editor.  The 
Kansas  City  Star,  8455  College  Blvd., 
Overland  Park,  KS  66210.  No  tele¬ 
phone  calls,  please. 

One  job  is  naw  open  so  preference  will 
be  shown  to  early  applicants.  The  other 
job  is  expected  to  open  late  in  the 
year. 


The  successful  candidate  will  establish 
Circulation's  marketing  and  sales 
strategies  and  create  and  implement 
strategies  to  achieve  those  goals.  The 
person  we  seek  will  have  5  years' 
Circulatian  experience;  project,  sales, 
and  marketing  management  experi¬ 
ence;  database  marketing  knowledge; 
and  facility  with  Micrasoft  Office.  We 
affer  excellent  compensation  and  a 
comprehensive  package  of  employee 
benefits.  If  interested,  please  submit 
your  resume  and  cover  letter  with 
salary  requirements  to:  Donna 
Fernandes,  Employment  Manager,  The 
Hartford  Courant,  285  Broad  Street, 
Hartford,  a  061 15.  EOE. 
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week.  The  successful  candidate  will 
have  demonstrated  proficiency  as  a 
news  reporter  and  feature  writer,  will 
have  experience  in  copy  editing,  page 
layout  and  headline  writing,  and 
above  all,  must  be  able  to  com¬ 
municate  a  clear  vision  of  what  a 
responsible  and  indispensable  news¬ 
paper  should,  and  should  not  be.  Send 
resume  and  cover  letter  to:  Box  08298, 
Editor  &  Publisher. 


AN  EXPERIENCED  business  writer  is 
sought  by  the  Middletown  Journal,  a 
23,000  daily  between  Dayton  and  Cin¬ 
cinnati,  Ohio.  Resumes  to  Michael 
Williams,  managing  editor,  52  S. 
Broad  St.,  Middletown,  OH  45055. 


Send  resume,  cover  letter  with  salary 
history  and  samples  in  canfidence  ta: 

Ms.  Rock 

Corporate  Manager 
Staffing  Services/Dept.  313 

Meredith  Corporatian 
1716  Locust  Street 
Des  Moines,  lA  50309-3023 
Fax:  (515)  284-2958 

An  Equal  Opportunity  Employer 


Without  friends  no  one  would  choose  to 
live,  though  he  had  all  other  goods 

Aristotle 


http://www.mediainfo.com 


ASSISTANT  CITY  EDITOR 

The  Dubuque  (Iowa)  Telegraph  Herald 
is  seeking  an  experienced  reporter  look¬ 
ing  to  move  into  management  and  help 
shape  the  big  picture  on  a  daily  with 
quality  writers  and  strong  local  news 
product.  We  offer  an  excellent  salary 
and  benefits  package.  If  you  are 
interested  in  joining  the  management 
team  of  a  top-notch  daily  newspaper 
please  send  your  resume  to:  Susie  K. 
Wells,  employment/compensation 
manager.  Woodward  Communica¬ 
tions,  Inc.,  P.O.  Box  688,  Dubuque,  lA 
52004-0688.  AA/EOE.  Women  and 
minorities  are  encouraged  to  apply. 


October  4, 1997 


HELP  WANTED 


EDITORIAL 


BANNER-GRAPHIC,  located  in  Green- 
castle,  IN,  is  looking  for  a  general 
assignment  reporter  will)  emphasis  on 
county  government.  Send  resumes  to: 
Steve  Fields,  Banner-Graphic,  100  N. 
Jackson  St.,  GreencosHe,  IN  46135. 


BIG  HORN  COUNTY  NEWS  in 
Hardin,  Montana  needs  experienced, 
prafessional  editor.  News,  sports  and 
phato  abilities  essential.  Well- 
established  weekly  in  farm-ranch  coun¬ 
try,  near  mountains,  skiing,  blue  rib¬ 
bon  trout  stream,  hunting.  Send  resume 
and  clips  by  Friday,  Oct.  1  to  James  E. 
Moore  II,  publisher.  News  Montana, 
Inc.,  P.O.  Box  309,  Red  Lodge,  MT 
59068. 


BUSINESS  REPORTER 
The  Press-Enterprise,  the  dominant  and 
fastest-growing  newspaper  in  Southern 
California's  Inland  Empire,  is  looking 
for  a  competitive,  experienced  Business 
reporter.  Send  resume  and  clips  to 
David  Harrison,  executive  business 
editor.  The  Press-Enterprise,  3512 
Fourteenth  St.,  Riverside,  CA  92501 . 

CITY  REPORTER:  The  Rochelle  News- 
Leader  is  looking  for  an  entry-level  city 
reporter.  Responsibilities  include  cover¬ 
ing  government  meetings  in  addition  to 
reporting  on  various  activities  going  on 
within  the  readership  area. 

The  ideal  candidate  should  have  a 
degree  in  journalism,  communications 
or  English.  Photographic  and  pagina¬ 
tion  skills  a  plus.  The  News-Leader  offer 
competitive  wages  along  with  health 
benefits  and  a  401  |k)  plan.  Send 
resume  to  Jeff  Robertson  at  the 
Rochelle  News-Leader,  P.O.  Box  46, 
Rochelle,  IL  61068. 


Meredith  Corporation's  Traditional 
Home  magazine  seeks  experienced 
copy  chief  to  maintain  and  contribute 
to  the  excellence  of  the  magazine's  writ¬ 
ing  style.  Will  be  responsible  for  copy 
editing;  production  deadlines,  writing 
cover  olurbs,  titles,  and  underlines  and 
will  contribute  to  issue  and  story  plan¬ 
ning. 

Must  have  a  college  degree  in  journal¬ 
ism  with  a  minimum  four  years'  writing 
or  copy  editing  experience.  Must  be 
able  to  edit  other  people's  writing  to 
achieve  high  standards  and  com¬ 
municate  effectively.  Knowledge 
of  magazine  editing,  production 
and  printing  techniques  helpful. 

Location:  Des  Moines,  Iowa 

Send  resume,  cover  letter  with  salary 
history  and  samples  in  confidence  to: 

Ms.  Rock 

Coiporate  Manager 
Stamng  Services/Dept.  315 

Meredith  Corporation 
1716  Locust  Street 
Des  Moines,  lA  50309-3023 
Fax:  (515)  284-2958 

An  Equal  Opportunity  Employer 


EDITORIAL 


COMMUNITY-ORIENTED  daily  seeks 
candidates  for  two  positions: 

•SPORTS  EDITOR  -  to  breathe  life  and 
excitement  in  sports  section.  Handle 
page  design,  editing  writing  and 
coordinating  staff. 

•COPY  EDITOR  -  to  write  snappy, 
accurate  headlines,  make  sure  copy  is 
concise,  grommatically  correct  and 
spelled  right  and  to  design/paginate 
some  pages.  QuarkXPress  experience 
preferred  for  both  jobs.  Bilingual  a 
plus.  Send  resume  and  samples  of 
work  to  Susan  Giller,  managing  editor. 
Imperial  Valley  Press,  P.O.  Box  2770, 
El  Centro,  CA  92244. 

COPY  EDITOR/DESIGNERS  WANTED 

ANG  Newspapers  in  the  SF  Bay  Area 
is  looking  for  experienced  copy  editor/ 
designers  in  its  News  Design  Center. 
We  are  fully  paginated  on  Harris  and 
put  out  six  doily  newspapers  everyday. 
Please  write  to: 

Keith  Jones,  Managing  Editor 
ANG  News  Design  Center 
4770  Willow  Rood 
Pleasanton,  CA  94588 

COPY  EDITOR/PAGINATOR 
The  Patriot-News  in  Harrisburg,  PA,  a 
102,000  daily/ 1 74,500  Sunday,  is 
seeking  a  copy  editor/ paginator. 

The  position  requires  editing  local  and 
wire  copy  with  a  view  toward  backup 
wire  desk  responsibilities.  Layout, 
pagination  and  prior  copy  editing 
experience  are  necessary. 

Pagination  duties  include  designing 
and  paginating  local  section  fronts, 
local  inside  pages  and,  from  time-to- 
time,  wire  pages.  There  will  also  be  the 
need  to  select  photographs  and  work 
with  the  graphics/art  department  to 
work  up  graphics. 

Copy  editing  duties  include  editing 
stories  for  style  and  comprehen¬ 
siveness,  plus  headline  and  photo  cap¬ 
tion  writing. 

Candidates  should  have  a  strong  back¬ 
ground  in  copy  editing  and  headline 
writing,  as  well  as  proven  layout  skills. 
Send  resume  and  clips  lo  Bob  Vucic, 
executive  news  editor.  The  Patriot- 
News,  P.O.  Box  2265,  Harrisburg,  PA 
17101. 

COPY  EDITOR 

The  Rapid  City  Journal,  a  30,000-plus 
daily  in  the  beautiful  Block  Hills,  is  seek¬ 
ing  a  copy  editor  with  a  passion  for 
words,  a  flair  for  design,  and  a  sense 
of  humor  to  join  our  six-person  copy 
desk  team.  The  successful  candidate 
will  have  a  degree  in  English  journal¬ 
ism  at  least  two  years  of  experience  at 
a  daily  newspaper.  Pagination  experi¬ 
ence,  especially  on  QuarkXPress,  is  a 
definite  plus.  Send  cover  letter  and 
resume,  with  references  and  examples 
of  your  best  work  to: 

Rapid  City  Journal 
Human  Resources  Manager 
P.O.  Box  450 

Rapid  City,  SD  57709-0450 

The  Rapid  City  Journal  is 
an  equal  opportunity  employer 


EDITORIAL 


COPY  EDITOR/PAGE  DESIGNER 

The  Fayetteville  Observer-Times,  a 
75,000  daily  in  North  Carolina  needs 
a  copy  editor  who  krraws  packaging 
and  points  of  entry,  can  write  crisp 
headlines  and  can  edit  copy  with  atten¬ 
tion  to  detail.  Send  resume  and  work 
samples  to  Mike  Arnholt,  managing 
editor,  Fayetteville  Observer-Times, 
P.O.  Box  849,  Fayetteville,  NC 
28302. 


COPY  EDITOR:  Like  to  do  it  all  -  copy 
edit,  design  pages,  paginate?  We're  a 
30,000  daily  in  a  growing  community 
vibrant  with  arts,  industry  and  volun- 
teerism.  Share  your  creative  talents 
with  our  seasoned  staff  of  award¬ 
winning  reporters,  photographers,  art¬ 
ists  and  editors.  We  prefer  journalism 
degree,  copy  editing  experience  and 
QuarkXPress  knowledge.  Send  resume, 
clips  and  cover  letter  by  Oct.  20  to  Jim 
Haag,  assistant  editor,  or  Scott  Seirer, 
executive  editor,  P.O.  Box  740,  Salina, 
KS  67402-0740.  (785)  823-6363  or 
sjjhaag@salijournal.com 


COPY  EDITORS:  The  Tribune  is  a 
105,000-circulation  daily  serving  the 
fastest  growing  market  in  the  country 
and  among  the  most  competitive-- 
suburban  Phoenix.  We're  looking  for 
editors  who  can  help  make  us  better 
through  attention  to  detail,  clever 
headline  writing  and  imaginative 
packaging.  If  you  can  handle  the  sun¬ 
shine  ana  hove  the  skills  and  energy  to 
play  on  our  team,  send  resume,  cover 
letter  and  work  samples  to  Bob  Satnan, 
news  editor.  The  Tribune,  120  W.  1st 
Avenue,  Mesa,  AZ  85210. 

COPY  EDITOR 

The  CAMBODIA  DAILY,  an  indepen¬ 
dent  English-language  newspaper  in 
Phnom  Penh,  se«s  experienced  copy 
editor.  Unusual  opportunity  to  take  a 
break,  expand  horizons,  build  up 
experience  and  contribute  to  pub¬ 
lication  of  independent  desktop  pub¬ 
lished  newspaper  in  emerging 
democracy/free  market  economy.  (See 
Columbia  Journalism  Review,  May/ 
June  1994,  or  check  Nexis).  Know¬ 
ledge  of  Macintosh  QuarkXPress  pre¬ 
ferred.  Ideal  candidate  should  have 
sense  of  adventure,  willingness  to  put 
up  with  inconveniences  and  commit  for 
two-year  work  in  close  partnership 
with  young  Cambodian  staff,  lead  by 
exomple  in  furthering  a  free  press  in 
Cambodia.  Pay  is  modest  ($10,000 
US/first  year),  but  goes  far  and 
includes  comfortable  housing  in  a 
beautiful  villa  with  maid  and  laundry 
service,  free  medical/hospital  care, 
sports  club,  e-mail,  etc.  Cambodia 
Ciaily  Staff  doesn't  just  run  a  newspa¬ 
per  but  assists  in  rehabilitation  of  Cam¬ 
bodia.  Our  editorial  alumni  have 
moved  on  to  head  Asian  bureaus  of 
three  major  wire  services,  copy  desk 
staff  of  Boston  Globe,  etc.  Publisher 
will  be  stateside  from  October  13-26 
for  interviews.  Fax  or  e-mail  a  cover  let¬ 
ter  and  resume  to:  Bernard  Krisher, 
fax:  011-81-3-3486-6789  (Tokyo), 
E-mail:  bernie@media.mit.edu 


FAX  your  od  to 
212  4929  ♦1259 


EDITORIAL 


COPY  EDITORS 

The  Dallas  Morning  News  seeks  editors 
for  its  news  copy  desk.  Applicants  for 
the  4-day,  40-hour  positions  should 
have  a  minimum  of  3  years  of  editing 
experience,  primarily  in  hard  news. 
Send  resume  artd  headline  samples  to: 
Keith  Campbell,  news  editor.  The 
Dallas  Morning  News,  P.O.  Box 
655265,  Dollas,  TX  75265.  No  e-nrail 
or  phone  colls. 


COPY  EDITOR 

Universal  copy  desk  wants  wordsmith 
who  can  give  our  readers  concise, 
accurate  copy  topped  with  eye¬ 
catching  headlines  and  interesting 
photo  captions.  OccaskxKil  layout  and 
pagination  duties.  33,000  AM  in  heart 
of  SW  GA.  Send  resume,  letter  to 
Danny  Carter,  news  editor.  The  Albany 
Herald,  P.O.  Box  48,  Albany,  GA 
31707.  Fax:  (912)  888-9353. 


COPY/LAYOUT  EDITOR 

THE  DAILY  JOURNAL,  IN  CARACAS, 
VENEZUELA,  seeks  Copy/Layout 
Editors  with  strong  editing  and  layout 
skills.  Pagination  and  knowledge  of 
QuarkXPress  would  be  helpful. 
Excellent  opportunity  to  work  in  South 
America.  Please  send  resume  with 
photo,  work  samples  and  references  to 
Nigel  Cumberbatch,  editor-in-chief. 
The  Daily  Journal,  SKY  BOX  4405 
NW,  73rd  Avenue,  Suite  No.  30-751, 
Miami,  FL  33166-6400.  Phone 
Coracas:  01 1  (582)  562-6981 . 


DEPUTY  FEATURES  EDITOR 

Central  California's  leading  newspa¬ 
per,  The  Fresno  Bee,  is  in  search  of  a 
versatile  and  talented  editor  for  its 
No.2  slot  in  the  features  department. 
Must  be  a  strong  word  editor  with 
managerial  experience  and  a  desire  to 
work  on  a  team  that  is  quickly  moving 
forward  to  make  The  Bee  the  best  it 
can  be.  Additional  strengths  in  page 
design  including  QuarkXPress  know¬ 
ledge,  good  visual  sense,  pfenning  & 
organizational  skills,  and  knowledge/ 
apppreciation  for  all  kinds  of  pop 
culture  a  plus.  Staff  includes  10  writers, 
4  copy  editors  and  several  assistant 
editors  producing  eight  sections  per 
week.  We  value  the  benefits  of  a 
diverse  workplace.  Interested  appli¬ 
cants  should  send  resume,  samples  of 
work  (editing  and  design),  and 
references  to:  HUMAN  RESOURCES, 
The  Fresno  Bee,  1626  E  Street,  Fresno, 
CA  93786. 
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EDITORIAL 


EDITOR  --  Join  the  team  at  the  Herald 
&  Review  and  lead  our  news  gather¬ 
ing,  processing  and  presentation 
efforts  for  our  central  Illinois  readers. 
We  need  a  strong  journalist  with 
technology  skills  to  lead  us  through  a 
1998  newsroom  system  upgrade  and 
into  the  21st  century.  Our  editor  should 
be  a  change  agent  wha  is  creative  and 
innovative,  with  marketing  expertise  to 
understand  our  readership  base  to 
enhance  our  product.  If  you  have  a  pra- 
ven  track  record  of  responding  and 
development  for  our  tolented  staff  we 
want  to  hear  from  you.  Please  send 
resume  and  salary  requirements  to 
Terri  Kuhle,  Herald  &  Review,  P.O.  Box 
31 1,  Decatur,  IL  62525.  EOE 

EDITOR.  The  Springfield  (OR)  News, 
an  award  winning  twice-weekly  news¬ 
paper,  has  an  immediate  opening  for 
the  position  of  editor.  Ideal  candidate 
will  possess  strong  leadership  skills,  the 
ability  ta  generate  and  edit  copy,  write 
headlines,  and  meet  deadlines.  Candi¬ 
date  must  also  be  proficient  in  QuarkX¬ 
Press.  We  offer  a  competitive  salary, 
benefits  and  profit  sharing.  Send  a 
resume,  a  letter  outlying  your  news  phi¬ 
losophy,  and  copies  of  your  latest  wark 
ta:  David  Halgate,  publisher.  The 
Springfield  News,  P.O.  Box  1 39, 
Springfield,  OR  97477. 


EDITOR;  New  owners,  new  philoso¬ 
phy;  News,  not  the  bottom  line,  drives 
this  five-day  daily  plus  Sunday  news¬ 
paper  in  central  New  York.  Seeking 
imaginative,  creative,  respansible 
editor  with  newspaper  experience  ta 
show  his/her  ability  in  a  grawing 
market.  Salary  $25-$30,000  for  the 
right  person.  Good  step  for  a  person 
who  wants  to  grow.  Send  resume  to: 
Ann  Gibbons,  editor.  The  Register- 
Star,  P.O.  Box  861,  Hudson,  NY 
12414. 

EDITOR:  The  Rochelle  News-Leader,  a 
5,000-circulation  tri-weekly  that 
emphasizes  local  news,  is  looking  for  o 
new  editor.  The  editor  is  in  charge  of  a 
staff  that  is  responsible  for  writing,  tak¬ 
ing  pictures  and  pagination  using 
Adobe  Pagemoker.  The  ideal  candi¬ 
date  should  have  a  college  degree  and 
at  least  two  years  experience  at  a 
newspaper  and/or  magazine.  Photo¬ 
graphic  and  pagination  skills  are  a 
plus.  The  News-Leader  offers  com¬ 
petitive  wages  along  with  health  bene¬ 
fits  and  a  401  (k)  plan.  Send  resumes  to 
Tom  Coss  at  the  Rochelle  News-Leader, 
P.O.  Box  46,  Rochelle,  IL  61068. 

EDITOR 

Immediate  opening  for  experienced, 
assertive  individual  to  guide  6  person 
staff  af  award  winning  5  day  pub- 
licatian.  Must  be  camputer  literate. 
Located  in  the  Mid  South.  Send  resume 
and  salary  requirements  to: 

TIMES 
A.  Coulter 
P.O.  Box  459 

West  Memphis,  AR  72303 


EDITORS 

New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Haus- 
ton,  San  Francisco  and  Los  Angeles. 
There  are  immediate  openings  for 
associate  editors  at  the  Dallas 
Observer  and  Miami  New  Times.  Our 
new  paper  in  Fort  Lauderdale,  slated  to 
begin  in  the  fall  of  1997,  also  needs  a 
managing  editar. 

The  positians  require  fine  writing  and 
editing  skills  and  the  ability  ta  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  hove  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennon 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 
No  calls  ar  e-mails,  please. 


EDITOR 

Grawing  publisher  af  national 
enthusiast  magazines  seeks  an  experi¬ 
enced  editor.  Applicants  must  have  a 
Degree  in  Jaurnalism  or  English  plus  5  or 
more  years'  experience  editing  for  a 
publication.  Strong  personal  cammuni- 
cation  skills  &  a  working  knowledge  of 
desktop  publishing  (QuarkXPress)  & 
ward  processing  (MS  Word)  are 
required.  Experience  managing 
creative  people  &  handling  complex 
projects  on  tight  deadlines  is  a  definite 
plus.  Interest  in  dogs  helpful.  This  is  an 
immediate  opening  in  a  most  attractive 
part  of  Southern  California.  Submit  your 
resume  with  a  cover  letter,  salary  his¬ 
tory  &  a  few  non-returnable  samples, 
attn:  EDITOR-DF,  to  FANCY  PUB¬ 
LICATIONS,  P.O.  Box  6050,  Mission 
Viejo,  CA  92690.  Fax:  (714)  855- 
3045.  No  phone  calls,  please. 

EDITORIAL  -  Start-up  Gay  newspaper 
REPORTER  -  experienced  in  hard  news 
reporting,  writing  on  deadline,  famil¬ 
iarity  with  Gay  community,  NYC 
politics.  Send  resume/cover  letter  to 
Editor,  332  Bleecker  Street,  #E46, 
New  York,  NY  10014. 


ASSISTANT  EDITOR 

Daily  Manhattan  legal  news- 
papter  seeks  assistant  to  man¬ 
age  web  site.  Update  pages, 
run  listservs,  research  and 
acquire  documents,  and  help 
set  editorial  agenda.  Jourrtalism 
expeihence,  ambition,  creativity 
required.  Knowledge  of  the  law 
and  HTML  desirable.  Submit 
resume  and  salary  require¬ 
ments  to:  Ed  Adams 

The  New  York  Law  Journ2il 
345  Park  Avenue  South 
New  York,  NY  10010 
An  Equal  Opportunity  Employer 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-t-  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Bax 
40550,  5136  MacArthur,  Washing- 
tan,  DC  20016;  (703)  506-4400. 

EDITOR 

The  1 996  NNA  General  Excellence 
winner  needs  an  editor  to  continue  our 
tradition.  We  seek  an  experienced 
leader  to  direct  a  team  that  believes 
success  is  achieved  by  combining 
enthusiasm,  knawledge,  beliefs  and  a 
cammitment  to  their  readers.  This  prog¬ 
ressive  Twin  Cities  river  town  offers  a 
small  town  environment  with  an 
excellent  schaal  system.  Successful 
candidate  will  became  a  member  af  a 
family  owned  newspaper  group  provid¬ 
ing  a  solid  employment  package  with 
opportunities  for  growth.  Submit  a 
thorough  package  including  your 
goals,  salary  history  and  your  vision 
tor  an  exceptianal  weekly  newspaper 
alang  with  yaur  measurable  standards. 


Hastings,  MN  55033. 


EDITORIAL  PAGE  EDITOR 
We  need  an  editarial  page  editar  who 
is  as  camfortable  writing  about  moun¬ 
tain  laurel  in  bloom  as  about  school 
reform,  and  will  never  use  the  phrase, 
“On  the  one  hand/on  the  other  hand” 
In  an  editorial.  We're  one  of  America's 
best  small-metro  dailies,  located  in  a 
beautiful  mountain  valley  In  Pennsylva¬ 
nia.  Reply  to  Box  08282,  Editor  &  Pub¬ 
lisher. 


ENTREPRENEURIAL  Chief  Editor  to 
drive  fast  growing  publisher  of  maga¬ 
zines,  newsletters,  books  for  major 
travel  and  health  clients.  If  you're 
experienced,  creative,  a  leader  and 
good  with  budgets,  build  your  team 
and  career  with  o  winner  in  Philadel- 
;  phia.  Letter  and  resume,  mail  or  fax 
j  only,  please  to  Metrocorp  Custom  Pub- 
i  lishing,  Bennett  Zucker,  1818  Market 
:  Street,  Philadelphia,  PA  19103. 

I  Fox:  (215)  656-3513 _ 

EXPERIENCED  REPORTER/ 

SENIOR  REPORTER 

Five-paper  weekly  group  in  Northern 
Maine  needs  experienced  news 
:  person.  We  use  digital  photography 
:  and  editorial  staff  paginates  using 
:  QuarkXPress.  This  is  the  “Other 
:  Maine”  of  rolling  farmlands  and  down- 
i  to-earth  lifestyle.  No  ocean  views,  but 
a  quality  of  life  that's  the  dream  of 
many.  Solid  writing  skills  and  ability  to 
“see  the  whole  package”  of  a  weekly 
newspaper  are  most  important.  Send 
resume  and  three  writing  samples  to 
Martha  M.  Lostrom,  executive  editor. 
Northeast  Publishing  Company,  P.O. 
Box  510,  Presque  Ide,  ME  04/69  or 
Fax:  (207)  764-4499. _ 

EXECUTIVE  EDITOR 

Wanted  to  lead  the  newsroom  of  a 
50,000  daily  (60,000  Sunday)  in  a 
highly  competitive  New  England  area. 
We  are  looking  for  a  skilled  manager 
to  inspire  a  talented  staff  of  50  and  a 
corps  of  correspondents.  Should  have 
experience  budgeting,  attaining  goals, 
handling  production  issues  in  a  fully 
paginated  shop.  Familiarity  with 
Harris/Mac  networked  systems  a  plus. 
Send  resume,  salary  history  and  a 
copy  of  your  paper  to  Box  08293, 
Editor  &  Publisher. 


EDITORIAL 


EXPERIENCED,  resourceful,  talented 
editor  who  can  get  the  most  out  of  a 
young  staff  at  an  established  weekly  in 
beautiful  northwest  Montana.  Apply 
with  work  samples  to  P.O.  Box  189, 
Columbia  Falls,  MT  59912. 


FEATURE  WRITER 
Science  and  Medicine 
Do  you  have  a  passion  for  science  and 
medicine  -  and  a  feature  writer's  touch 
for  the  people  advancing  these  fields? 
YALE  MEDICINE,  the  quarterly  maga¬ 
zine  of  the  Yale  University  School  of 
Medicine,  is  looking  for  a  staff  writer  to 
contribute  cover  stories,  profiles  and 
news  articles  and  to  help  launch  new 
publications.  Bachelor's  and  three 
years  experience  required.  Send 
resume  and  clips  to  Janet  Adami,  Yale 
School  of  Medicine,  Department  of 
Human  Resources,  P.O.  Box  9168, 
New  Haven,  CT  06532-0168.  Yale 
University  is  an  AA/EOE. 


FEATURES  BEAT 

The  News  &  Observer  seeks  an  experi¬ 
enced,  energetic  reporter  with  beat 
experience  and  writing  polish  to  cover 
the  local  TV-radio  market  plus  North 
Carolina's  movie  industry.  It's  not  a 
critic's  or  a  columnist's  gig,  but  a  high- 
profile,  high-energy,  features  beat. 
Ideal  candidate  would  have  at  least 
five  years  daily  experience.  No  calls, 
please;  send  letter,  resume,  list  of  four 
references,  10  best  clips  plus  five  story 
ideas  to  Felicia  Gressette,  features 
editor.  The  News  &  Observer,  215  S. 
McDowell  Street,  Raleigh,  NC  27602. 
Also,  go  online  at  www.news- 
observer.com/staff/jobs/,  fill  out  the 
application  and  submit. 


FREEDOM  NEWSPAPERS  of  New 
Mexico  has  opening  for  three  pro¬ 
fessionals  who  can  help  us  better  serve 
readers  of  our  PM  &  Sunday  pub¬ 
lications: 

REPORTER  who  is  curious  and 
resourceful,  to  cover  city/ county  gov- 
;  ernment.  Must  be  good  at  uncovering 
:  facts  others  may  not  want  revealed  and 
:  able  to  record  them  accurately,  clearly 
:  and  concisely. 

:  PHOTOGRAPHER  with  imagination 
;  and  technical  skill  to  provide  a  steady 
i  stream  of  high-quality  news,  sports 
i  action  and  feature  photos  in  color. 

:  DESIGNER  with  flair  and  imagination, 

:  capable  of  front-to-back  pagination  of 
I  a  daily  newspaper.  Available  tools 
:  include  QuarkXPress,  NewsEdit  Pro 
I  and  Adobe  Photoshop.  We  use  color 
;  daily. 

\  We  serve  communities  that  are  the  hub 
I  of  a  grain-and-livestock  region  close  to 
:  the  Texas  line  and  Eastern  New  Mex- 
:  ico  University.  Benefits  include  medical, 
i  dental,  401  (k)  and  future  opportunities 
i  within  Freedom  Communications,  pub- 
:  lisher  of  26  daily  newspapers  coast  to 
:  coast. 

,  I  Fax  resume  to  Bob  Wright  at 
j  (505)  762-3879 
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HELP  WANTED 


GAY  NEWS  EDITOR 
TWN,  a  Miami-based  gay  newspaper 
is  seeking  a  bright,  intelligent  individ- 


our  newsroom  as  a  writer/feature 
editor  with  page  design  experience. 
Lead  our  small  staff  and  dozen  freelan¬ 
cers.  Pen  1-5  pieces  a  week,  oversee 
staff,  design  by  QuarkXPress  (PC),  plan 
for  future  issues.  Excellent  salaiy  &  bene¬ 
fits  package.  Move  to  South  Florida 
and  be  yourself.  Fax  resume  (305) 
756-6932,  mail  clips  TWN,  901  NE 
79  Street,  Miami,  FL  33138  or  call  Bill 
Watson  at  (305)  757-6333,  ext.  8562 
to  schedule  interview.  Start  work 
immediately. 


GRAPHIC  ARTIST 

ANG  Newspapers,  a  six-newspaper 
group  in  San  Francisco  Boy  Area,  is 
seeking  experienced  graphic  artist  with 
good  illustration  and  info-graphic  skills 
and  proficient  in  PhotoShop  and 
Illustrator.  Send  cover  letter,  resume 
and  clips  to;  Kory  Hansen,  art 
director,  ANG  Newspapers,  4770 
Willow  Road,  Pleasanton,  CA  94588. 
No  calls,  please. 


GRAPHICS  DIREaOR;  The  Lowell  Sun, 
a  53,000  daily  in  Massachusetts,  is 
looking  for  a  talented  team  player  with 
experience,  imagination  and  flair.  A 
person  who  understands  that  content 
drives  design  and  graphic  pres¬ 
entation.  Salary  is  competitive.  To 
apply,  send  resume  and  samples  to  Jim 
Campanini,  executive  news  editor.  The 
Lowell  Sun,  15  Kearney  Square, 
Lowell,  MA  01 853. 


IMMEDIATE  -  We  need  strong  talent 
for  our  news  teams  at  The  Daily  Com¬ 
mercial  (32,000  circulation,  7-day 
AM,  in  C.  FL).  Immediate  openings  for 
reporters  who  thrive  on  beating  the 
competition.  Openings  for  QuarkXPress 
(Mac)  Copy  Editors.  Resume,  clips  to 
Jim  Perry,  publisher,  P.O.  Box 
490007,  L^sburg,  FL  34749. 


MANAGING  EDITOR 

Growing  25, OCX)  AM  in  Philadelphia's 
western  suburbs  seeks  hands-on  leader 
and  coach  passionate  about  local 
news.  Pagination  (QuarkXPress)  experi¬ 
ence  a  plus.  Our  local  coverage  has  won 
natioTKil  recognition  (recent  APSE  Top 
10,  APSE  Public  Service  Award  finalist 
this  year)  and  we  are  part  of  an  expan¬ 
ding  group.  Send  resume,  examples  of 
your  work  to  William  M.  Caulfield, 
editor.  Daily  Local  News,  250  North 
Bradford  Ave,  West  Chester,  PA 
19382. 


MOBILE  (Ala.)  REGISTER  seeks 
editorial  writer  to  help  express  its  con¬ 
servative  voice  on  national  issues  and 
its  progressive  view  of  local  and  state 
affairs.  We  are  a  1  (X),000-plus  daily 
on  the  Gulf  Coast,  with  an  editorial 
page  that  strives  to  involve  the  com¬ 
munity.  Please  be  well-read  and  well- 
educated,  and  hove  a  flair  for  the  lan¬ 
guage.  Editorial  writing  experience 
preferred.  You  will  also  have  layout- 
pagination  duties.  Resume,  writing  sam¬ 
ples  to  Editorial  Page  Editor  Frances 
Coleman,  Mobile  Register,  P.O.  Box 
2488,  Mobile,  AL  36652. 

(800)  239- 1340,  ext.  607 


NEWS  DESK  OPPORTUNITIES 

The  Bismork  (ND)  Tribune  has  open¬ 
ings  for  an  assistont  news  editor  and  a 
copy/design  editor.  We  pride 
ourselves  as  being  a  launching  point 
for  successful  careers  in  and  outside 
Lee  Enterprises,  Inc.  In  both  positions 
we  will  prepare  you  for  advancement 
with  lots  of  hard  work  and  coaching. 
Both  jobs  require  the  ability  to  design 
exciting  pages  on  deadline,  write 
award-winning  headlines,  excellent 
editing  and  news  judgment  skills,  and  i 
knowledgeofOuarkXPressand  Mac  pag¬ 
ination  .  Generally  we  expect  at  least  three 
years  experience  for  the  assistant  news 
editor  position,  however,  compelling 
credentials  will  be  considered.  We 
offer  a  four-day  workweek,  competitive 
wages  and  benefits,  and  great  career 
opportunities  with  Lee  Enterprises. 
Send  resume  and  clips  to  Libby  Simes, 
HR  Manager,  The  Bismark  Tribune, 
P.O.  Box  1498,  Bismark,  ND  58502. 

MOVING  to  San  Francisco?  We're 
‘  seeking  a  full-time  copy  editor.  News¬ 
paper  and  Mac  experience,  solid  writ¬ 
ing  skills  plus  Jewish  knowledge 
required.  Send  clips,  resume  to  Jewish 
Bulletin,  225  Bush  St.  #1480,  San 
Francisco,  CA  94104;  E-mail;  woody®- 
jbnc.com  or  fax  (41 5)  263-7223. 


NEWS  DESIGNER 

The  Times,  a  90,0(X)-circulation  daily 
newspaper  serving  Northwest  Indiana 
and  the  south  suburbs  of  Chicago,  is 
looking  for  a  news  designer  to  join  our 
award-winning  design  staff. 

For  the  past  four  years,  we  hove  been 
judged  the  best  largest  daily  newspa¬ 
per  in  Indiana.  We  also  hove  won 
numerous  SND  awards. 

What  are  we  looking  for  in  a  news 
designer?  Someone  who  understands 
that  our  local  content  drives  design 
decisions,  that  good  design  respects 
readers'  time. 

Our  recently  redesigned  newspaper 
hopes  to  do  that,  and  we  are  looking 
for  a  designer  who  can  help  us  make 
The  Times  an  even  better  visual  prod¬ 
uct. 

The  news  designer  we  hire  will  work 
closely  with  photographers,  graphic 
artists  and  the  writing  staff  to  help  plan 
the  news  in  ways  that  make  sense  to 
our  readers.  If  you  are  interested,  send 
your  learsheets,  resume  and  a  cover  let¬ 
ter  to; 

Matt  Mansfield 
Deputy  Managing  Editor 
The  Times 
601  -45th  Avenue 
Munster,  IN  46321 

Phone;  (219)  933-3317 
Fax;  (219)  933-3249 
E-mail;  mallm@howpubs.com 
Web  site;  http;//www.calunet.com 


EDITORIAL 


NIGHT  ASSISTANT  CITY  EDITOR 
We  need  an  editor  who  can  help  plan 
and  edit  the  next  clay's  news,  and  who 
can  make  a  long  story  sing.  We  need 
someone  who  is  a  communicator  and  a 
teacher  and  can  help  our  staff  continue 
to  develop  and  grow.  We  ore  a 
35,000-circulcJtion  daily  with  a  reputa¬ 
tion  (or  aggressive  reporting,  particu¬ 
larly  when  it  comes  to  public  officials, 
public  records  and  public  money.  The 
Hcxjsier  State  Press  Association  judged 
our  newspaper  best  in  its  circulation 
category  last  year.  Our  inexpensive 
western  Indiana  community  is  home  to 
a  university  and  two  colleges,  is  a 
regional  healthcare  center  and  is  three 
hours  from  Chicago,  St.  Louis  and 
Louisville.  If  you  are  a  good  reporter  or 
copy  editor,  this  job  might  be  right  (or 
you.  Send  resume,  five  clips  and  a  let¬ 
ter  explaining  the  work  behind  your 
best  clip  to  Jim  Lewers,  city  editor,  P.O. 
Box  1 49,  Terre  Haute,  IN  47808. 


MUSIC  EDITORS 

New  Times  has  immediate  openings 
(or  music  editors  at  its  weekly  newspa¬ 
pers  in  Miami  and  Ft.  Lauderdale. 
Strong  writing  skills  essential.  Job 
entails  planning/editing  music  section, 
hiring  freelance  reviewers,  and  writing 
a  local  music  column  as  well  as 
reviews  and  feature-length  pieces. 
Send  cover  letter,  resume  and  five  best 
clips  to;  Christine  Brennan,  P.O.  Box 
5970,  Denver,  CO  80217.  No  calls  or 
e-mails,  please. 


NEWS  EDITOR 

The  Durango  Herald,  a  9,000- 
circulation  AM  in  spectacular 
Southwest  Colorado,  seeks  a  news 
editor  to  design  and  execute  Page  1, 
oversee  copyediting  and  pagination 
throughout  the  paper,  and  provide 
staff  leadership.  The  job  requires 
strong  news  judgment,  creative  page 
design  and  headline  writing,  the  ability 
to  supervise  and  teach  subordinates 
and  familiarity  with  QuarkXPress  and 
Photoshop.  Send  letter,  resume  and 
work  samples  to  David  Stoats,  manag¬ 
ing  editor,  Durango  Herald,  P.O. 
Drawer  A,  Durango,  CO  81302. 

PAGEl  NEWS  EDITOR.  The  Daily 
Herald,  the  Chicago  area's  fastest 
growing  newspaper,  is  seeking  an 
energetic  senior  editor  to  oversee 
development  of  each  day's  top  news 
stories.  We  seek  a  highly  skilled  editor 
with  a  minimum  of  5  years  supervisory 
experience  at  a  medium-  or  large- 
circulation  daily.  This  position  will  play 
a  key  hands-on  role  in  the  most 
sophisticated  journalism  we  produce. 
A  background  in  investigative  and  com¬ 
puter-assisted  journalism  is  a  plus,  but 
the  primary  attributes  we  seek  are  solid 
news  judgment  and  the  ability  to 
make  stories  compelling  and  pertinent 
to  readers.  Salary  commensurate  with 
experience.  Send  resume  and  work 
samples  to  Jim  Slusher,  assistant 
managing  editor/development,  the 
Daily  Herald,  P.O.  Box  280,  Arlington 
Heights,  IL  60006. 


NORTHWEST  HERALD 

We're  already  the  fastest  growing 
newspaper  in  Illinois.  Do  you  want  to 
help  us  grow  even  faster?  We  need 
editors,  reporters  and  photographers. 

REPORTERS 

Looking  (or  candidates  with  one  year 
experience  of  daily  experience  or  the 
equivalent.  Experience  covering  local 
government,  and  an  understanding  of 
community  journalism  a  plus. 

PHOTOGRAPHERS 

We  need  versatile  shooters  able  to 
shoot  everything  from  Cub  Scouts  to 
the  Chicago  Cubs.  Daily  experience 
necessary.  Experience  with  Photoshop 
necessary. 

EDITORS 

We  are  always  on  the  lookout  for  able 
supervisors.  If  you  are  a  hands-on 
editor  who  knows  how  to  direct  local 
news  coverage,  you  could  help  us  os 
we  expand  in  the  future. 

The  Northwest  Herald  is  a  35,000 
seven-day  AM  located  in  the  booming 
suburbs  northwest  of  Chicago.  We've 
been  named  best  daily  in  our  class  four 
straight  years  by  the  Illinois  Press 
Association.  Our  sports  section  was 
voted  top  10  daily  and  Sunday  by  the 
AP.  If  you'd  like  to  be  part  of  this  suc¬ 
cess  story,  send  resume,  work  samples 
and  cover  letter  to  P.O.  Box  250, 
Crystal  Lake,  IL  60014.  Attn;  Cliff 
Ward. 


PAGE  DESIGNER  -  Suburban  Philadel¬ 
phia  daily  is  seeking  a  Page  designer 
to  join  our  award-winning  design  desk. 
We  are  a  team-driven  newsroom  not 
afraid  to  take  chances.  Interested?  You 
must  be  fluent  in  QuarkXPress  and 
Photoshop.  A  knowledge  of  Freehand 
and  Illustrator  helpful.  Send  resume 
and  page  samples  to;  Patricia  Walker, 
executive  editor,  Bucks  County  Courier 
Times,  8400  Route  13,  Levittown,  PA 
19057. 


PRESENTATION  CHIEF 

Make  news  waves.  Work  days. 
Achieve  greatness.  The  News-Sentinel, 
a  heolthy,  six-day  Knight-Ridder  PM  in 
a  strong  market,  is  seeking  a  Pres¬ 
entation  Chief  to  guide  staff  of  five 
page  designers/graphic  artists.  We 
need  a  leader  vrho  knows  news  and 
who  possess  either  exceptional  info¬ 
graphics  ability  and  above-average 
page  design  skills  a  plus.  We  hove  a 
history  of  good  design  —  with 
newsroom  respect  and  the  computer 
tools  to  make  it  happen  every  day.  Con¬ 
tact  Mark  Thompson-Kolar,  asst, 
managing  editor.  The  News-Sentinel, 
P.O.  Box  102,  Fort  Wayne,  IN 
46801 ,  or  e-nrail  at; 

Mkolar@FortWayne.infi.net 
An  equal  opportunity  employer 


PULITZER  PRIZE-winning  Virgin  Islands 
Daily  News  (circ.  16,000,  paginated, 
AM,  new  independent  owner)  expects 
several  openings  (or  experienced 
editors  and  reporters  in  sports,  features 
and  news.  V.l.  or  Caribbean  ties  a 
plus.  Only  serious  candidates  need 
apply.  Send  resume,  clips  and 
references  to  Executive  Editor,  The 
Daily  News,  P.O.  Box  7760,  St. 
Thomas,  VI  00801. 


HELP  WANTED 


EDITORIAL 


PHOTOGRAPHY  POSITION  available  af 
daily  newspaper.  Some  lab  work  required. 
Must  have  photojournalism  experience 
and  some  computer  knowledge.  Please 
send  resume  to:  Daily  Record  Photo  Dept. 
PO  Box  21 7,  Parsippany,  NJ  07054.  No 
phone  colls,  please. 


REPORTER  --  Times-Stondard,  a  seven- 
day,  23,000  AM  serving  Northwestern 
California's  redwood  county  from 
Eureka,  has  immediate  opening  for 
full-time  reporter-photographer.  Expe¬ 
rience  desired;  we'll  consider  strong 
entry-level  candidates.  Zone  9.  Fax 
resume  to  Rex  Wilson,  managing 
editor,  (707)  441-0501  or  e-mail  to 
Wilson  at  timesstd@humboldtl  .com. 


REPORTER  AND  COPY  EDITOR 
POSITIONS 

Small  seven-day  daily  (20,000  circula¬ 
tion)  about  65  miles  from  Washington, 
DC  and  Baltimore,  MD  needs  reporter 
and  copy  editor,  entry-level  positions. 
Reporter  should  be  an  aggressive  self¬ 
starter.  Copy  editor  should  have  strong 
grammar,  spelling  and  editing  skills,  as 
>vell  as  the  ability  to  paginate.  Experi¬ 
ence  with  QuarkXPress  a  must.  Some 
experience  with  Adobe  Photoshop 
helpful.  Send  clips,  cover  letter  and 
resume  to  Maria  Lorensen,  editor.  The 
Journal,  207  W.  King  Street, 
Mortinsburg,  WV  25401 . 


REPORTER:  Award-winning,  semi¬ 
weekly  70  miles  west  of  Houston  seeks 
good  news  person.  Minimum  $18,200 
to  start,  plus  good  benefits.  Photo, 
darkroom,  paste-up  helpful.  Mail 
resume,  letter  of  application,  references 
to  Christopher  Barbee,  P.O.  Box  1 1 80, 
El  Campo,  TX  77437. 


REPORTER:  You  can  make  a  difference 
at  the  small  northwest  Indiana  daily. 
Bring  us  organization,  accuracy  and 
an  honest  work  ethic  and  we'll 
challenge  and  reward  you  as  we  grow 
together.  Layout/design  skills  and 
pagination  experience  a  plus.  Send 
resume,  clips  to  Bill  Kaye,  editor, 
Rensselaer  Republican,  P.O.  Box  298, 
Rensselaer,  IN  47978. 


REPORTER 

Entry-Level  position  at  twice  weekly 
Florida  newspaper.  Great  opportunity 
for  the  right  person.  FAX  resume,  cover 
letter  to  Kenneth  Books,  managing 
editor.  The  Destin  Log,  (850)  654- 
5982. 


REPORTERS  to  join  our  expanding 
news  staffs.  The  Daily  Messenger,  an 
award-winning  15,000  PM  in  the 
beautiful  Finger  Lakes  region,  is  look¬ 
ing  for  skilled  writers  who  can  keep 
pace  with  a  heady  staff  that  has 
cleaned  up  in  the  past  two  annual  state 
AP  contests.  Openings  also  available 
at  our  chain  of  first-class  Rochester  sub¬ 
urban  weeklies  with  combined  circula¬ 
tion  of  40,000.  Send  resume,  clips  and 
references  to  Bob  Matson,  executive 
editor,  73  Buffalo  Street,  Canan¬ 
daigua,  NY  14424.  No  phone  calls, 
please. 


REPORTERS 

THE  DAILY  JOURNAL  IN  CARACAS, 
VENEZUELA,  seeks  general  assignment 
news  Reporters,  strong  writing  skills 
and  good  news  judgment  helpful. 
Knowledge  of  Spanish  a  definite  plus. 
Candidates  should  be  willing  to 
relocate  to  Caracas  at  short  notice. 
This  is  an  excellent  opportunity  to  work 
in  South  America. 

Please  send  resume  with  photo,  work 
samples  and  references  to  Nigel  Cum- 
berbatch,  editor-in-chief.  The  Daily 
Journal,  SKY  BOX  4405  NW,  73rd 
Avenue,  Suite  No.  30-751,  Miami, 
FL  33166-6400.  Phone  -  Caracas 
01 1  (582)  562-6981 


REPORTER 

The  Bond  Buyer,  a  daily  newspaper  cov¬ 
ering  municipal  finance,  seeks  a  smart, 
aggressive  reporter  for  its  Chicago 
office.  1  to  2  years  of  general  or  busi¬ 
ness  news  experience  preferred. 
Serious  inquiries  only,  please.  Send 
clips,  resume  to:  Tammy  Williamson, 
Midwest  Bureau  Chief,  The  Bond 
Buyer,  100  S.  Wacker,  Suite  1800, 
Chicago,  IL  60606. 


REPORTERS 

Do  you  want  to  work  for  a  newspaper 
that  consistently  wins  awards  for  news 
writing,  public  service,  investigative 
and  enterprise  reporting?  Would  you 
like  to  be  challenged  to  produce  qual¬ 
ity  work  while  making  a  difference  in 
your  beat?  If  so,  and  you  have  the 
daily  experience  and  talent,  we'd  like 
to  hear  from  you.  We  are  The 
Mercury,  a  Pulitzer  Prize-winning 
30,000  daily  and  Sunday  in  Pottstown, 
PA.  Our  newspaper  stands  for  quality 
writing  and  for  hard-hitting  journalism. 

We  offer  excellent  pay  and  benefits. 
Please  send  resume,  clips  and 
references  to: 

Walter  L.  Herring 
Editor 

The  Mercury 
24  North  Hanover  Street 
Pottstown,  PA  1 9464 


REPORTER 

The  New  Jersey  Law  Journal,  a  weekly 
newspaper  in  the  American  Lawyer 
Media  chain,  has  an  entry-level  posi¬ 
tion  for  a  reporter  interested  in  cover¬ 
ing  law  and  business.  Competitive 
salary,  benefits.  Reply  in  writing  to 
Editor,  New  Jersey  Law  Journal,  238 
Muibwry  Street,  Newark,  NJ  07102. 


E&P*s  Classified 


The  newspaper 
industry’s  meeting 
place. 

{Ill)  6754380 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Dallas 
and  Houston.  Our  new  paper  in  Ft. 
Lauderdale,  starting  in  the  fall  of  1 997, 
will  need  both  news  and  feature 
writers. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls  or  e-mails,  please)  to: 
Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


RESTAURANT  CRITIC 
New  Times  is  looking  for  a  restaurant 
critic  for  its  award-winning  weekly 
newspaper,  Houston  Press.  We  want 
stylish,  opinionated  columns  by  writers 
who  are  knowledgeable  and 
passionate  about  food,  both  up-scale 
and  down-home.  Fulltime  position  with 
benefits  requires  a  1 ,5CX)-word  weekly 
restaurant  review,  plus  additional  writ¬ 
ing  and/or  editing  duties  based  on  the 
applicant's  experience.  New  Times 
publishes  magazine-style  weeklies  --  cov¬ 
ering  local  news,  politics,  arts  and 
music  ”  in  Phoenix,  Denver,  Miami, 
Dallas,  Houston,  San  Francisco  and  Los 
Angeles. 

To  apply,  send  your  clips,  resume  and 
cover  letter  (plus  a  sample  review,  if 
you  haven't  reviewed  before)  to: 
Christine  Brennan 
Executive  Manoging  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 
No  calls  or  e-mails,  please. 


SENIOR  EDITOR 

Ethnic  women's  magazine  seeks  bi¬ 
lingual  (English/Spanish)  journalist.  5 
years'  experience  editing,  rewriting 
features  for  consumer  magazines  or 
newspapers.  Conversant  with  Latina 
issues.  Prefer  NY,  NJ,  CT  resident.  Fax 
resume  to  (212)  997-2553. 


EDITORIAL 


SKILLED,  HARD-WORKING  reporter 
needed  to  produce  clean,  crisp  copy 
and  quality  photographs  for  Carib¬ 
bean  Weekly.  Must  be  Mac  savvy  and 
able  to  fit  in  with  small  team.  Salary 
$250/week.  Rush  resume,  clips  to  Box 
08206,  Editor  &  Publisher. 


SPORTS  DESIGNER 

The  Times,  a  90,000-circulation  daily 
newspaper  serving  Northwest  Indiana 
and  the  south  suburbs  of  Chicago,  is 
looking  for  a  sports  designer  for  our 
award-winning  sports  sections. 

This  year,  we  hove  been  judged  an  AP 
Top  10  Sports  section  for  our  size 
category,  and  we  earned  the  same  AP 
honors  for  special  section.  The  news¬ 
paper  has  been  judged  the  best  largest 
daily  newspaper  in  Indiana  for  the  past 
four  years.  We  also  have  won 
numerous  SND  awards. 

What  are  we  looking  for  in  a  sports 
designer?  Someone  who  understands 
sports  and  has  the  design  creativity  to 
get  across  our  great  sports  content  to 
readers.  If  you  have  that,  the 
opportunity  for  great  pages  and  a  lot 
of  fun  is  amazing. 

We  are  looking  for  someone  who  can 
help  be  a  design  leader  for  our 
recently  redesigned  newspaper.  If  you 
are  that  person,  send  your  tearsheets, 
resume  and  cover  letter  to: 

Malt  Mansfield 
Deputy  Managing  Editor 
The  Times 
601  -45th  Avenue 
Munster,  IN  46321 

Phone:  (219)  933-3317 
Fax:  (219)  933-3249 
E-mail:  mattm@howpubs.com 
Web  site:  bltp://wv»n«.calunet.com 


SPORTS  EDITOR 

Growing  24K  Western  AM  seeks  expe¬ 
rienced  writer/editor  to  lead  3  1/2- 
person  sports  staff.  Emphasis  on  local 
sports,  including  nationally  competitive 
JJC  hoop,  4-time  national  JC  VB 
champs,  NASCAR,  lots  of  preps. 
You'll  need  vision,  organization,  flair 
with  words.  We  offer  solid  pay  and 
bennies,  plus  fabulous  outdoor  lifestyle. 
Send  resume,  clips,  reference  list  to 
Clark  Walworth,  ME,  The  Times-News, 
P.O.  Box  548,  Twins  Falls,  ID  83303. 


THE  SEATTLE  TIMES  seeks  an  enterpris¬ 
ing,  experienced  major-beat  sports 
reporter  to  cover  football  or  basketball. 
Applicants  need  a  nose  for  the  news,  a 
competitive  spirit,  and  an  ability  to 
write  in-depth  profiles  as  well  as 
perspective  pieces.  Three  years  major- 
daily  experience  required.  Send  cover  let¬ 
ter,  resume,  references  and  clips  to  Millie 
Quan,  AME,  The  Seattle  Times,  P.O.  Box 
70,  Settle,  WA  981 1 1 .  No  calls,  please. 


WE  ACCEPT 

MASTERCARDMSA 
CHECKS  FOR  POSITIONS  WANTED 


HELP  WANTED 


EDITORIAL 


SPORTS  EDITOR  for  sports  crazy  town. 
Must  hove  5  years  experience.  Plan 
and  execute  sports  coverage,  design 
and  layout  sports  pages;  run  stringers 
and  1  full-time  sportswriter.  Pay,  bene¬ 
fits  competitive.  Standards  are  high. 
Our  readers  love  local  prep  sports, 
hunger  for  stats.  Great  place  to  live 
and  work.  Send  letter,  resume  and  sam¬ 
ples  to  Jeff  Rice,  editor.  The  World, 
P.O.  Box  1840,  Coos  Boy,  OR  97420. 
Deadline  Oct.  10. 


THE  BOND  BUYER,  a  daily  national 
financial  newspaper  based  on  Wall 
Street,  is  seeking  journalists  to  fill  the 
following  positions: 

MANAGING  EDITOR 
Supervise  and  lead  a  45-member 
editorial  staff.  Duties  include  assigning 
stories,  editing  daily  copy  flow,  and 
determining  story  placement.  Also 
assist  with  hiring  and  other  personnel 
matters.  At  least  five  years  of  financial 
jourrKilism  experience  required. 

EDITORIAL  COORDINATOR 
Manage  daily  copy  Row  generated  by 
reporters  and  editors  in  six  regional 
bureaus  and  the  home  office.  This  posi¬ 
tion  requires  sharp  editing  and  news 
judgment  skills,  as  well  as  an  ability 
to  juggle  multiple  tasks  simultaneously. 
At  least  two  years  of  journalism  expe¬ 
rience  required. 

STAFF  WRITER 

Break  news  and  write  features  on  bond 
investment  and/or  technology.  At  least 
two  years  of  journalism  experience 
required.  Experience  covering  finance 
a  plus. 

Please  send  resume  and  six  clips  to 
Don  Yacoe,  editor.  One  State  Street 
Plaza,  26th  Floor,  NY,  NY  10004.  E- 
mail:  yacoe@tfn.com.  No  calls,  please. 

EOE  M/F/D/V. 


THE  DAILY  IBERIAN,  an  award¬ 
winning,  7-day  newspaper  in  the  heart 
of  Cajun  Country,  has  two  immediate 
openings  for  an  experienced  reporter 
to  cover  the  business  beat  and  for  a 
general  assignment  reporter.  The  ideal 
candidates  will  have  strong  writing, 
spelling,  grammar  and  organizational 


clips  to  James  Smith,  managing  editor. 
The  Daily  Iberian,  P.O.  Box  9290, 
New  Iberia,  LA  70562  or 

E-mail;  dailyiberian@AISP.net 


THE  DAILY  YOMIURI,  a  Tokyo-based 
English  language  daily,  is  seeking  an 
experienced  page  editor  for  the  sports 
section.  Position  is  based  in  Tokyo. 
Wide  knowledge  of  sports  required,  as 
well  as  ability  to  write  and  edit  under 
deadline  pressures.  Page  layout  expe¬ 
rience,  preferably  with  QuarkXPress,  a 
must.  Send  resume  with  photo  and  any 
clips  to;  Lani  Cossete;  Yomiuri 
Shimbun;  National  Press  Building, 
Suite  802;  Washington,  DC  20045. 


THE  MESSENGER-INQUIRER  of 
Owensboro,  Kentucky,  is  looking  for  a 
copy  editor,  if  you're  equally  comforta¬ 
ble  editing  stories,  paginating  or  check¬ 
ing  a  page,  we  want  to  hear  from  you. 
We  believe  that  variety  keeps  you 
fresh,  so  you'll  be  given  a  wide  range 
of  experiences  to  help  you  grow  pro¬ 
fessionally.  QuarkXPress  experienced 
preferred,  but  not  essential.  We're  a 
34,000  daily  in  western  Kentucky, 
owned  by  A.H.  Belo  Corporation,  and 
with  an  aggressive  commitment  to 
high-quality  community  journalism. 
Send  resume  and  clips  to  Human 
Resources  Director  Sue  Trautwein,  P.O. 
Box  1 480,  Owensboro,  KY  42302. 

EOE 

THE  MUSKEGON  CHRONICLE,  a 
50,000  circulation  daily  newspaper 
nestled  on  Lake  Michigan's  shoreline, 
is  seeking  a  copy  editor  with  at  least 
two  years  experience  to  oversee  its 
weekend  operation.  We're  looking  for 
someone  with  excellent  news  judgment, 
who  can  write  eye-catching  headlines 
and  design  poges  that  will  entice  even 
the  most  reluctant  readers.  You  also 
must  have  some  supervisory  experi¬ 
ence.  Applicants  should  send  a  cover 
letter,  resume  and  samples  of  work  to 
News  Editor  Paula  Holmes-Greeley, 
P.O.  Box  59,  Muskegon,  Ml  49443  by 
October  1 3. 

THE  PASADENA  CITIZEN  Newspaper, 
a  small  southeast  daily  just  minutes 
from  downtown  Houston,  has  openings 
for  the  following  personnel  to  join  their 
award-winning  team  of  journalists: 

GENERAL  ASSIGNMENTS  REPORTER 

POUCE  REPORTER 

Due  to  tremendous  growth,  the  news¬ 
paper  is  also  adding  a  features  editor 
position  to  the  staff. 

A  journalism  degree,  plus  experience 
desired.  Will  consider  entry  level 
journalist.  Knowledge  of  pagination 
techniques,  QuarkXPress,  Photoshop 
helpful. 

Please  mail  resumes  to  Darilynn  P. 
Gayle,  Managing  Editor,  Pasadena 
Citizen  Newspaper,  102  S.  Shaver, 
P.O.  Box  6192,  Pasadena,  TX  77506. 

Call  (713)  477-0221,  Ext  501 
Fox  (713)  477-4172 


TOP-NOTCH  community  daily  needs 
aggressive  reporter.  Resumes, 
references  to  Tom  Auclair,  The  Keene 
Sentinel,  P.O.  Box  546,  Keene,  NH 
03431,  or  E-mail; 

news@keenesentinel.com 


TWO  OPENINGS:  Reporter  and  copy 
editor  for  southside  Virginia  20,000 
PM  dedicated  to  local  news.  Fully 
paginated.  Be  part  of  a  small  com¬ 
munity  with  plenty  of  local  news  for 
hungry  reporters  and  meticulous 
editors,  and  three  cities  within  60 
miles.  Send  resume,  clips  to  Ginny 
Wray,  Martinsville  Bulletin,  P.O.  Box 
3711,  Martinsville,  VA  24115,  Fax 
(540)  638-7409. 


EDITORIAL 


THE  CAROUNA  MORNING  NEWS,  an 
emerging  daily  covering  Hilton  Head 
Island  Olid  the  fastest  growing  region  of 
South  Carolina,  is  seeking  applicants 
for  three  editorial  positions. 

DESIGNER/COPY  EDITOR 
who  is  creative,  versatile  and  able  to 
design  attractive  section  fronts  on 
deadline.  Working  knowledge  of 
QuarkXPress  &  Photoshop.  Requires 
good  news  judgment  and  language 
skills. 

PHOTOGRAPHER 

Must  have  photographer  degree  ar 
related  experience.  Must  be  hard  work¬ 
ing  and  have  a  positive  attitude.  Send 
Portfolio,  references  required. 

GENERAL  ASSIGNMENT  REPORTER 
who  is  experienced,  self- motivated, 
talented  and  has  a  solid  reporting  and 
writing  skills.  We  place  a  premium  on 
enterprise  reporting.  Send  resume  plus 
5  clips. 

APPLY:  Resume  and  work  examples  to 
Kyle  Poplin,  Carolina  Morning  News, 
P.O.  Box  486,  Bluffton,  SC  29910. 


THE  GRAND  RAPIDS  (Ml)  PRESS  (daily 
circulation  146,000)  seeks  a  versatile 
editorial  writer  to  expand  its  staff.  The 
applicant  must  be  comfortable  with 
local  as  well  as  international  topics,  app¬ 
lying  a  brood  range  of  interests  and  an 
awareness  of  history.  The  position 
entails  editing  letters  to  the  editor  and 
laying  out  pages.  Editorial  writing 
experience  pr^rred.  Send  resume, 
cover  letter  and  best  clips  to  Joseph 
Crawford,  editorial  page  editor.  The 
Grand  Rapids  Press,  155  Michigan  St. 
NW,  Grand  Rapids,  Ml  49503.  The 
Press  is  an  Equal  Opportunity 
Employer. 


THE  JACKSON  SUN,  a  40,000  daily, 
45,000  Sunday  Gannett  publication 
nestled  between  Nashville  and 
Memphis,  is  looking  for  a  features 
editor  to  take  charge  of  its  Living 
Department.  If  you  love  to  design  crisp 
pages,  if  you  think  good  writing  is 
what  makes  a  newspaper  tick  and  if 
you  believe  that  a  features  section  may 
be  the  best  link  a  newspaper  has  with 
its  readers,  we  have  the  job  for  you. 
Please  send  resume,  cover  letter  and 
work  samples  to:  Dick  Schneider, 
executive  editor.  The  Jackson  Sun,  P.O. 
Box  1059,  Jackson  TN  38302.  The 
Jackson  Sun  is  an  equal  opportunity 
employer  that  values  workplace 
diversity. 


TOP-NOTCH  page  designer  with  bold 
ideas  and  boundless  creative  energy. 
Job  includes  the  opportunity  to  create 
section  fronts  in  news,  features  and 
sports.  Knowledge  of  QuarkXPress, 
Photoshop  or  equivalent  is  necessary. 
The  paper  is  a  100,000-circulation 
daily  committed  to  covering  our  com¬ 
munity  better  than  any  media.  Copy 
desk  members  ploy  important  roles  in 
achieving  this  goal.  Send  resume  and 
portfolio  to  Tom  Taylor,  200  E.  Market 
St.,  Greensboro,  NC  27420. 


EDITORIAL 


WEEKLY  EDITOR 
FOR  THE  “Other  Maine" 
Hands-on  editor  needed  -  with  ability 
to  direct  staff  and  lead  news  package 
for  two  broadsheet  vteekly  newspapers 
in  Northern  Maine.  We  use  digital 
cameras  and  paginate  in  QuarkXPress. 
Our  newspaper  technology  systems  are 
second  to  none  in  the  state  of  Maine! 
No  ocean  views,  but  rolling  hills  and 
farmlands  with  plenty  of  outdoor 
recreation  space.  Highly  recommended 
for  snowmobiling,  cross-country  skiing, 
hiking,  biking,  fishing,  hunting,  carxie- 
ing,  and  Appalachian  Trail  advocates 
(the  new  ME-Canada  side  trail  goes 
right  through  our  County!)  Send  resume, 
writing  samples  and  letter  of  interest  to: 
KAartha  M.  Lostrom,  Executive  Editor, 
Northeast  Publishing  Company,  P.O. 
Box  510,  Presque  Isle,  ME  04769  or 
FAX:  (207)  764-4499. 


WIDE  OPEN  SPACE:  Bi-weekly  in 
eastern  Montana  needs  hard-working 
news  reporter.  Solid  grammar  and 
photo  stills  required;  QuarkXPress 
experience  helpful.  A  great  community 
that  offers  excellent  opportunities  to 
beat  the  urban  blues.  Send  resume  and 
clips  to  Managing  Editor,  Sidney 
Herald-Leader,  310  Second  Avenue, 
NE,  Sidney,  MT  59270  or  Call  Steve  at 
(406)  482-2403. 

FEUOWSHIPS 

WANT  TO  COVER  a  new  beat? 
INTERESTED  in  a  fellowship  with  a 
$30,000  stipend?  Then  you  should 
apply  to  the  American  Political  Science 
Association's  Congressional  Fellowship 
Program.  Journalists,  together  with 
political  scientists  and  federal/foreign 
service  executives  learn  in-depth  and 
up-close  about  the  functioning  of  Con¬ 
gress.  The  Congressional  Fellowship 
Program  is  a  10-month  long  program 
that  lasts  from  November  until  August, 
and  begins  with  a  month-long  orienta¬ 
tion  program  which  includes  daily 
seminars  with  person  involved  with  Con¬ 
gress.  During  the  following  nine 
months,  the  program  moves  into  Con¬ 
gressional  office  assignments  where 
CFP  fellows  engage  in  drafting  legisla¬ 
tion,  speeches,  and  letters,  attending 
seminar  series  throughout  the  pro¬ 
gram,  making  a  district  trip,  a  U.S.- 
Canada  exchange,  and  a  seminar  in 
Annapolis  with  Maryland's  state 
officials.  All  that  is  necessary  for 
eligibility  is  a  bachelor's  degree  and  at 
least  two  years'  full-time  professional 
reporting  or  editing  experience  at  a 
newspaper,  magazine,  radio,  or  televi¬ 
sion  station.  For  more  information,  con¬ 
tact  the  address  or  visit  our  web-site  ot 
http://www.apsanet.org.  Deadline  to 
apply  is  December  1 . 

CONGRESSIONAL  FELLOWSHIP 
PROGRAM 

American  Political  Science  Association 
1 527  New  Hampshire  Ave,  NW 
Washington,  DC  20036 

(202)483-2512 


For  quicker  placement,  you  con  Fox  your  Positions 
Wanted  od  along  with  your  Visa/ Mastercard  number 
and  expiration  date  to  (212)  929-1259 


HELP  WANTED 


INFORMATION  SYSTEMS 

THE  SUN-SENTINEL  COMPANY, 
located  in  Ft.  Lauderdale,  FLorida,  a 
dynamic  member  of  Tribune  Company, 
one  of  tbe  nation's  largest  multi-media 
information  and  entertainment  cam- 
panies  is  seeking  a 

CIRCULATION  PROGRAAAMER 

ANALYST 

This  position  is  responsible  for  commu¬ 
nication  with  user  divisions  to  define 
system  needs,  will  plan,  organize, 
design,  code  and  test  programs  on  Col¬ 
lier  Jackson  (Geac)  circulation  system 
in  an  IBM  RS-6000  (AIX)  environment. 

Requirements  include  minimum  2  years 
recent  Collier-Jackson  circulation  expe¬ 
rience  with  strong  programming  back¬ 
ground  in  COBOL  as  well  as  strong 
RS-6000  system  administration.  UDMS 
report  writer  and  general  networking 
experience  desired,  plus  a  minimum  2 
years  experience  in  designing,  testing, 
implementing  and  supporting  critical 
computer  applications.  Experience  with 
VRU  (voice  response),  paging  systems 
and  interfacing  systems  a  plus.  Excep¬ 
tional  interpersonal,  written  and  verbal 
cammunications  skills  and  organiza¬ 
tional  ability  required. 

The  Sun-Sentinel  offers  competitive 
salary  with  generous  benefits  plan  and 
stock  options. 

To  apply,  forward  resume  and  interest 
letter  with  salary  requirements  to: 

Sun-Sentinel 


_ MARKETING _ 

NATIONAL  SALES  DIREaOR 
Online  Products  and  Hosting  for 
Newspapers 

INFINET,  a  Gannett,  Knight-Ridder, 
and  Landmark  Communications  Com¬ 
pany,  specializing  in  internet  pub¬ 
lishing  and  access  solutions  for  pub¬ 
lishers,  has  an  exciting  opportunity  for 
the  right  individual.  The  ideal  candi¬ 
date  will  manage  the  national  affiliate 
sales  force,  set  strategic  objectives, 
assign  priorities,  and  monitor  staff 
development.  5+  years  progressive 
management  responsibility  in  the 
newspaper  industry,  ability  to  work 
effectively  in  a  fast-paced  team  environ¬ 
ment,  and  strong  interpersonal  skills 
are  required. 

InfiNet  Company 
Attn:  Sales  &  Marketing 

740  Duke  Street 
Norfolk,  Virginia  23510 

Fax:  (757)  623-9026 

PHOTOGRAPHY 

PHOTOGRAPHER 

The  Des  Moines  Register  has  an  open¬ 
ing  for  a  creative,  ambitious  photo¬ 
grapher,  who  can  capture  arresting  vis¬ 
ual  images  under  deadline  pressure. 
We'll  be  asking  you  to  handle  any 
assignment  from  football  to  studio  fash¬ 
ion  shoots.  A  college  degree  is 
required  and  at  least  two  years  of  daily 
newspaper  experience  preferred. 
Experience  with  Photoshop  also  is 
required,  and  knawledge  af  digital 
cameras  is  a  plus.  Send  a  cover  letter, 
resume  and  slide  or  Mac-disk  portfolio 


_ PRESSROOM _ 

EXPERIENCED  Double  Wide  press 
operators  for  newspaper  in  southeast. 
Seeking  press  operatar  and  press 
supervisor  for  Goss  Metroliner  offset 
press.  Excellent  quality  of  life,  low  cost 
of  living  and  a  great  package.  Send 
resume  and  references  to  The  Clarion- 
Ledger,  P.O.  Box  40,  Jackson,  MS 
39205-0040,  attn:  Mike  Huffman. 


PRESSROOM  MANAGER 
Inland  Valley  Daily  Bulletin,  an  80,000 
circulation  daily  newspaper  located  in 
Ontario,  40  miles  east  of  Los  Angeles, 
is  seeking  a  pressroom  manager  with 
at  least  four  years  of  current 
supervisory  experience  in  the  overall 
operation  and  maintenance  of  a  dou¬ 
ble-wide  offset  press.  The  selected  indi¬ 
vidual  will  be  responsible  for  all  func¬ 
tions  of  two  MAN  ROLAND  Uniman 
seven  presses,  including  a  high  stan¬ 
dard  of  quality  and  cantralling  waste; 
ordering  and  inventory  control  of  all 
newsprint,  inks  and  related  supplies. 
Knowledge  of  pre-press  computer 
operations  would  be  a  definite  plus. 
Leadership  skills  must  include  the 
ability  ta  effectively  communicate  all 
aspects  af  associate  work 
responsibilities,  including  scheduling, 
morale,  training  and  discipline.  This  is 
a  department  manager  level  positian 
which  will  require  excellent  communi¬ 
cation  skills  and  the  ability  ta  work 
closely  with  other  departments  includ¬ 
ing  press  layouts  and  color  positioning. 
Work  hours  will  be  a  combination  of 
days  and  nights.  Send  resume  and 
salary  histary  to  Human  Resources, 
Daily  Bulletin,  P.O.  Box  4000,  Ontario, 
CA  91761. 


VISION  PRINTING,  the  printing 
division  of  a  small  newspaper  pub¬ 
lishing  company  based  in  Faribault, 
MN,  has  an  immediate  opening  for  an 
experienced  printer. 


PRODUCnON/TECH 

DAUPHIN  GRAPHIC  MACHINES,  Inc. 
is  in  search  of  a  mechanic  for  our  print¬ 
ing  press  manufacturing  operations. 
The  successful  candidate  must  possess 
a  strong  mechanical  aptitude  along 
with  the  ability  to  trouble  shoot.  Appli¬ 
cant  must  be  self  motivated  and  a 
quick  learner.  Travel  is  reauired.  Com¬ 
petitive  wages  and  excellent  benefit 
package.  Send  resume  along  with 
salary  requirements  to: 

Plant  Manager 

Dauphin  Graphic  Machines,  Inc. 

P.O.  Box  573 
Elizobethville,  PA  17023 

NATIONAL  PRODUaiON  DIREaOR 
Trader  Publishing  Company  has  an 
opening  for  an  innovative  and  result 
oriented  National  Production  Director 
to  be  based  in  the  home  office  in 
Norfolk,  VA.  We  are  looking  for  a 
manager  who  is  comfortable  working 
with  senior  management,  as  well  as 
working  in  a  printing  environment.  The 
ideal  candidate  must  have  at  least  five 
(5)  years  experience  in  manufacturing 
management,  preferably  In  the  printing 
industry.  The  National  Production 
Director  will  be  responsible  for  the 
operation  of  eight  (8)  printing  and 
bindery  facilities  producing  over  200 
weekly  tabloid  and  minitab  pub¬ 
lications.  Additional  responsibilities  will 
include  the  planning  and  implementa¬ 
tion  of  capital  improvements,  and  serv¬ 
ing  as  project  leader  of  facility  construc¬ 
tion  and  expansion.  The  candidate 
must  also  possess  strong  analytical 
abilities,  excellent  communication  skills 
and  the  capability  to  implement 
change  in  a  fast-paced,  multi-product 
environment.  Prior  experience  manag¬ 
ing  multiple  operations  is  preferred.  Sub¬ 
mit  your  resume  with  a  cover  letter  to 
Vice  President  of  Human  Resources, 
Trader  Publishing  Company,  P.O.  Box 
2576,  Norfolk,  VA  23510,  FAX:  (757) 
640-4080.  EOE 


Human  Resources,  Attn:  B.  Feidkamp 
333  S.W.  1 2th  Avenue 
Deerfield  Beach,  FL  33442 
or  E-mail  to:  bfeldkamp@tribune.com 

MAILROOM 

PRODUa  PACKAGING  MANAGER 

Thomson  South  Georgia  Printing 
Group  seeks  experienced  manager  for 
busy  product  packoging  department. 
Must  have  hands-on  experience  with 
Muller-Martini  or  similar  inserting 
equipment.  Mail  or  fax  resume  to 
Richard  D.  Brown,  director  of  printing/ 
product  packaging,  Thomson  South 
Georgia,  P.O.  Box  5949,  Valdosta,  GA 
31603. 

Fax  (912)  247-9352 

ZONE  2  SEVEN-DAY  daily  operation 
is  seeking  an  assistant  manager  to 
work  with  lead  managers  in  overseeing 
Mail  Room  operation.  Qualified  can¬ 
didates  must  have  supervisory  experi¬ 
ence.  The  position  requires  an  individ¬ 
ual  with  strong  leadership  and 
excellent  people  skills,  while  being  able 
to  meet  deadline  goals  and  maintain  a 
clean,  safe,  work  environment.  Hands 
on  work  experience  with  inserting 
equipment  is  desirable. 

We  offer  a  competitive  salary  and 
benefits  package.  For  consideration, 
please  send  resume  and  a  salary  his¬ 
tory  to  Box  08294,  Editor  &  Publisher. 


to  Human  Resources,  Des  Moines  Reg¬ 
ister,  P.O.  Box  957,  Des  Moines,  lA 
50304. 

PREPRESS 

COMPOSING  ROOM  FOREMAN 

The  Sheboygan  Press  is  taking  applica¬ 
tions  for  the  position  of  Composing 
Room  Foreman.  The  Press  is  a  seven- 
day,  28,000  circulation  newspaper 
located  one  hour  north  of  Milwaukee 
on  Lake  Michigan. 

Quality  of  life  is  superb  in  Sheboygan, 
which  was  named  w  Readers's  Digest 
Magazine  in  199/  as  the  Number 
One  place  to  raise  a  family. 

Salary  commensurate  with  experience. 
Competitive  benefits.  The  Sheboygan 
Press  is  proudly  a  Thomson  Newspa¬ 
per. 

Send  resumes  to: 

Dave  Decker,  Publisher 
Sheboygan  Press 
632  Center  Avenue 
Sheboygan,  Wl  53083 


Send  KCT  Box  Replies  to; 


Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


We  are  looking  for  a  printing  pro¬ 
fessional  who  wants  to  make  a  career 
with  a  small  but  stable  company  vrhich 
rewards  excellence  while  living  and 
working  in  a  growing  vibrant  com¬ 
munity  just  45  minutes  south  of  the 
Twin  Cities. 

The  successful  candidate  will  have 
experience  on  web-fed  offset  presses, 
ability  ta  produce  high-quality  full 
color  work,  and  an  appreciation  for 
the  daily  newspaper  environment.  Our 
printers  provide  maintenance  and  set¬ 
up  on  a  7-unit  Web  Atlas  press. 

We  affer  competitive  wages,  paid 
vacation,  sick  leave,  group  medical 
and  dental  insurance  and  a  401  (k) 
profit  sharing  plan. 

To  apply  write:  Press  Supervisor,  Vision 
Printing,  514  Central  Avenue,  P.O. 
Box  249,  Faribault,  MN  55021  or  call 
(507)  334-1853  (or  more  information. 
Fax:  (507)  334-1858.  Vision  Printing 
is  a  division  of  Huckle  Publishing,  Inc., 
and  is  an  Equal  Opportunity  Employer. 

PRESSMAN/MANAGER  for  6  1  /2  unit 
Goss  Urbanite.  Minimum  five  years 
experience.  16,500  circulation  7  day 
AM  paper  located  in  beautiful  historic 
New  Bern,  NC.  Competitive  salary  and 
excellent  benefits  package.  Please  send 
resume  and  salary  history  to  John 
Graham,  Publisher,  Sun  Journal,  P.O. 
Box  1 1 49,  New  Bern,  NC  28563. 

FAX  (919)  638-1577 


NIGHT  PRODUaiON  MANAGER 
The  Monterey  County  Herald  has  an 
immediate  opening  (or  a  regular  full¬ 
time  night  production  manager. 
Responsibilities  include  coordinating  all 
night-shift  production  functions  (com¬ 
posing,  camera,  press  and  packaging), 
to  indude  achieving  quality  standards 
and  product  specifications  within 
deadlines.  Will  fill  in  for  department 
managers  as  necessary.  Requires  3 
years  experience  in  press  and/or 
mailroom  management.  Mechanical 
and/or  electronics  skills  a  plus.  Must 
be  able  to  work  night  and  weekend 
shifts.  Must  be  able  to  meet  physical 
demands  af  a  production  operation. 
Send  resume,  references  and  a  cover 
letter  to  The  Monter^  County  Herald, 
Human  Resources,  P.O.  Box  271,  A4on- 
terey,  CA  93942.  EOE _ 

OPERATIONS  MANAGER 
Minnesota  Sun  Publications,  a  300+ 
weekly  published  in  the  Minneapolis  sub¬ 
urbs  needs  an  operations  manager  to 
join  our  senior  staff.  You  need  a  know¬ 
ledge  of  ad/editorial  production, 
electronic  page  building,  press  schedul¬ 
ing,  and  circulation.  You  also  need 
good  interpersonal  skills,  strong  budget¬ 
ing  and  analytical  ability  and  like  tight 
deadlines  in  a  team  environment.  You 
will  have  autonomy  and  significant 
authority  to  lead  your  teams.  Send 
resumes  and  salary  history  to  Doug 
Dance,  Sun  Publicatians,  7831  East 
Bush  Lake  Rd.,  Bloomington,  MN 
55439  Fax  (61 2)  896-4720.  EOE 


HELP  WANTED 


POSITIONS  WANTED 


PRODUCnON/TECH 


PRODUCTION  DIREaOR/ 

GENERAL  MANAGER 

We  are  interested  in  an  experienced 
newspaper  production  director  who 
has  the  leadership  skills  to  assist  us  in 
our  continued  growth.  We  ore  o  busy 
multi-publication  group,  located  in 
Zone  5,  with  commercial  printing 
customers.  We  operate  24  hours  o  day 
within  o  heavy  oriented  deadline  situa¬ 
tion.  Our  experienced  production 
associates  operate  a  1 4-unit  Goss  com¬ 
munity  press  and  work  in  Mac  oriented 
comp,  department.  If  you  have  the 
experience  and  believe  you  can  lead 
our  associates  to  new  heights  and 
maintain  our  commercial  customers, 
then  we  offer  a  competitive  salary, 
bonus,  and  benefit  package.  Send 
your  letter/ resume  to:  Ray  Pike,  presi¬ 
dent,  CMN  Publications,  215  N.  Main, 
Mt.  Pleasant,  Ml  48858. 


PRODUCnON/TECH 


PRODUCTION  MANAGER 

Cass  County  Publishing  Co.,  Inc.  in 
Harrisonville,  MO  has  an  immediate 
opening  for  a  production  manager  at 
our  central  printing  plant.  We  are  look¬ 
ing  for  a  hands-on  leader  with  experi¬ 
ence  at  this  management  level.  The 
position  has  overall  responsibility  for 
all  production  maintenance,  distribu¬ 
tion  and  inventory.  We  are  a  1 1 7  year 
old  company  with  a  recent  expansion 
that  includes  new  darkroom/plate 
room,  new  composition  center  and  a 
Goss  SSC  10  unit  press.  We  anticipate 
much  grovrth  with  this  expansion  and 
are  looking  for  someone  to  grow  with 
us.  We  are  located  just  south  of  Kansas 
City,  MO  living  a  small  town  life  with 
suburban  opportunities.  We  offer  com¬ 
petitive  pay  and  benefits.  Please  send  a 
cover  letter,  resume  and  salary  history 
to  Bill  James,  publisher,  P.O.  tcx  329, 
Harrisonville,  MO  64701 . 

Fax:  (816)  380-7650 
Phone  (816)  380-3228 


ADMINISTRATIVE 


PRESSROOM 


WHO  CARES  ABOUT  YOUR  TOWN?  I 
will.  Well  rounded,  community  active 
publisher  seeks  sweat  equity  or  pub¬ 
lisher  job.  Bo  Smith  (630)  245-4672. 


_ CIRCULATION _ 

YOUR  SEARCH  ENDS  HERE!  Highly 
experienced  and  accomplished  in  all 
aspects  of  circulation  management 
from  lOK  to  major  market  metro  seeks 
management  position  with  progressive 
people  oriented  organization.  NO 
headhunter  fees!  Alt  situations  con¬ 
sidered.  Available  now.  Reply  to  Box 
08289,  Editor  &  Publisher. 


EDITORIAL 


AWARD-WINNING  TV-film-feature 
writer  seeking  short/long  term  assign¬ 
ments.  IJeziaK@aol.com  for  more  info. 


CLASSIFIED  ADVERTISING  RATES 

Foreign/Positions  Wanted  advertisers  must  pre-pay 
Effective  January  1, 1997 


NEW  MEDIA 


NEW  MEDIA  MANAGER 
Streamlined  Publishing  Processes.  Sea¬ 
soned  public  relations/New  Media 
manager  available  (or  Short-  or  Long¬ 
term  assignments.  Cross- plotform.  Writ¬ 
ing,  websites.  Process  Management. 
Phone:  (602)  264-0012 

E-mail:  MacStudio@vrorldnet.att.net 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers! 
For  magazines,  newspapers,  books! 
Free  travel!  Jeff  (973)  575-1005. 


LINE  ADS 

1  week-$9.05  per  tine 

2  weeks-$8.00  per  line,  per  issue. 

3  weeks-$7.00peT  line,  per  issue. 

4  weeks-$6.05  per  line,  per  issue. 

Add  $12.00  per  insertion  for  box  sen/ice. 
Count  os  on  additional  line  in  copy 


EILEEN  LONG/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 

Count  approximately  34  characters  and/or  spaces  per  line 
3  iines  minimum.  NO  ABBREVIATiONS. 

Deadiine:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


^  A 

MasterCard 


V 


DISPL/y  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion:  1  time,  $105;  2  to  5  times,  $100 
6  to  13  times,  $95;  14  to  26  times  $90;  27  to  52  times  $85. 

DEADLiNE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


POSITIONS  WANTED 

1  week-$4.50  per  line 

2  week$-$3.80  per  line,  per  issue. 

3  weeks-$3.15  per  Hne,  per  issue. 

4  weeks-  $2.90  per  line,  per  issue. 

Add  $6.00  per  Insertion  for  box  service. 
Count  as  on  additional  line  in  copy. 


\  E8fP  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  Indicate  location  without  specific  identitication 


1 1  WEST  19TH  STREET.  NY,  NY  10011.  212)  675-4380,  FAX  (212)  929-1259 


SHOP  TALK  AT  THIRTY 


''Reader  res/ftmse 
to  enter  teas 
averw helming  one 
oj the  hi\i^esl  tve've 
had  on  anythin}* 
like  this.  I  think  we 
need  to  experiment 
with  content  that’s 
beyond  the  next 
day’s  headlines.  ” 


Fiction  Contest:  A  ‘Tool’  To 
Draw  Avid  Readers 


WHEN  RON  ROLUNS 
studied  literature  in 
high  school,  he 
learned  that  many 
of  Charles  Dickens’ 
19th  century'  novels  were  first  serial¬ 
ized  in  newspapers. 

Rollins,  an  editor  at  the  Dayton 
Daily  News  since  the  mid-1980s, 
learned  from  readers  that  the  south¬ 
western  Ohio  newspaper  had  often 
published  short  pieces  of  fiction  early' 
this  century.  On  top  of  that,  the  news¬ 
paper  began  a  practice  a  few  years  ago 
of  getting  a  staffer  to  write  a  short  story 
for  publication  in  its  Christmas  Day  edi¬ 
tion. 

It  was  a  logical  step  to  look  for  ways 
to  get  readers  to  submit  examples  of 
their  fiction. 

Rollins,  now  the  assistant  news  man¬ 
ager  for  arts  and  entertainment  cover¬ 
age,  conferred  with  other  editors,  and 
they  decided  to  sponsor  a  fiction  con¬ 
test  for  area  writers.  Even  allowing  for 
one  person  to  submit  multiple  stories, 
Rollins  expected  300  to  330  entries. 
Instead,  the  paper  received  930  entries 
from  more  than  600  writers. 

“1  think  we’re  very  much  experiment¬ 
ing  with  fiction,  but  reader  response  to 


enter  was  overwhelming,  one  of  the 
biggest  we’ve  had  on  anything  like  this. 

1  think  we  need  to  experiment  with 
content  that’s  beyond  the  next  day’s 
headlines,”  editor  Max  Jennings  said. 

“How  many  times  do  newspapers  do 
anything  that  causes  hundreds  of  peo¬ 
ple  to  interact  with  them?”  managing 
editor  Steve  Sidlo  said.  “Heck,  most 
reporters  and  editors  feel  like  they’ve 
had  overwhelming  response  to  a  story 
if  they  get  phone  calls  from  a  half  a 
dozen  people.  In  this 
case  many,  many  peo- 
pie  spent  large 
amounts  of  time  writ- 
ing  stories  for  submis- 

“Anyway,  we  liked 
the  results  and 
thought  readers  got  a 
bonus  with  our  publi- 
cation  of  six  of  the 
stories,”  Sidlo  added. 

The  contest  began 
at  the  end  of  January 
and  gave  local  writers 
eight  weeks  to  submit 
their  stories,  limited  to 
3,0(X)  words.  The  announcement  in  the 
newspaper  kept  the  rules  simple:  no 
entry  forms,  no  entry  fees.  A  l4-mem- 
ber  team  was  assembled:  editorial,  mar¬ 
keting,  and  advertising  staffs,  and  each 
judge  had  to  read  between  70  and  80 
stories.  The  process  allowed  for  multi¬ 
ple  readings  of  an  entry,  and  each  judge 
chose  three  to  five  ftivorites. 

This  narrowed  the  entries  to  67  semi¬ 
finalists,  whose  names  were  published 
in  the  paper.  Then  all  14  judges  read 
the  semifinal  entries  and  made  recom¬ 
mendations. 

“The  final  round  was  the  hardest 
part  for  me,”  Sol  Smith,  director  of  mar¬ 
keting  publications,  said.  “We  were  read¬ 
ing  our  fellow  judges’  favorite  stories.  It 
was  reassuring  to  discover  so  many 
local  writers  with  talent,  but  the  high 
quality  made  for  tough  choices. 

“I  think  most  of  the  judges  ended  up 
with  the  same  15  or  so  finalists  .  .  .  but 
we  had  to  narrow  that  down  to  five.  In 
the  end,  at  least  for  me,  it  came  down 
to  a  totally  subjective  process.  I  just 


picked  the  five  I  liked  best,”  Smith  said. 

The  judging  process  took  nearly  two 
months  and  ended  with  winners  for 
first  through  fourth  place,  and  a  tie  for 
fifth  place.  The  six  prize-winning  sto¬ 
ries  were  pubUshed  on  successive 
Sundays  during  the  summer. 

Winning  authors  collected,  in  order, 
$500,  for  first  place,  $250,  $1(K),  $75, 
and  $30  for  the  two  fifth-place  winners. 

Rollins  said  the  contest,  which  will 
be  continued  next  year,  attracted  intelli- 
gent,  in-depth  readers. 

“When  we  worry' 
about  making  the 
paper  more  attentive 
to  scanners  and 
browsers,  there  are 
still  out  there  people 
who  really  like  to 

Pm||||||U  read.  So  why  not  do 
this  for  them?”  Rollins 
said. 

“This  is  just  one 
other  way  to  reach 
out  to  an  area  of  our 
readership  that  is  a 
nice,  pleasant  surprise 
for  them,”  he  said. 

“The  readership  for  the  newspaper  is 
down  and  magazine  and  book  reader- 
ship  is  up. 

“So  long  as  you  get  the  hard-hitting 
news  on  Page  One,  and  you  got  the  box 
scores,  why  not  give  them  a  short  story', 
too,  that  was  written  by  one  of  their 
neighbors?  And,  basically,  fiction  is  a  dif¬ 
ferent  way  for  people  to  learn  about 
how  they  feel  about  the  world  around 
them.  Fiction  is  just  another  tool,” 

Rollins  said. 

.Steve  Pribish,  an  aeronautical  engi¬ 
neer  at  Wright-Patterson  Air  Force  Base 
in  Dayton,  said  he  received  an  added 
surprise  after  his  first-place  entry  was 
published:  the  number  of  people  who 
read  his  story  and  contacted  him  with 
congratulations.  Many  also  remarked 
they  had  read  the  other  short  stories  in 
the  Daily  News. 

“People  would  stop  me  and  congrat¬ 
ulate  me.  I  got  phone  calls  and  some 
people  left  messages  on  the  machine,” 
Pribish  said.  “I  got  notes  in  the  mail,  not 
(See  Shop  Talk  on  page  39) 


Morgan  is  an  associate  professor  at 
Miami  University,  Oxford,  Ohio. 
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Join  Tribune  Media  Services,  / 

/ 

Knight-Ridder/Tribune  and/' 

Editor  &  Publisher  and  take  part 
in  the  new  media  revolution^ 

I  ' 

^  I 

As  industry  leaders,  TMS,  KRT  and 

\ 

E&P  are  committed  to  helping 
journalism  students  and  college 
newspapers  realize  the  potential 
of  their  own  skills,  as  well  as  the 
potential  of  new  media. 

Visit  with  us  during  this  years 
National  College  Media  Convention 
for  a  look  at  the  future  of  media. 


our 


iew§room 


Part 

01  It? 


Official  Adviser  Reception 

Friday,  October  31, 5;30  to  7:00  p.m. 

Sheraton  Chicago,  Ballrd^ortis  9  and  10 
Hor  d'oeuyrbs  and  cocktails  served 
Product  give-aways  from  TMS,  KRT  and  E&P 
Sponsored  by  TMS,  KRT  and  E&P 

QQSl  Summer  Internship  Program 

Three  salaried  internship  positions  in  print  and 
online  joUi;nalism  at;  TMS/Chicago/ 
KRT/Washington  and  E&P/New.York 
Selection  Spritig-ISOB  tot  Summer  1998 

New  Product  Demonstrations 
at  TMS  Booth 

College  Press  Exchange-New  Features; 

•  Expanded  international  and  national  news 
coverage 

•  College  sports  news  and  polls 

•  Top  syndicated  columnists 

College  Press  Serv/ce-Editorial  cartoons  and 
college  news  stories 
KRT-News  and  features  offerings 
f&P-Magazine,  Year  Book,  CD  Rom  and  Web  site 


Take  a  look  at  where  college  reporting  is  headed. 
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Tribune  Media  Services 

A  TRIBUNE  PUBLISHING  COMPANY 


shares  stories, 
listeners 


They  are  about  to  become  the  lai^est, 
most  powerfiil  demographic  category 
in  the  country.  And  they  carry  a  very 
familiar,  name  —  baby  boomers. 


magazisf  ' 


Eva^8  seconds  another  baby  boomer  turns  50.  As  more 
and  more  people  pass  this  milestone  of  life,  they  are  faced 
with  issues  they  probably  didn’t  have  time  to  think  about 
in  their  30s:  planning  for  retirement,  actually  retiring, 
grandchildren,  increased  leisure'time,  investments,  health 
and  Social  Security. 

Each  montjh  Ptime  Times,  the  magazine  for  today’is 
1  active  old^  adults,  brings  these  and  other  issues  to 
1  the  attention  of  50+ readers  all  over  the  country.  • 

1  with  time  and  money  they  didn’t  have  before,  this 
\  group  is  a  golden  opportunity  for  advertisers.  If  your 
\  ne^paper  market  h^  a  growing  50+  population, 

1  consider  I^ne  Times,  the  taWoidsize  newspaper  that 
\  '  cddbtates  the  opportunities  that  come  with 
\  experienced  - 

critical  !^>ecs;  Prices  start  at  $129  a  month;  folly 
paginated  and  edited;  available  digitally  or  on  negatives 
and  vefoxcs;  50  taWoid  columns  of  material. 
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For  a  complete  Prime  Times  kit  and  samples  from  newspapers 
around  the  country  call  Jim  Hollis  &  Co.  at  1-800-457-1156. 
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